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Grubby 
graze 
on  the 
horizon? 

Kids  often  see  the  world  differently, 
but  they  don't  see  a  graze  on  the 
way.  Savlon's  Antiseptic  Wound 
Wash  helps  prevent  infection, 
cleans  the  dirt  away  without  you 
needing  to  touch  their  wounds 
and  comforts  them  with  that 
special  Savlon  magic.  The  world 
has  its  ups  and  downs,  but  you 
can  always  rely  on  Savlon. 
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'cos  kids  are  fearless 
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Cost-cutting  hits  PPA  and  FHSAA 

£500  million  savings  could  come  from  Government  plans  which  could  see  the 
Prescription  Pricing  Authority  facing  a  merger  and  the  Family  Health 
Services  Appeals  Authority  closing 

First  OTC  statin  on  sale 

The  first  OTC  statin,  Zocor  Heart-Pro  (simvastatin  lOmg),  was  launched  by 
Johnson  &  Johnson. MSD  this  week.  It  is  indicated  for  all  men  over  55,  men 
aged  45-54,  and  women  over  55  who  have  one  of  a  list  of  risk  factors 

Pharmacy  supply  of  animal  drugs 

The  National  Office  of  Animal  Health  says  pet  medicines  now  classified  as  P 
or  PML  should  remain  available  off  prescription  under  new  EU  rules.  It  says 
advertising  medicines  helps  pet  owners  -  POM  advertising  is  banned 

H  Numark  offers  Extend 

B3   i  '  Pharmacists  will  be  able  to  re\  iew  their  professional 
services  activity  under  a  new  initiative  launched  by 
Numark  to  help  prepare  members  for  the  new 
pharmacy  contract 

A  hearty  welcome  for  Zocor? 

L  K  pharmacy  will  be  under  the  world's  magnifying  glass  this  week  as  it  hosts 
the  most  controversial  first  OTC  statin  launch  of  J&J.MSD's  Zocor 
Heart-Pro  (simvastatin) 
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Cost-cutting  hits 
PPA  and  FHSAA 


The  Prescription  Pricing 
Authority  is  facing  a  merger  and 
the  Famil)  I  [ealth  Services 
Appeals  Authority  is  to  close 
under  plans  to  almost  halve  the 
number  of  Government  quangos 
and  cut  over  (>,()( )()  jobs. 

The  aim  is  to  save  £500  million 
.mil  to  release  to  frontline  control 
the  £150m  to  £200m  that  is 
currently  tied  up  in  cumbersome 
and  e\cessi\el\  bureaucratic 
organisations,  the  Government 
says  in  Reconfiguring  the 
Department  o]  Health's  Inn's 
Length  Bodies  (ALBs),  which  n 
published  last  week. 

The  Government  will  reduce  38 
ALBs  to  20  and  cut  one  in  four 
jobs  by  2008.  It  says:  "ALB 
activities  are  associated  with 
considerable  levels  ol  bureaucracy 
and  that  co-ordination  and 
cohesion  is  not  always  offered  w  ith 
a  whole  system  approach  in  mind." 

Among  those  being  axed  are  the 


FHSAA  and  the  NHS 
Information  Authority  Short- 
term,  the  job  of  the  FI  ISA  A  is  to 
be  taken  on  In  the  NHS 
Litigation  Authority.  Long-term, 
however,  the  Government  hopes 
disputes  could  be  managed  b) 
organisations  at  the  frontline. 

The  PPA  will  merge  with  the 
Nl  IS  Pensions  Agencv  and  the 
Dental  Practice  Board,  under  the 
umbrella  of  a  new  NI  IS  Business 
Services  Authority.  Currently,  the 
PPA  is  the  Government's  sixth 
most  expensive  organisation, 
employing  2,919  staff  and  costing 
£64.8m  to  run,  while  the  FI  IS  \ A 
cost  £954,000  to  run. 

The  new  \l  IS  Business 
Services  Authority  will  also 
include  the  NHS  Counter  Fraud 
and  Security  Management 
Service,  w  hich  is  no  longer 
considered  a  suitable  candidate  to 
function  as  a  stand  alone  \LB. 
\\  bile  its  (unctions  "continue  to 


be  important",  its  compliance 
activities  are  to  be  hived  off  to  a 
more  local  level. 

In  a  similar  v  ein,  P(  .'\\  and 
local  providers  will  lead  the 
deliver)  of  drug  treatment 
services,  although  the  National 
Treatment  Agencv  tor  Substance 
Misuse  w  ill  continue  to  focus  its 
efforts  on  the  Government's  2008 
drugs  misuse  targets. 

Llsewhere,  the  National 
Programme  for  IT  will  become  a 
time-limited  executive  agenc)  for 
three  to  five  years,  in  a  bid  to 
maintain  the  momentum  of  NHS 
IT  modernisation,  and  the 
Council  for  the  Regulation  of 
I  lealthcare  Professionals,  the 
overarching  bod)  that  regulates 
nine  organisations  including  the 
RPSGB,  has  been  told  to 
strengthen  its  role  over  time  in 
line  with  the  recommendations  of 
the  NHS  Improvement  Plan  and 
the  Shipman  Inquiry. 


CHRE  challenges  health  regulators 


The  Council  for  I  lealthcare 
Regulator}  Excellence  this  week 
renewed  its  court  bid  to  strike  of  f 
a  nurse  whose  disciplinar)  bod) 
only  gave  him  a  caution. 

( \  [RE  (formerl)  the  ( louncil 
lor  the  Regulation  of  I  lealthcare 
Professionals)  argued  in  the 
Appeal  Court  that  a  nurse  found 
downloading  pornograph)  from 
the  internet  w  hile  on  duty  should 
have  been  struck  oil. 

In  March  \lr  fustice  Collins 


ruled  that  the  Nursing  and 
Midwifery  Council  (NMC)  bad 
dealt  lenientl)  with  the  nurse  but 
not  undulv  so.  The  judge  upheld 
the  caution  (CS'D,  Ipril 3,  p4). 

I5ut  ( :i  [RE  said  the  nurse's 
behaviour  was  so  serious  that 
striking  off  was  appropriate 
WIC  counsel  said  the  caution 
would  remain  on  the  nurse's 
record  tor  five  years  and 
employers  would  be  told  of  it. 
luducmcnt  was  reserved. 


In  a  separate  case,  the  General 
Medical  Council  accused  CI  IRE 
of  being  "inappropriatel) 
judgmental  and  interventionist" 
in  attempting  to  overturn  its 
decision  not  to  strike  off  a  CiP. 

( '.]  IRE  was  appealing  to  get  the 
( IP  struck  of  f  lor  hav  ing  an  affair 
with  a  patient.  The  CMC  said  the 
GP  posed  no  further  threat  and 
should  continue  to  practise. 
Judgement  was  expected  after 
Co I)  went  to  press. 


Public  health  resource  launched 


Four  pharmacv  bodies  have 
jointly  launched  a  public  health 
"  source  pack  for  community 

pharmacists. 

Pu/'iit  Health:  I  Practical  Guide 
'  "  I  immunity  Pharmacists 
d<  how  to  increase 

COTrmuf.il)  pharmacy 
involve  )  em  at  a  local  level. 

i',\a,np\  >,  su.  it  as  smoking 
cessation,  diabet>  sand  CHDare 
listed  in  Hie  Fuid<   launched  bv 


PSNC,  NPA,  RPSGB  and 
Pharmacv  I  IcalthI  ank  this  week. 
References  and  tips  on  how 
pharmacists  can  approach  PC Ts 
with  proposals  for  service 
dev  elopments  are  also  included. 
The  guide  can  be  dow  nloaded 
from  the  websites  of  the  (our 
organisations. 

Professor  Sian  Griffiths, 
president  of  the  Faculty  of  Public 
1  [ealth  and  immediate  past  chair 


of  PI  II.  highlights  in  the 
document  an  increasing 
recognition  of  community 
pharmacy's  contribution  to  public 
health  and  of  the  need  to 
integrate  pharmacv  into  the  Ik's 
wider  public  health  workforce. 

"The  message  is  clear 
throughout  the  UK  that 
pharmacv  can  make  an  important 
contribution  to  improving  the 
public's  health,"  she  says. 


New 

contract  is 
framework, 
not  strategy 

Pharmacists  must  realise  that  the 
new  contract  is  a  f  ramework  for 
pharmaceutical  services,  not  a 
blueprint  for  pharmacies,  a  health 
economist  has  said. 

Individual  pharmacies  will  need 
to  develop  their  ow  n  strategv 
because,  under  the  new  contract, 
the)  w  ill  lose  the  stable  income 
currently  provided  bv  the 
dispensing  tee.  Damn  Baines 
warned  Avicenna  members  at  a 
seminar  last  week. 

The  Government  does  not 
expect  all  pharmacies  to  provide 
all  three  tiers  of  services  (essential, 
advanced  and  enhanced)  under  the 
new  contract,  so  pharmacies 
should  plan  for  the  future  with 
this  in  mind,  he  said. 

In  its  /  ision  document,  the 
Government  savs  it  expected  to 
see  "highh  efficient  dispensing 
serv  ices"  developed,  and  not 
necessaril)  through  pharmacies, 
said  Dr  Baines.  This  means  that, 
in  the  future,  pharmacies  will 
either  be  dispensing  factories, 
specialists  in  private  or 
consultation  work,  or  provide 
integrated  Nl  IS  sen  ices, 
he  added. 

Outlining  measures  pharmacists 
could  take  to  provide  themselves 
with  a  "safety  net",  I  )r  Baines 
advised  joining  LPS,  bidding 
for  PCT  funding  to  prov  ide 
sen  ices,  developing  private 
work,  or  specialising  in  an  area 
of  local  need. 

In  addition,  pharmacists  shoulc 
get  involved  in  local  needs 
assessment,  supplementary 
prescribing,  patient  locus  groups 
and  establish  IT  links  to  protect 
them  for  the  future,  he  said. 
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First  OTC  statin  on  sale  in 
pharmacies  now 


by  Fiona  Salvage 

fsalvage@cmpinformation.com 

[ohnson  &  Johnson.MSD 
aunched  the  first  OTC  statin, 
Zocor  Heart-Pro  (simvastatin 
lOmg),  this  week. 

It  is  indicated  for  all  men  over 
35,  men  aged  45-54,  and  women 
aver  55  who  have  one  of  a  list  of 
isk  factors.  It  is  priced  at  £12.99 
for  28  tablets,  and  the  take-home 
rleart-Pro  Cholesterol  Test  is 
tlso  available,  priced  £24.99. 
Patients  send  their  test  to  a 
aboraton  for  analysis. 

Simvastatin  has  been  available 
)n  prescription  for  14  years, 
luring  which  time  it  has  amassed 
t  wealth  of  safet)  and  efficacy 
lata,  said  Stephen  Mann,  vice- 
resident  of  R&D  in  Europe 
orJ&J.MSD. 

Before  purchasing  OTC  Zocor, 
consumers  will  be  required  to 
'omplete  a  questionnaire,  either 
done  or  with  the  pharmacist's 
guidance,  which  takes  four  to 
:ight  minutes  to  complete, 
customers  keep  the  top  cop)  to 


show  w  hen  making  repeat 
purchases  and  the  other  cop}  is 
for  pharmacists'  records. 

Addressing  Consumers' 
Association  concerns  that  statins 
have  serious  side  effects  and  should 
remain  prescription-only,  I  )r 
Mann  said  pharmacists  could 
alleviate  patients'  concerns  by 
using  their  experience  w  ith 
prescription  statins.  Adverse  events 
arc  usually  dose-related,  so  the 
compam  did  not  expect  to  see  the 
lOmg  strength  connected  to  many 
side  effects,  he  explained.  Patients 
should  be  warned  to  stop  taking 
the  drug  if  the}  develop  any 
muscle  aches  or  pains,  he  added. 

For  customers  who  do  not  meet 
the  age  criteria  but  still  have  high 
cholesterol,  Dr  Mann  said  clinical 
judgement  and  responsibility 
would  be  needed.  F.\en  if 
someone  has  a  terrible  litest)  le, 
their  risk  of  CHD  remains  low 
while  the}  are  younger  than  45. 
Redirecting  them  to  heartpro.co.uk 
and  advising  them  to  stop 
smoking,  adjust  their  lifestyle  and 
take  more  exercise  w  ill  all  help  to 


lower  cholesterol.  But 
pharmacists  may  think  a  statin 
would  be  appropriate  if  these 
matters  were  unlikeh  to  change  in 
the  future,  he  added.  For  nunc 
details  seepages  It'  and  2]. 

The  RPSGB  has  published 
practice  guidance  for  pharmacists 
on  OTC  simvastatin  lOmg. 

The  guidance  covers  OTC! 
indications  for  simvastatin  and 
information  on  how  it  works,  how 
it  should  be  taken,  monitoring  and 
record-keeping,  cautions  and 
adverse  effects,  diagnostic  tests  and 
when  to  refer.  To  get  the  guidance 
call  020  7572  2409  or  download 
from  rptpmrpsgb.org/prat  tice 


Dispensing  GPs  at 
record  levels 

The  number  of  dispensing  doctors 
in  the  UK  has  increased  by  3.2  per 
cent  to  5,455  in  2004,  the  largest 
number  ever,  according  to  the 
Dispensing  Doctors'  Association. 

In  2003.  3.4  million  patients 
received  dispensing  services  from 
4,800  GPs  in  England;  187,933 
patients  from  327  dispensing 
doctors  in  Wales;  and  1 76,000 
patients  from  301  dispensing 
doctors  in  Scotland,  the  DDA  has 
highlighted. 

Dr  David  Baker,  chief  executive  of 
the  DDA,  says  on  the  association's 
website:  "It  is  very  heartening  to  find 
that  far  from  being  a  dying  breed 
and  a  lost  cause,  more  doctors  are 
finding  that  they  can  improve  the 
service  they  give  by  offering 
dispensing  and  more  patients  are 
able  to  benefit  from  the  service." 

Dr  Richard  West,  board  member 
of  the  DDA  and  pharmacy  owner, 
will  be  applying  to  join  the  NPA,  the 
DDA  has  announced. 

Compression 
therapy  CPD 

Activa  Healthcare  has  launched  a 
distance  learning  programme  on 
compression  therapy  which 
pharmacists  can  use  towards  their 
continuing  professional 
development  requirements. 

The  Masterclass  plus  programme 
consists  of  a  free  booklet  worth  1 0 
hours  of  CPD,  locally  run  shared 
learning  sessions  worth  five  hours 
and  tutor4ed  online  activities 
followed  by  assessment  worth  60 
hours  of  CPD. 


www.activahealthcare.  co.  uk 

Germoloids  HC 
Spray  to  go  GSL 

Bayer  is  seeking  a  P  to  GSL  switch 
for  its  haemorrhoids  treatment 
Germoloids  HC  Spray. 

Reclassification  will  provide 
patients  with  access  to  a  safe, 
appropriate  and  convenient  product 
for  use  on  external  haemorrhoids, 
the  company  says.  The  condition  is 
easily  self-diagnosed  and  clear  label 
and  leaflet  instructions  will  ensure 
safe  use  without  a  pharmacists' 
supervision  [of  the  sale],  Bayer  says. 

Comments  on  the  proposal 
should  be  sent  to  the  MHRA 
amanda.  Iawrence@mhra.gsi.gov.  uk 
by  September  6. 

The  Committee  on  Safety  of 
Medicines  has  said  the  product  can 
be  supplied  via  GSL  provided  the 
SPC  changes  relating  to  pregnancy, 
breast-feeding,  children  under  16 
and  use  for  more  than  one  week, 
are  strengthened  and  reflected  in 
the  pack  labelling. 
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Support  for  pharmacy 
supply  of  animal  drugs 


by  Adrienne  de  Mont 

ademont@cmpinformation.  com 

The  National  Office  of  Animal 
I  lealth  (NO AI  I)  is  stressing  that 
pet  medicines  now  classified  as  P 
or  P\1I.  should  remain  available 
off  prescription  when  new  EU 
animal  medicines  rules  are 
interpreted  into  L  k  law. 

If  these  products  became  POM, 
then  advertising  to  the  general 
public  would  be  banned  under 
EU  law.  But  advertising  helps 
educate  pet  ow  ners  on  how  to 
prevent  and  treat  disease,  says 
NOAI I  chief  executive  Philip 
Skctchlev :  "It  is  a  step  towards 
responsible  pet  ownership." 


NOAH,  the  trade  association 
representing  UK  manufacturers 
of  licensed  medicines,  believes 
that  the  present  P  and  PML 
medicines  for  companion  animals 
should  remain  open  to  supph  by 
vets,  pharmacists  or  pet  shop  staff 
with  an  AMTRA  (Animal 
Medicines  Training  Regulator) 
Authority)  qualification.  PMF 
would  be  redefined  as  'pet 
medicines  list'. 

NOAH  would  also  like  to 
see  two  categories  ol  Prescription 
Only  Medicines  for  livestock. 
POM  (vet)  would  include 
the  present  POM  veterinary 
products,  prescribed  only  bv 
veterinary  surgeons  and 


dispensed  by  vets  or  pharmacists. 

The  second  category  could  be 
called  POM  (QP),  where  QP 
meant  'qualified  person'.  It  would 
include  current  PMEand  P 
livestock  products  and  be 
prescribable  bv  vets,  pharmacists 
or  AMTRA  qualified  staff 

NOAH  has  made  these 
suggestions  to  the  Veterinary 
Medicines  Directorate,  w  hich  has 
just  completed  informal 
discussions  w  ith  stakeholders  on 
the  future  shape  of  animal 
medicines  legislation.  The  EU 
directives  will  have  to  be  in  place 
by  November  2005  but  NOAH 
expects  a  further  consultation 
period  next  year. 


Fears  if  Charter  gets  'no'  vote 


\  'no'  vote  on  the  new  RPSGB 
Charter  would  mean  the 
Government  assuming  more 
regulatory  powers  over  pharmacy, 
although  to  what  extent  is  unclear. 

At  a  meeting  last  week,  RPSGB 
Council  member  Graham  Phillips 
explained  why  he  was  urging 
pharmacists  to  vote  yes,  But  asked 
what  if  there  was  a  no  vote,  he 
said:  "I'm  sure  there  would  not  be- 
an apocalypse,  and  the  profession 
would  find  a  way  forward.  But  it 
would  lake  a  long  time  to  drag 
ourselves  out  ol  the  hole  and  we 
would  have  a  different  relationship 
with  the  Government'.' 


j 


Rob  I  )arracott,  the  Societv 's 
director  of  corporate  and  strategic 
development,  added:  "We  do  not 
know  what  will  happen  if  there  is 


a  no  vote.  But  the  Government 
under  Section  (>()  could  write 
more  rules  than  it  would  do 
olhervv  ise." 


Questiontime 


Last  week  we  asked  you:  "Do  you 
approve  of  the  RPSGB's  new  draft 
Charter?"  You  replied  (see  right): 


This  week's  question:  In  light  of  eBay  listing  OTC 
medicines,  how  do  you  regard  online  pharmacy  services  in 
relation  to  community  pharmacies? 


\  significant  threat      No  threat  -  there's  room  for  all 
An  additional  choice  for  consumers 
ould  free  up  pharmacists'  time 

iiou  can  record  y  our  vote  on  our  website:  www.dotpharmacy.com. 
V  u  iw.\  e  until  noon  on  August  3  to  cast  your  vote.  We  will 
publish  the  results  in  C&D,  August  7. 


What  you  told  us 


E-network 
for  primary 
care 

A  network  that  allows  primarv 
care  health  professionals  to 
electronically  access  and  exchange 
information  and  support  on 
evidence,  research  and  good 
practice  has  been  created. 

The  Primarv  (  are  and 
Community  Group  gives  users  the 
opportunity  to  link  w  ith 
colleagues,  share  experience  and 
receive  information  on  relevant 
workshops  and  seminars.  The 
network  has  been  set  up  bv  the 
NHS  Alliance  and  NHS  ' 
L  niversit)  as  a  sub-group  of  the 
NHSU's  Contact,  Help,  Adv  ice 
and  Information  Network 
(CHAIN). 

Encouraging  community 
pharmacists  to  sign  up,  network 
co-ordinator  Kate  Wortham 
explained  that  those  setting  up 
new  serv  ices  were  likely  to  benefit. 
Finding  out  what  other  people 
were  doing  in  a  similar  area  helped 
to  prevent  work  being  duplicated, 
she  said. 

For  more  information:  

www.  nhsu.  nhs.uk/chain 


Amoxicillin 
alert 

CP  Pharmaceuticals  is  recalling  a 
batch  of  amoxicillin  250mg  v  ials 
after  it  failed  to  meet  specification 
upon  retest. 

Recipients  should  quarantine 
any  remaining  stock  (BN  3G07KJ, 
expiry  May  On)  and  contact  the 
company  for  credit/ replacement 
details.  There  is  no  expected 
patient  safety  risk  and  the  recall  is 
intended  to  reduce  any  potential 
under-dosing,  the  company  says. 

For  more  information:  

CP  Pharmaceuticals 
Tel:  01978  661261 


STD  pilot 

Roche  Diagnostics  and  the  Men's 
I  lealth  Forum  are  jointly  targeting 
y  oung  men  in  a  campaign  to  tackle 
chlamy  dia  screening. 

If  any  of  the  5,000  men  who 
have  been  offered  free  testing  in 
Telford  PCT  as  part  of  the 
campaign  test  positive,  they  can 
get  antibiotics  from  community 
pharmacies  in  the  area  via  a  PGD. 
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kt  Sandoz,  everything  we  do  is  centered 
[round  people.  Our  products  help  millions  of 
people  lead  a  normal  life  that  would  be 
Inthinkable  without  medication. 

Ve  are  committed  to  continuously 
iroadening  our  product  range  to  provide 


state  -  of  -  the  art,  affordable  products  and 
technologies  to  our  clients. 

More  than  4000  different  pharmaceutical 
products  in  more  than  120  countries. 

www.scindoz.com 


3lobal  performance  with  global  responsibility 

andoz  Ltd.  37  Woolmer  Way,  Bordon,  Hants,  GU35  9QE.  Phone:  01420  478301  Fax:  01420  474427 

i  Novartis  company 


SANDOZ 

Think  Generics 
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Numark  adds  to  its 
offering  with  Extend 


by  Sasa  Jankovic 

siankovic@cmpinformation.com 

Numark  has  launched  a  new 
initiative  to  help  prepare  members 
for  the  new  pharmacj  contract. 

Dav  id  Wood,  Numark  chief 
executive,  said:  "Following an  IN 
month  development  and 
consultation  with  pharmacists  to 
understand  their  needs  and 
concerns,  we  have  put  together  a 
programme  of  support  to  ensure 
Numark  members  are  in  the  best 
possible  position  to  deal  w  ith  the 
change  and  take  advantage  of  the 
opportunities  that  lie  ahead." 

The  first  phase  in  the  Extend 
programme  is  an  extensive  audit, 
sponsored  by  APS/Berk  Ltd,  to 
be  undertaken  from  August  via 
confidential  questionnaires, 
providing  feedback  from  late 
September. 

John  Beighton,  managing 
director  of  APS,  said:  "We  have  a 
strong  trading  relationship  with 
Numark  and  we  were  pleased  to 
support  this  project.  We  know 
how  important  it  will  be  for 
independent  pharmacists  to  best 
prepare  themselves  for  the  new 
contract." 

The  audit  w  ill  enable 
pharmacists  to  review  their 


professional  services'  activity  and 
address  any  potential  issues  with 
the  help  of  practical  suggestions 
from  Numark.  The  questionnaire 
is  divided  into  different  sections; 
premises  (location,  business  mix 
and  consultation  area  provision); 
staff  (numbers,  skills  and 
qualifications);  service  prov  ision 
(current  and  future);  clinical 
governance  and  links  with  PC'.Ts 
and  healthcare  professionals. 

Numark  will  draw  on  data  from 
a  national  surv  ey  of  PC'.  Ts  and 
health  boards  to  highlight 
potential  opportunities.  A 


personalised  report  will  be 
prepared  for  each  participating 
member,  benchmarked  against 
similar  pharmacies  nationally  and 
locally. 

B  Numark  has  appointed  I  )av  id 
Brow  n  as  its  finance  and 
administration  director.  He  joins 
from  Alpha  Airports  Group,  the 
airport  and  in-flight  retailer.  I  le 
said:  "As  well  as  heading  up  the 
finance  f  unction,  my  main 
priority  over  the  next  few  months 
will  be  to  maximise  the 
commercial  opportunities  for 
Numark  and  its  members." 


Pharmacy  stars  in  film 


AAH  Pharmaceuticals  chose  the 
pharmacy  department  at  New 
Cross  I  Iospital,  Wolverhampton, 
to  star  in  a  national  training  video 
giving  a  fly-on-the  wall  view  of  a 
bus)  hospital  pharmacy. 
AAH's  Hospital  Service 


div  ision's  director,  Jeremy  Poole, 
said:  "This  video  will  be 
invaluable  in  giving  our  staff  a  real 
insight  into  hospital  pharmacy." 

As  a  thank  you  for  its 
inv  olv  ement,  AAI I  donated  a 
cheque  for  £3,000  to  the  hospital. 


GSK  struggles 

GlaxoSmithKline  is  suffering  from 
generic  competition  to  Paxil  and 
Wellbutrin  in  the  USA,  reporting  total 
pharmaceutical  turnover  increasing 
only  1  per  cent  for  the  first  half  year. 
Seretide/Advair  for  asthma  and 
COPD  products  continue  to  perform. 

Reckitt  buoyed 

Reckitt  Benckiser  has  seen  its  half 
year  net  revenues  grow  by  5  per 
cent  to  £1 ,873m.  Operating  profit 
increased  by  14  per  cent  to  £31 9m. 
Chief  executive  Bart  Becht  said: 
"Growth  has  come  from  all 
categories  and  regions." 

Crestor  hampers  AZ 

AstraZeneca's  half  year  results  were 
hampered  by  the  health  scare 
surrounding  its  Crestor  anti- 
cholesterol  drug  in  the  USA.  The 
company  saw  its  pre-tax  profits 
increase  by  24  per  cent  to  £1 .2 
billion. 

Boots  sales  boost 

Sales  in  Boots  The  Chemists  have 
risen  in  the  first  quarter  of  the  year 
by  5.4  per  cent.  Dispensing  sales 
were  up  7.3  per  cent.  Boots 
Prescription  Collection  Service  was 
the  major  contributor  to  growth. 

Pfizer  revenues  up 

Pfizer  revenues  for  the  second 
quarter  of  2004  grew  24  per  cent  to 
£6.66  billion,  compared  to  the 
second  quarter  of  2003.  The 
company's  human  pharmaceutical 
operations  generated  revenues  of 
£5.8bn,  up  24  per  cent.  Revenues 
from  consumer  healthcare  were 
£471  million,  up  21  per  cent. 

Novartis  growth 

Novartis  has  reported  growth  in 
sales  and  income  and  a  gain  in 
market  share  in  the  first  half  of  2004. 
First  half  group  sales  reached  £7.4 
billion,  up  14  per  cent. 


Sentenced 

Dean  Taylor,  17,  and  Craig 
Abbott,  21,  have  been  sentenced  to 
seven  and  a  half  years'  detention 
for  the  manslaughter  of 
Mavvdslev's  operations  director 
Michael  How  ard.  Neil  Dolan,  19, 
was  detained  for  four  years  for 
conspiring  to  steal.  Dean  Taylor 
ran  over  Mr  How  ard,  57,  who  was , 
trying  to  stop  him  stealing  his  car 
at  Liverpool's  John  Lennon 
airport. 
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Congratulations  to  the  winners  of  our  IBULEVE  4head  bazuka 
ompetitions,  featured  in  the  Pharmacy  assistants  training  modules. 

you've  missed  any  of  the  guides,  call  your  Dendron  representative  on  01923  229  251 


Another  bright  idea 
from  Diomed. 

in  association  with 

over  the 

COUNTER 


pPrelated  disorders:  ^1 

ie  confident  you're  givi 


With  the  introduction  of  new  OTC  treatments  for 
acid-related  disorders  and  the  imminent  announcement 
of  the  new  NICE  guideline  on  dyspepsia,  how  can  you  be 
sure  that  you  are  giving  your  customers  good  advice? 

With  this  in  mind,  a  new  comprehensive  support  programme 
has  been  developed  by  Wyeth  to  assist  pharmacists  in 
successfully  navigating  the  changes  affecting  in-pharmacy 
management  of  dyspepsia.  "Acid  Reflux  Control  and  the 
Management  of  Other  Acid-Related  Disorders:  A 
Comprehensive  Support  Programme  for  Pharmacy"  has  been 
prepared  in  conjunction  with  a  group  of  expert  advisors  with 
an  interest  in  the  changing  OTC  landscape  and  is  accredited 
by  the  College  of  Pharmacy  Practice. 

The  support  programme  includes  training  materials  for  both 
pharmacists  and  counter  assistants,  a  poster  for  use 
in-pharmacy  and  leaflets  to  assist  with  customer  referrals. 
To  obtain  your  copy,  free-of-charge,  please  call  0870  727  6957. 

This  issue  of  Chemist  &  Druggist  features  training  modules 
extracted  from  the  support  programme  for  both  pharmacists  and 
counter  assistants.  They  include  information  on  how  to  assess 
symptoms  and  essential  information  on  when  to  refer  customers 
to  the  GP  This  is  especially  important  as  the  forthcoming  NICE 
guideline  on  dyspepsia  specifically  defines  a  role  for  pharmacists 
in  the  management  of  acid-related  disorders. 


Dr  Jim  Kennedy,  a  member  of  the  expert  advisory 
panel  comments, 

"This  will  be  a  valuable  resource  for  pharmacists  seeking  advice 
on  this  increasingly  complex  treatment  area,  especially  as  they 
gain  more  autonomy  in  the  management  of  this  condition." 

The  new  programme  has  been  produced  by  Wyeth 
Pharmaceuticals  who,  as  the  leader  in  the  prescription  PPI  market, 
is  ideally  placed  to  provide  pharmacists  and  counter  assistants 
with  comprehensive  training  and  support  in  the  Gl  therapy  area. 


A  comprehensive  support  programme  for  you 


The  comprehensive  support  programme  has  been 
designed  to  provide  a  range  of  materials  to  assist 
you  in  assessing  and  advising  customers  with 
acid-related  symptoms. 

Some  of  the  topics  covered  include: 
Assessment  of  symptoms  and  when  to  refer 

In  the  new  GMS  contract,  the  Gl  therapy  area  is  not  a  key 
focus  and  this  may  well  lead  to  increasing  numbers  of 
customers  presenting  at  the  pharmacy. 

Often,  people  presenting  in  pharmacy  have  a 
.  straightforward  case  of  heartburn  or  indigestion  but  their 
,:  symptoms  could  indicate  a  more  serious  condition  or  could 
.,  be  a  side-effect  of  other  medication  they  are  taking.  It  is 

■therefore  essential  that  pharmacists  and  counter  assistants 
~-  are  fully  equipped  to  take  a  good  history,  offer  appropriate 
'  advice  and  OTC  treatment  or  referral  when  required. 

•  Careful  WWHAM.  questioning  and  checking  for  "alarm" 
•■'''symptoms  will  help  you  decide  which  customers  should  be 
"  referred  to  their  GP.  If  in  any  doubt,  refer. 


Understanding  treatment  options 

As  the  number  of  treatment  options  available  in  the  pharmacy 
increases  and  customers  increasingly  rely  on  pharmacists  as 
their  first  port  of  call,  a  detailed  understanding  of  both  OTC 
and  prescription  medications  is  essential. 

All  available  OTC  treatments  have  varying  levels  of  suitability, 
depending  on  the  frequency  and  severity  of  symptoms  and 
effectiveness  of  previous  medications.  Meanwhile,  customers 
often  ask  pharmacists  for  advice  on  their  prescription 
medicine  so  it  is  also  appropriate  to  have  an  understanding 
of  more  serious  gastrointestinal  conditions. 

NICE  guideline 

The  forthcoming  NICE  guideline  on  dyspepsia 
(www.nice.org.uk)  will  impact  the  role  of  the  pharmacist  in 
the  treatment  of  dyspepsia  as  they  are  likely  to  recommend 
that  pharmacy  becomes  the  frontline  in  the  treatment  of 
the  condition. 

Training  materials 

The  support  programme  also  includes  training  materials  for 
both  pharmacists  and  counter  assistants  including  case 
studies,  multiple  choice  questions  and  a  CPD  section. 


How 

The  sup 
or  on-lit 


» get  your  copy 

rt  programme  is  available,  free-of-charge,  by  calling  0870  727  6957 
from  the  acid-related  conditions  advice  website:  www.arcadvice.org 


Wyeth 


THE  COLLEGE  OF 
PHARMACY  PRACTICE 


ZZOT3578  Dateo  ;  jparation:  May  2004 


Thisweek 


Lambeth 

OUTLOOK 


End  of  term  report 

As  Parliament  goes  into  recess,  Beverley 
Parkin,  RPSGB  director  of  public  affairs, 
considers  the  parliamentary  year  for 
pharmacy 


This  week  marks  the  start  of  the 
Parliamentary  recess,  or  the 
summer  adjournment. 

As  part  of  an  end  of  term 
report,  pharmacists  can  quite 
rightl}  ask:  how  did  pharmacy  do 
in  the  political  representation 
stakes  this  year?  The  answer,  I 
suspect,  is  equivocal.  The 
profession  has  developed  a  health} 
relationship  with  its  minister, 
Rosie  Winterton,  who  rcgularlv 
acknowledges  its  importance  to  the 
Government's  vision  of  a 
reformed  and  thriving  NHS. 

She  effectively  styled  herself  as 
'minister  for  pharmacy'  during  her 
early  months  and  while  this  was  a 
tongue  in  cheek  comment,  it  was 
some  reassurance  to  those  who 
were  concerned  ahout  the  OFT 
investigation  into  deregulation  of 
cntrv  requirements. 

Incidentally,  the  final 
pronouncement  on  the  OFT  is  to 
he  made  by  John  Reid,  the  health 
secretary,  and  not  Patricia  Hewitt, 
the  trade  secretary.  It  is  highly 
likely  that  this  switch  of 
ownership  is  due,  in  part,  to  the 
effectiveness  of  the  profession's 
campaign  and  to  a  minister  who 
understands  the  place  that 
pharmacy  holds  within  the  Nl  IS. 

Not  everything  in  the  garden  is 
'Rosie'  but,  while  there  are  battles 
still  to  be  won,  pharmacy  is  much 
belter  placed  to  prevail.  Not  long 
ago,  the  profession's  involvemenl 
in  Government  thinking  about  the 
development  of  the  NI  IS  was 
patch},  to  sav  the  least:  now,  the 
profession  is  showing  the  value  of 
its  involvemenl  wherever  policj  is 
decided  and  implemented. 
Specific  issues  such  as 
pharmacists1  access  to  patient 
i  ds  and  the  whole  IT  agenda; 
ic  roll  out  of  developments 
i  pharmacist  independent 
■  hing  seemed  far  off; 
<   now  the  work  is  in 
1  'i  The  likely  impact  of  the 

Shi,  i  Inquiry  is  also  firmly  on 
the    .       i  in's  agenda. 

I  Ti  t    i  oi  die  parliamentarv 
session  finds  us  amid  a  barrage  of 
new  announc  ments  that  are 


designed  to  influence  the  direction 
of  the  NHS  for  the  next  three  to 
five  years.  Earlier  in  the  year,  the 
Prime  Minister  requested  key 
Government  departments  to 
produce  five-vear  plans,  covering 
the  period  2005  to  2010  for  the 
delivery  of  key  public  services: 
transport,  health,  education  and 
fighting  crime. 

The  plans  focus  on  'big  picture' 
issues,  setting  out  ambitious 
targets  to  improve  services  as  the 
Government  gears  up  to  fight  the 
next  general  election.  The  PM  is 
known  to  have  been  personallv 
involved  in  writing  the  plans 
through  a  series  of  meetings  with 
kev  ministers  and  civil  servants. 

The  health  five  year  plan,  The 
NHS  Improvement  Plait,  was 
published  in  June,  only  four  years 
after  the  publication  of  the  original 
10  year  NHS  Plan.  I  [owever, 
many  commentators  have  pointed 
out  that  the  plan  offers  little  m  the 
vvav  ol  new  thinking. 

That  said,  the  plan  contains 
policies  that  will  impact  on  the 
services  pharmacists  provide.  This 
is  particularly  clear  in  the  section 
on  electronic  prescribing,  on  the 
new  role  of  the  I  lealthcare 
Commission  and  on  close-to-home 
serv  ices,  which  will  support 
patients  with  long-term 
conditions. 

Finally,  for  some  summer 
reading:  I  can  highly  recommend 
Anthonv  Seldon's  biography 
of  Tony  Blair.  Once  you've 
finished  reading  the  five  year 
plan,  of  course. 


eBay  puts 
OTC 

medicines 
online 


eb 


eBay,  the  "global  online 
marketplace",  has  started  selling 
medicines. 

Since  last  Thursday,  German 
pharmacies  have  been  able  to  offer 
OTC  products  v  ia  eBay  after  the 
internet  auction  house  started  its 
new  category,  'Beauty  &  Health' 
with  the  sub-category  'Medicine'. 
The  company  says  it  has  no  plans 
at  present  to  introduce  the 
category  to  its  UK  website. 

German  pharmacies  will  only  be 
admitted  if  they  complv  with  the 
legal  regulations  for  mail-order 
businesses  supplying  medicines. 
eBay  is  further  validating 
interested  pharmacies  v  ia  the 
special  procedure,  Postldent. 

"We  take  our  responsibility  for 
this  special  division  very 
seriously",  said  Dr  Stephanie 
Gerdes,  senior  manager  with  eBay 
w  ith  responsibility  for  the 
medicines  category.  "We  hav  e 
taken  enough  time  for  the 
dev  elopment  to  ensure  the 
maximum  security.  Our  offer  to 
pharmacists  is  an  answer  to  the  big 
mail-order  pharmacies." 

As  part  of  the  validation 
process,  pharmacists  have  to  sign  a 
special  "Declaration  for  trade  w  ith 
pharmacy-only  medicine  with 
eBay".  This  commits  them  to  the 
general  terms  and  conditions  of 
eBay  and  to  adhering  to  all  legal 
regulations  including  those 
relating  to  medicines  pricing  as 
well  as  advertising  regulations. 

Pharmacies  have  to  open  their 
own  site  on  eBay,  where  they  give 
their  contact  details  and  offer  a 
communication  channel  to  their 
customers.  On  top  of  this, 
pharmacists  have  to  set  up  a 
private  profile  regarding 
performance  appraisal  at  eBay  as 
the}  are  legally  obligated  to 
protect  buyers  f  rom 
inspection/ reference  through 
other  eBay  customers.  This  is  to 
make  sure  that  other  users  at  eBay 
cannot  check  who  has  already 
bought  medicine  from  pharmacies 
there  and  what  kind  of  products. 


Nicorette  Freshmint  Gum 
Prescribing  Information. 
Presentation:  Nicorette  Freshmint 
4mg  gum  and  Nicorette  Freshmint 
2mg  gum  contain  4mg  and  2mg  of 
nicotine  respectively. 
Uses:  For  the  relief  of  nicotine 
withdrawal  symptoms  as  an  aid  to 
smoking  cessation. 
Dosage:  Each  piece  should  be 
chewed  slowly  for  30  minutes.  Use 
may  be  continued  for  up  to  3  months 
then  gradually  reduced.  Not  more 
than  1  5  pieces  of  gum  may  be  used 
each  day.  Not  to  be  used  by  people 
under  age  18  unless  recommended 
by  a  doctor 

Contraindications:  Nicotine  in  any 
form  is  contraindicated  in  pregnancy 
and  lactation 

Precautions:  Denture  wearers, 
transferred  dependence,  gastritis, 
peptic  ulcers,  allergic  reactions, 
history  of  cardiovascular  disease, 
diabetes  mellitus,  hyperthyroidism, 
phaeochromocytoma. 
Pregnancy  &  Lactation:  Consult 
doctor 

Side  and  Adverse  Effects: 

Dizziness,  headache,  nausea, 

gastrointestinal  discomfort,  hiccups, 

sore  mouth  or  throat,  jaw  ache,  gum 

sticking  to  dentures. 

Price  (ex-VAT):  2mg  30s  £4  84, 

2mg  105s  £13.27.  4mg  30s  £5  95, 

4mg  105s  £16  16 

Legal  category:  GSL 

PL  holder:  Pharmacia  Limited,  Davy 

Avenue,  Milton  Keynes,  MK5  8PH 

PL  number:  4mg:  PL  00032/0295, 

2mg:  PL00032/0283. 

Date  of  preparation:  March  2004. 
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nicotine 

The  UK's  best  selling  stop-smoking  brand 
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new! 


Freshmint 


The  best  tasting  gum  ever 
from  Nicorette  is  here. 


o. 


✓  New  crispy  coating 
✓  Easy  to  chew 
✓  Fresh  minty  taste 
With  a  £6. 5m  promotional  spend 
m    including  TV,  now's  a  good  time  to 
stock  up  on  Nicorette  Freshmint  Gum. 
p?    It's  a  fresh  way  to  keep  your  customers 
^coming  back  for  more. 

nicorette 


scribing  information  please  see  adjacent  quarter  page  strip 


nicotine 


The  UK's  best  selling  stop-smoking  bra 


Last  week's  question 
was:  Do  you  approve  of 
the  RPSGB's  new  draft 
Charter? 


"On  the  face  of  it,  it 
would  be  more 

democratic  [to  need 
the  support  of  the 
membership  for 

Council  decisions]'' 

Karen  Seaton, 
Stoke-on-Trent 

"Yes  I  do.  I  feel  it 
promotes  the 
profession  and 
deals  with  training 
and  ownership  and 
other  issues  that  are 
important  to  me" 

Anon,  Bedford 

'  Yes.  Although  it 
has  some  defects, 
it's  infinitely  better 
than  the  previous 
one  and  I'm  hoping 

the  Council  can 
rectify  the  defects  in 
or  via 


Comment 


from  the  Editor 

The  launch  this  week  of  the  world's  first  over 
the  counter  statin,  Zocor  Heart-Pro,  is  a 
significant  step  forward  in  self-care. 

Advance  publicity  has  not  been  brilliant, 
with  doctors  and  newspapers  expressing  their 
concerns.  But  the  notion  that  it  hasn't  been 
tested  sufficiently  should  be  challenged  - 
pharmacists  are  familiar  with  the  product  and 
someone  has  to  be  the  first  to  go  OTC  -  with 
the  advance  in  pharmacists'  skills  in  recent 
years,  why  shouldn't  it  be  the  UK  that  leads 
the  way?  And  how  many  GPs  actually 
monitor  their  statins  patients  as  the 
prescription  medicine  guidance  requests? 

The  manufacturer  has  gone  to  great  lengths 
to  ensure  that  the  OTC  launch  gives  critics 
little  to  fear.  Training  support  is  substantial, 
with  the  Royal  Pharmaceutical  Society  issuing 
guidance,  along  withJ&J.MSD,  and  the  safety 
aspects  have  been  thoroughly  considered. 
Patient  advice  and  support  is  provided  in  a 
variety  of  ways  and  the  ability  to  self-monitor 
should  encourage  better  concordance. 


Importantly,  the  launch  heralds  a  new  era  in 
the  availability  of  OTC  medicines  that  are  not 
designed  for  acute  symptoms.  The  long-term 
public  health  benefits  of  having  access  to  such 
products  should  not  be  discounted  but  it  will 
be  interesting  to  see  how  readily  the  public 
accept  that  they  can  spend  almost  £13  a 
month  on  a  medicine  that  will  not  normally 
make  them  feel  any  different. 

Pharmacists  should  remember  that  it  is  not 
just  the  UK,  but  the  rest  of  the  world  that 
will  be  watching  the  launch  with  interest. 
Pharmacists  profess  to  be  the  experts  in 
medicines  -  this  is  one  of  many  opportunities 
to  come  for  them  to  demonstrate  this,  should 
everything  go  as  well  as  planned. 

The  launch  heralds 
a  new  era  of  OTC 
medicines  not 
designed  for  acute 
symptoms 


Theiiviews 


Chief  medical  officer  Sir  Liam  Donaldson  argues  for  restricting 
smoking,  especially  in  public  places,  in  his  third  annual  report 

On  the  state  of  public  health 


Vfark  Waiker, 
Oxfordshire 


I  have  reviewed  evidence  on  the 
damaging  effect  that  smoking  has 
on  people's  skin.  Many  people  arc- 
aware  that  smoking  causes 
premature  death  and  serious 
diseases  like  heart  disease  and 
cancer.  Few  know  that  smoking 
prematurely  ages  the  skin. 

Smokers  tend  to  look  older  than 
non-smokers  of  the  same  age  ... 
those  in  their  teens  and  early  2()s 
tend  to  be  image  conscious  and, 
therefore,  by  highlighting  the 
harmful  effects  of  smoking  on 
skin  I  hope  to  encourage  more 
young  people  to  give  up  smoking. 

Also,  young  people  working  in 
bars  and  restaurants  need  to  be 


aware  that  even  secondhand 
smoke  may  damage  their  skin. 

I  return  to  the  subject  of 
secondhand  smoke.  W  hen  last 
year  I  recommended  creating 
smoke-free  public  places  and 
workplaces,  one  of  the  ke\ 
arguments  against  such  a  policy 
was  that  businesses  in  the 
hospitality  and  leisure  sectors 
would  suf  fer  financial  hardship. 

The  evidence  and  analysis 
shows  that  concern  about  falling 
profits  is  unfounded.  In  other 
parts  of  the  world  where 
legislation  to  create  smoke-free 
public  places  and  workplaces  has 
been  introduced,  profits  in  the 


hospitalitv  and  leisure  industries 
actually  rise.  A  major  plank  in  th 
argument  against  smoke-free 
public  places  and  workplaces  is 
thus  removed. 

The  only  remaining  reason  no 
to  do  it  in  the  face  of  majority 
public  opinion  in  favour  is  on 
grounds  of  defending  the 
smoker's  rights,  but  as  one  youn 
woman  bar  worker  in  San 
Francisco  put  it  to  me  rather 
pithily:  "Your  freedom  ends 
where  my  nose  starts." 

Dow  nload  the  report  from 
hup:  / I  wvpw.publications. 
doh. giiv.uk/ cmo  I '  annualreport 
2003 /index. him 
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TOPICAL  REFLECTIONS 


Thanks  for  breaking  the  code 


All  the  hard  work  of  the  SOS  group  has  finally 
come  to  fruition  and  I  now  have  the  opportunity  to 
cast  my  vote  on  the  Society's  new  Charter.  I  surely 
must  vote  yes;  partly  because  I  believe  it's  important 
that  the  Society  should  combine  regulatory  and 
representative  roles  and  partly  because  the 
President  and  the  bulk  of  Council  is  suggesting 
that  I  do. 

Those  who  were  representing  the  other  side  of 
the  argument  have  gone  very  quiet  all  of  a  sudden. 
Either  they  are  happy  with  the  compromise,  or  else 
they  realise  that  a  divided  Council  is  bad  news  for 
everyone. 

So  while  it  seems  a  yes  vote  is  the  only  sensible 
way  to  go,  I  admit  that  many  of  the  finer  points  of 
the  Charter  are  beyond  me.  Despite  reading  miles 
of  newsprint  in  the  press  about  the  ins  and  outs  of 
the  new  Charter,  it  seems  that  the  points  up  for 
debate  are  involved  interpretations  of  very  long- 

Divided  loyalties 

Barely  three  months  after  the  launch  of  Zanprol, 
first  Numark  and  then  UniChem  are  launching 
[their  own  brands  of  OTC  omeprazole.  Zanprol  is  a 
great  new  product  that  has  established  small  but 
significant  (and  clinically  satisfying)  sales  from  my 
pharmacy.  And  I'm  sure  the  recently  announced  £\ 
million  promotional  spend  will  help  sales  to 
pontinue  in  this  vein. 

But  I  am  unable  to  justify  the  £2.50  extra  cost  of 
Zanprol  over  the  UniChem  product  to  my  patients. 
As  well  as  believing  in  my  clinical  expertise,  patients 


winded  sentences  about  points  of  principle.  If  I 
ever  come  across  documents  like  this  I  send  them 
straight  to  my  solicitor  for  an  explanation. 

The  Charter  reminds  me  of  the  Code  of  Ethics:  I 
know  it's  important  and  understand  what  it  does  for 
me,  but  I'm  glad  that  there  are  people  around  to 
interpret  its  finer  points  and  supply  the  appropriate 
guidance.  So  if  those  Council  members  who  have 
taken  the  time  to  understand  the  ramifications  of 
this  document  tell  me  it  is  in  order  I'm  happy  to 
accept  their  opinion. 

It  will  be  interesting  to  see  how  many  members 
can  be  bothered  to  vote.  The  notion  that  a  few 
dedicated  pharmacists  have  already  ensured  that  the 
result  is  a  foregone  conclusion  may  be  fairly 
widespread.  Surely  it's  worth  ticking  the  box  and 
sending  off  the  envelope  just  to  make  sure.  Only 
then  can  we  move  forward  with  other  matters  of 
pressing  importance. 


must  think  they  are  getting  value  for  money  if  they 
are  to  remain  loyal.  However,  I  still  owe  GSK  some 
loyalty  as  a  'thank  you'  for  launching  this  product  in 
the  first  place. 

I  only  hope  that  GSK  has  generated  sufficient 
brand  loyalty  for  its  product  to  make  it  worthwhile. 
If  manufacturers  cannot  make  a  profit  from  OTC 
switches  then  they  simply  will  cease  to  happen. 
Perhaps  extending  the  limited  period  of  "patent 
protection"  would  encourage  OTC  switching  and 
avoid  this  feeling  of  divided  loyalties. 


Dispensing  with  PPA  jobs 

The  Conservative  Party  is  struggling  at  the  moment  to  come  up  with 
any  credible  policies  that  Labour  doesn't  claim  as  its  own.  The 
shadow  health  secretary  Andrew  Lansley's  plan  for  cuts  at  the 
PPA  (see  C&D,  July  24,  p8)  therefore  seems,  on  the  face  of  it, 
so  obvious  that  I  can't  believe  Gordon  Brown  didn't  think  of  it 

STAT'STl^/.  ^      some  t-me  ag0 

Emploving  2,201)  staff  simply  to  administer  pharmacv 
payments  and  analyse  prescription  statistics  reflects  the 
highly  labour  intensive  nature  of  the  work.  Computer 
7  generated  scripts  and  IT  developments  must  have  been 
offset  in  part  by  increasing  prescription  numbers  and 
additional  roles  for  the  PPA.  But  when  electronic 
prescribing  is  finally  implemented  the  data  input  work  will 
\_/  /    /  simply  not  be  there. 

)  I      The  relentless  march  of  technology  means  that 
/  redundancies  at  the  PPA  are  inevitable  whichever  party  is 
in  power.  While  I  may  end  up  working  for  less  than  the  man 
who  owns  the  newsagents  next  door  the  irreplaceable  nature 
of  mv  pharmacy  means  that  at  least  I  won't  have  rcdundancv 
forced  on  me. 


BlackBAG 

Hot  under 
the  collar 
over  ethics 

The  American  Medical 
Association  is  deeply  alarmed  over 
the  use  of  detainee's  personal 
medical  records  by  Guantanamo 
Bay  interrogators  to  extract  more 
information. 

Not  surprisingly,  the  BMA  is 
also  very  upset,  although  it  has 
taken  nine  months  before  heat  rose 
under  the  stilt  collar.  Enter  The 
Hitchhikers  Guide  to  the  Galaxy. 
When  the  Vogon  constructor  fleet 
was  about  to  destroy  earth  to  make- 
way  for  an  interstellar  bypass, 
complaints  from  earth  citizens 
over  lack  of  consultation  were 
brushed  aside  by  the  Captain, 
saying:  "For  goodness  sake  earth 
people.  The  plans  have  been 
available  for  seven  of  your  earth 
years  on  Alpha  Centuri." 

There  is  more  than  a  hint  of 
Vogon  mentality  going  on  here.  At 
the  BMA's  annual  conference  in 
I  .landudno,  a  belated  emergency 
motion  was  passed  condemning 
doctors'  involvement  in  torture 
and  their  use  of  confidential 
patients'  notes.  There  is  probably 
nothing  more  obscene  to  the  vast 
majority  of  doctors  on  this  planet 

There  is  more 
than  a  hint  of 
Vogon  mentality 
going  on  here 

than  the  thought  of  medics  failing 
to  report  torture  or,  worse  still, 
actually  taking  part  in  the  vile 
trade  no  matter  how  they  may 
justif  y  it  in  their  own  minds. 

Using  patients'  notes  to  identify 
weaknesses  written  down  b\ 
another  doctor  in  confidence  is  the 
ultimate  barbarity.  Their  family 
relationships,  fears,  phobias,  sexual 
problems,  chronic  illnesses, 
medical  requirements  are  all  there. 
These  people  have  never  been 
charged,  are  not  allowed  access  to 
their  family  or  lawyer,  have  no  idea 
why  they  have  been  imprisoned 
and  now  their  medical  records  are 
being  used  to  lever  spurious 
information  on  an  illegal  war. 

Shame  on  all  of  us  who  value 
confidentiality  but  say  nothing. 
The  Yogons  would  have  something 
to  say,  even  if  it  was  only:  "How  do 
you  like  my  poetry.-" 

Dr  Ian  Banks  is  a  GP practising  in 
Northern  I  re  la  ml 
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A  hearty  welcome  for  Zocor? 

Johnson  &  Johnson. MSD  has  launched  the  most  controversial  OTC 
drug  in  years  with  Zocor  Heart-Pro,  reports  Fiona  Salvage 


l  K  pharmacj  will  be  under  the 
world's  magnifying  glass  this 
week  as  it  hosts  the  lirst  OTC 
statin  launch  of  J&J.MS1  )'s  Zocor 
I  leart-Pro  (simvastatin). 

\ot  since  emergenc)  hormonal 
contraception  made  the  POM  to 
P  switch  has  a  potential  OTC 
drug  been  so  under  the  spotlight. 
And  like  EHC,  Zocor  Heart-Pro 
has  a  huge  amount  of  pharmacist 
and  counter  staff  training  and 
literature  to  support  the  launch 
and  ensure  safe  and  accurate 
dispensing. 

Yet  the  product  has  not  been 
without  its  detractors  who  have 
called  the  UK  public  "guinea 
pigs"  and  have  lamented  the  lack 
of  e\  idence  from  OTC  sales  - 
difficult,  perhaps,  when  the  UK  is 
the  first  to  sell  an  OTC  statin? 
The  effectiveness  of  the  lOmg 
dose  has  also  been  questioned,  but 
J&J.MS1 )  is  confident  that  the 
study  data  speaks  for  itself  in 
terms  of  safety  and  efficacy. 

A  lOmg  tablet  of  simvastatin 
lowers  low  density  lipoprotein 
levels  b\  27  per  cent,  or  about 
1 .3mml/] .,  w  hich  translates  as  75 
per  cent  of  the  cholesterol- 
lowering  power  of  the  40mg  dose. 
The  correlation  between  dose  and 
1.1)1.  reduction  is  not  linear,  and 
increasing  the  dose  from  lOmg  to 
20mg  raises  the  reduction  from  27 
per  cent  to  32  per  cent.  After 
three  years  on  simvastatin,  the 
user's  risk  ol  coronarv  heart 
disease  (C.I  ID)  has  fallen  In  a 
third.  Initial  improvements  can  be 
seen  alter  tour  weeks  on  the  drug, 
but  improvements  in  lifestyle  will 


further  lower  cholesterol  lev  els. 
LDL  levels  will  begin  to  return  to 
the  original  value  after  a  couple  of 
weeks  of  not  taking  the 
medication,  says  Stephen  Mann, 
vice-president  of  R&l)  Europe 
forJ&J.MSD. 

The  companv  is  curious  to 
know  how  ef  fective  an  OTC.  statin 
is  in  terms  of  lowering 
cholesterol;  people  purchasing 
this  product  are  likelv  to  be 
motivated  to  improving  their 
heart  health,  at  least  as  much 
as  those  on  prescribed  statins, 
explains  I  )r  Mann.  The 
company  is  looking  into 
instigating  post-launch  trials 
for  "real-world"  data. 

Part  of  the  Zocor  1  [eart-Pro 
pharmacy  protocol  is  to  discover 
w  hat  pre-existing  medical 
conditions  or  medicines  already 


being  taken  would  make  the 
purchaser  unsuitable  for  the 
product.  People  with  diabetes, 
existing  heart  disease  including 
angina  and  peripheral  vascular 
disease,  hypothyroidism,  liver 
disease,  renal  impairment,  family 
historv  of  muscle  disorders, 
unexplained  chest  pain  on 
exertion  and  historv  of  taking 
cholesterol-lowering  medication 
should  be  referred  to  their  GP. 

Some  customers  will  want  to 
take  a  cholesterol  test  to  establish 
a  baseline  and  monitor  progress, 
andJ&J.MSD  has  produced  the 
Heart-Pro  cholesterol  test  to  do 
just  that.  The  test  is  bought  at  the 
pharmacy,  but  is  taken  at  home, 
after  fasting.  It  is  a  finger-prick 
test  and  the  drop  of  blood  is 
placed  on  a  card,  allowed  to  drj 
then  sent  through  the  post  to  a 


laboratory  tor  analysis.  The 
results  will  be  posted  back  in 
about  two  weeks  and  will  contain 
information  on  1.1)1.,  HDI.  and 
triglyceride  levels,  with 
explanations  and  advice  on  what 
these  mean.  L  sers  are  reminded 
the)  can  return  to  the  pharmacy 
for  more  information  and  advice. 
I  )r  Mann  believes  that  the  test  is 
helpf  ul  as  it  might  improve 
compliance,  but  adds  that  it  is  not 
essential.  "Zocor  I  leart-Pro  treats 
the  risk  of  CI  II),  not  just  high 
CDC  cholesterol  as  reducing 
cholesterol  reduces  the  risk 
whatever  the  cholesterol  level  is," 
says  1  )r  Mann.  I  le  adds  that  the 
companv  is  not  encouraging 
people  to  treat  to  target,  but  to 
change  their  lifestyle  it  the)  want 
to  see  good  progress. 

B)  filling  in  the  card  at  the 
bottom  of  the  questionnaire, 
phoning  the  number  or 
registering  online,  Zocor  I  leart- 
Pro  users  can  access  a  free, 
individually  tailored  heart  health 
programme  at  mmm.heartpro.co.uk, 
as  well  as  receiv  ing  their 
cholesterol  test  results  quicker 
and  confidentially  online.  I  sers  ol 
the  website  will  also  receive 
special  offers  and  discounts  on 
heart-related  products. 

\s  lor  raising  awareness,  I  )r 
Mann  admits  that  getting  men 
into  pharmacies  is  a  "challenge",  | 
but  the  companv  has  been 
involved  in  some  "huge  consumer 
research.  Men  are  competitive 
w  nh  numbers  and  calculating 
their  01 II)  risk  is  something  they 
can  do  now."  And  despite  being 
more  aware  than  men  of  health 
issues,  women  still  too  often  see 
CUD  as  a  "man's  disease". 
J&J.MSD  hopes  to  rectify  these 
issues  with  a  targeted  consumer 
press  campaign  focusing  on  older 
women's  magazines  and  lifestyle 
magazines  (eg  golfing  titles  rather 
than  lads'  mags)  for  men.  The 
company  hopes  that  by  educating 
women  the)  will  "encourage" 
their  spouses  into  investigating 
their  heart  health.  It  is  spending 
£2  million  on  marketing  the 
product. 

For  more  information:  J 

www.  heartpro.  co.  uk 
J&J.MSD 

Tel:  0800  0328  258  Pharmacy 
Support  Line 


Who  shouldn't  get  it? 

Taking  the  follow  ing  medications  indicates  referral 
to  the  CiP: 
Q  cyclosporin, 

I  II\  protease  inhibitors, 
©  oral  antif  ungal  azoic  drugs, 

libratcs, 

9  anticoagulants  such  as  warfarin  or  nicoumalone, 
3'  nefazodone, 

macrolide  antibiotics, 

antithrombotic  or  antiplatelet  agents  such  as  low  - 
dose  aspirin, 

ingina  medications  (such  as  G  I  N, 
irbide  dinitratc,  beta-blockers,  calcium 
Di  i  s 1 ,  nicorandil), 
ih)  pertensives,  and 
€  diabetes  or  thyroid  medications. 


Key  interactions 

Macrolide  antibiotics:  erythromycin, 
clarithromycin,  telithromycin 
Antifungal  a/ole  drugs:  itraconazole, 
ketoconazole,  miconazole 
Ciclosporin 

I  .arge  volumes  of  grapefruit  juice. 

Who  should  get  it  with  GP 
approval  or  further  action? 

Patients  who  are  hypertensive  should  seek  their 
doctor's  approval  before  receiving  Zocor  Heart-Pro. 
(  ustomers  wishing  to  purchase  Zocor  Heart-Pro 
but  currentl)  drinking  more  than  the  recommended 
four  units  of  alcohol  a  day  for  men,  or  three  units  a 
dav  for  women,  need  to  agree  to  moderate  their 
drinking  before  the\  can  receive  the  product. 
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Professor  Edzard  Ernst  describes  promising  results 
for  this  herbal  remedy  in  congestive  heart  failure 


iwthorn  is  one  of  the  most 
pular  herbal  remedies;  in 
;rmany  it  is  mostly  used  as  a 
escription  drug.  In  most  other 
untries,  including  the  LK,  it  is 
lilable  over  the  counter.  About 
0  different  haw  thorn  species 
ve  been  described  but 
.dicinal  extracts  are  derived 
>m  Crataegus  monogyna  or 
•vigata.  The  berries,  flowers 
leaves  can  be  used  for 
:dicinal  purposes. 
Hawthorn  has  a  long  history  of 
e,  predominantly  for 
engthening  the  heart  as  well  as 
•  other  cardiovascular 
iications.  In  recent  times, 
search  has  focused  almost 
clusively  on  its  effects  in 
ngestive  heart  failure.  The 
yman  Commission  E  approved 
wthorn  extracts  for  the 
:atment  of  congestive  heart 
lure  in  patients  in  Class  II 
the  New  York  I  leart 
sociation  (NVI IA) 
issification  (see  table  2). 

le  main  constituents  of 
i\  thorn  include 
xtnthrocyanides,  the  flavones 
ercetin,  hyperoside,  vitexin  and 
in,  as  well  as  catechins  and 
catechin.  Their 
irmacological  actions  have 
m  thoroughly  investigated  and 
hprise  dilation  of  coronary 
^ries,  hypotensive  actions,  anti- 
lant  activity,  cardioprotective, 

arrhythmic  and  CNS 
iressant  effects, 
n  addition  they  increase 
force  of  contraction  of  the 
)cardium,  and  modify  the 
tability  and  conductivity 
jeart  muscle  (positive 
opic,  dromotropic  and 
imotropic  effects), 
lius  the  pharmacological 
lie  of  hawthorn  is  similar 
lat  of  digitalis.  In  addition 
hibits  a  beta-blocking 
'ity  and  ACE-inhibiting 
ity.i 


Many  clinical  trials  have  tested 
the  efficacy  of  hawthorn  extract 
in  alleviating  the  symptoms  of 
congestive  heart  failure.  We 
recently  published  a  meta- 
analysis of  all  randomised, 
double-blind,  placebo-controlled 
trials  of  hawthorn 
monopreparation  (standardised 
extracts  of  leaf  and  flower)  for 
this  condition. - 

We  identified  26  potentially 
relevant  trials,  including  one 
unpublished  study.  Thirteen 
publications  were  excluded 
because  they  were  not 
randomised  and  placebo 
controlled,  did  not  use 
monopreparations  of  hawthorn 
leaf  with  flower,  assessed  healthy 
volunteers,  were  published  in 
duplicate,  or  did  not  include 
results.  Eight  trials  (632  patients) 
met  the  inclusion  criteria  and 
provided  data  for  meta-analysis 
(tabic  J).  Five  other  trials  were 
included  in  the  rev  iew,  but 
reported  data  that  were  not 
suitable  for  statistical  pooling. 

In  most  of  the  studies, 
hawthorn  was  used  as  an  adjunct 
to  conventional  treatment  for 
chronic  heart  failure,  such  as 
diuretics,  angiotensin  converting 
enzyme  (ACE)  inhibitors  and 
calcium  antagonists.  All  trials 
used  the  NYHA  classification  to 
categorise  patients. 

Four  studies  (310  patients) 
measured  changes  in  maximal 
workload,  using  bicycle 
ergometrv  with  an  increase  of  25 
Watt  every  two  minutes  until 
patients  had  to  stop.  Our  meta- 
analysis found  a  significant 
increase  in  maximal  workload  in 
patients  receiving  haw  thorn 
extract  compared  w  ith  patients 
receiving  placebo  (weighted  mean 
difference,  7  Watt;  95  per  cent 
confidence  interval  [CI]:  3  to  11 
Watt;  P<0.01). 

We  carried  out  sensitivity 
analyses  to  test  the  robustness  of 
this  main  analysis.  We  tested 


Hawthorn  has  a  long  history  of  use,  predominantly  for  strengthening 
the  heart 


whether  including  only  the  data 
from  patients  treated  with  the 
low-dose  regimen  (900mg)  would 
alter  the  direction  of  the  overall 
result.  But  the  meta-analysis  of 
these  data  was  similar  to  the 
overall  results  (weighted  mean 
difference,  6  W  att;  95  per  cent  CI: 
-1  io  14  Walt;  n  =  311  patients). 
Other  sensitivity  analyses 
assessed  trials  in  which  hawthorn 
extract  was  administered  in 
addition  to  other  medications  (5 
Watt;  95  per  cent  CI:  0.2  to  10 
Watt;  n  =  212  patients)  and  trials 


in  w  hich  it  is  unclear  whether  the 
patients  received  any  other 
medications  ( 1 2  Watt;  95  per  cent 
CI:  4  to  21  Watt;  n  =  98  patients). 

Six  other  trials  included  data 
tor  exercise  tolerance  and  for  the 
pressure-heart  rate  product 
(systolic  blood  pressure  in  mmHg 
x  heart  rate  per  minute  div  ided 
by  100).  The  meta-analysis  of 
these  data  suggested  a  significant 
benefit  of  haw  thorn  extract  in 
reducing  the  pressure-heart  rate 

Continued  on  page  18  ► 
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product  and  a  marginally  non- 
significant effect  on  exercise 
tolerance  as  measured  by 
ergometric  testing. 

Patients  receiving  hawthorn 
extract  also  showed  an 
improvement  in  symptoms  such 
as  dyspnoea  and  fatigue.  A 
significant  dif  ferential  effect  in 
favour  of  hawthorn  extract  for 
symptom  reduction  was  noted 
(weighted  mean  difference,  -6;  95 
per  cent  CI:  -9  to  -2;  n  =  169 
patients). 

The  results  of  our  meta- 
analysis suggest  an  improvement 
of  maximal  workload  of  about  9 
per  cent.  To  give  some 
comparison  with  conventional 
treatments,  a  meta-analysis 
of  ACE  inhibitors  reported 
an  average  improvement  in 
exercise  by  19  per  cent 
compared  with  7  per  cent  in 
the  placebo  group.3 

The  daily  dose  of  hawthorn 
extract  varied  widely  between 
160mgand  l,8()0mg.  All  trials 
administered  standardised 
hawthorn  extracts.  Seven  of  eight 
trials  used  the  hawthorn  extract 
WS  1442,  which  is  standardised 
to  18.8  per  cent  oligomeric 
procyanidins. 


In  these  clinical  trials  dizziness 
and  vertigo  were  the  most 
frequently  reported  adverse 
events;  altogether  eight  such  cases 
were  noted.1  Other  problems 
associated  with  hawthorn  are 
nausea,  fatigue  and  sweating. 
These  events  seem  to  be  rare, 
transient  and  reversible.2 
Overdose  can  result  in  respiratory 
failure. 

Hawthorn  should  not  be 
used  during  pregnancy  or 
lactation  nor  in  patients  with 
known  allergies  to  the  plant. 
Theoretically  hawthorn  could 
interact  with  other 
cardioglycosides,  antihypertensive 
drugs,  nitrates  and  CNS 
depressants. 


Table  1:  Clinical  trials  of  hawthorn  for  congestive  heart  failure 


First  author 



Sample 
size 

Daily  dose, 
duration 

Main  results 

Tauchert1 

209 

—  

f 

l,800mg,  16  weeks 

Increase  in  maximal  workload* 

Zapfe 

40 

240mg,  12  weeks 

Increase  in  maximal  workload 

Weikl 

136 

160mg,  8  weeks 

Pressure-heart  rate  product**  decreased 

Bodigheimer 

85 

300mg,  4  weeks 

Increase  in  maximal  workload 

Leuchtgens 

30 

1 

160  mg,  8  weeks 

Pressure-heart  rate  product  decreased 

O'Connolly 

36 

180mg,  6  weeks 



Pressure-heart  rate  product  decreased 

O'Connolly 

36 

180mg,  6  weeks 

Pressure-heart  rate  product  decreased 

Hanak 

60 

180mg,  3  weeks 

Pressure-heart  rate  product  decreased 

i  Only  Irnil  with  N  YHA  class  III  patients  (all  other  class  II). 
*  Measured  by  bicycle  ergometry 

**  Pressure-heart  rale  product  -  systolic  blood  pressure  in  nwiHg  x  heart  rate  per  minute  divided  by  100. 


The  daily  dose  of  hawthorn 
should  be  9()()mg  of  an  extract 
standardised  to  2.2  per  cent 
flavonoids  or  18.8  per  cent 
oligomeric  procyanidins.  The 
therapeutic  window  is 
considerably  wider  than  that  for 
digitalis  so  the  risk  of  overdose  is 
significantly  less. 


The  risk  benefit  profile  of 
hawthorn  for  congestive  heart 
failure  is  clearly  positive.  Trial 
outcomes  suggest  that  hawthorn 
extract  is  superior  to  placebo  as 
an  adjunctive  treatment  for  these 
patients.  As  most  participants 
in  these  trials  were  also  taking 
other  medicines  for  their  heart 
failure,  there  is  a  degree  of 
uncertainty  about  whether  the 
benefits  can  be  attributed  to 
hawthorn  extract  alone. 

Ultimately  one  would  not 
want  just  to  improve  symptoms 
but  to  reduce  mortality  of  these 
patients.  Whether  hawthorn 
lines  achiev  e  this  aim  is  prcsenth 
being  tested  in  a  German  mega- 
trial,  which  is  comparing 
900mg  of  standardised  haw  thorn 
extract  WS  1442  with  placebo. 
The  studv  will  assess  cardiac 


Table  2:  New  York  Heart  Association  (NYHA) 
classification  of  congestive  heart  failure 


Class  I 


Class  II 


Patients  with  disease  but  no  symptoms  when 
engaged  in  ordinary  physical  activity,  such  as  w  alking 
and  climbing  stairs. 

Slight  limitation  of  activity  with  dyspnoea  on 
moderate  to  severe  exertion  (like  climbing  stairs  or 
walking  uphill). 


usass  in 


Marked  limitation  of  physical  activity. 

Severe  disability,  dyspnoea  at  rest  and  unable  to  carry 
out  physical  activity  without  discomfort. 


death,  non-fatal  myocardial 
infarction  and  hospitalisation 
during  24  months'  treatment. 
The  results  are  awaited  with  great 
interest. 

Although  hawthorn  extract 
appears  to  be  relatively  safe, 
patients  with  heart  failure  should 
be  treated  under  medical 
supervision.  Self-medication 
might  also  increase  the  risk 
of  adverse  events  through  herb- 
drug  interactions.  Most  work 
on  interactions  has  been  carried 
out  in  animals,  but  a  small 
studv  has  show  n  no  interaction 
between  haw  thorn  extract 
and  digoxin  in  healthy 
volunteers.  However,  it  would 
seem  that  haw  thorn  extracts 
are  not  ideal  candidates  for 
OTC  sale. 
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Professor  Edzard  Ernst  outlines  the 
evidence  for  a  herb  with 
anti-inflammatory  properties 


'evil's  claw  (Harpagophytum 
■ocumbens)  has  a  long  history  of 
ledicinal  use  in  native  African 
ledicine  where  it  was  employed 
ir  digestive  problems,  rheumatic 
mditions,  climacteric  problems, 
vsmenorrhoea,  gastrointestinal 
implaints,  headaches,  liver  and 
dney  diseases,  malaria,  nicotine 
oisoning  and  skin  cancer. 
The  name  'devil's  claw'  is 
erived  from  the  plant's  unique 
uits,  which  are  covered  with 
aw-like  hooks.  The  plant  grows 
ild  in  South  Africa  and  its 
:cent  popularity  has  nearly 
:sulted  in  it  becoming  an 
idangered  species.  More 
:cently,  attempts  to  cultivate 
evil's  claw  have  been  successful 
)  that  the  danger  of  extinction 
:ems  to  be  eliminated. 

he  major  active  ingredient  of 
evil's  claw  is  harpagoside.  Other 
smpounds  are  harpagide, 
rocumbide,  stigmasterol,  beta- 
tosterol,  triterpenes  and 
avonoids.  The  pharmacological 
ctions  include  anti- 
lflammatory,  negative  and 
ositive  chronotropic  (modifying 
ie  excitability  of  the  heart),  and 
nti-arrhythmic  properties. 
Today  devil's  claw 
reparations  are  marketed  almost 
inclusively  for  musculoskeletal 
id  arthritic  pain,  thus  relying 
i  the  anti-inflammatory  effects, 
heir  mode  of  action  is  currently 
iclear.  Some  data  suggest  that 
vil's  claw  extracts  inhibit  the 
achidonic,  cyclo-oxygenase, 
id  lipo-oxygenase  pathways.1  In 
e  UK,  most  devil's  claw 
oducts  have  the  status  of  a  food 
pplement,  which  means  their 


quality  is  not  as  rigorously 
controlled  as  that  of  medicines. 

Numerous  observational  studies 
including  a  total  of  about  3,000 
patients  have  been  published. 
Their  results  suggest  effectiveness 
in  improving  rheumatic  pain 
and  show  an  absence  of  serious 
adverse  events. 

Several  randomised  controlled 
trials  (RCT)  have  also  been  carried 
out.  The  most  rigorous  studies 
suggest  that  devil's  claw  is 
superior  to  placebo  in  alleviating 
musculoskeletal  pain.1  One 
relatively  rigorous  RCT 
demonstrated  a  dose-dependent 
analgesic  effect  in  183  patients 
with  back  pain.  However,  the 
effect  size  was  moderate.2  A  more 
recent  RCT  included  122  patients 
with  osteoarthritis  and  compared 
the  effects  of  6x  435mg  powdered 
devil's  claw  with  lflOmg  oral 
diacerein  (an  anthraquinone 
derivative)  given  daily  for  four 
months.3  Both  treatments  were 
associated  w  ith  similar  reductions 
in  pain,  and  there  were  fewer 
adverse  effects  in  the  devil's  claw 
group. 

Table  1  gives  a  summary  of  all 
placebo-controlled  RCTs  of 
devil's  claw  as  a  symptomatic 
treatment  of  osteoarthritis.  These 
data  collectively  show  encouraging 
results.  They  also  reveal  that  the 
scientific  interest  in  this  treatment 
is  relatively  new.  Regrettably  most 
of  these  RCTs  are  reported  in 
insufficient  detail.4-  ' 

Devil's  claw  rarel)  causes  adverse 
effects.  The  most  commonly 
reported  side  effects  are 


Devil's  claw  is  usually  marketed  for 
rheumatic  and  arthritic  conditions 

gastrointestinal  symptoms,  which 
are  readily  reversible  on 
discontinuation  of  the  herbal 
remedy.  The  short-term 
tolerability  of  this  herbal  remedy 
therefore  seems  to  be  excellent. 
Because  the  mechanisms  of 
action  could  be  similar  to  those  of 
NSAIDs,  it  is  conceivable  thai 
devil's  claw  extracts  are  burdened 
with  similar  risks  associated  with 
long-term  use.  In  the  absence  of 
conclusive  evidence,  this 
question  cannot  currently  be 
answered. 

Devil's  claw  preparations  are 
contraindicated  for  pregnant  or 
lactating  women  and  patients 
with  gastric  or  duodenal  ulcers. 
Overdosing  with  devil's  claw 
could  cause  cardiac  effects. 
Interactions  are  conceivable  with 
warfarin  (increase  of 
anticoagulation)  and  with  cardiac 
drugs.  The  normal  dose  range  is 
400-500mg  dried  herb  or 
equivalent  three  times  daily. 
The  commercially  available 
extracts  were  dosed  from  960 
to  2,500mg  daily. 


Table  1 :  Placebo-controlled  RCTs  of  devil's  claw 


irst  author 
ref) 


iuyader 
1984)  [4] 

50 

2,4()0mg  extract/ 
day  for  three  weeks 

DC  significantly  superior  to  placebo  in 
terms  of  analgesic  effect 

■ecomte 
1992)  [5] 

89 

2,0  lOmg  extract/ 
day  for  eight  w  eeks 

DC  significantly  superior  to  placebo  in 
terms  of  analgesic  effect  and  mobility 

jchmelz 
[997)  [6] 

100 

2,500mg  extract/ 
day  for  30  days 

DC  significantly  superior  to  placebo  in 
in  terms  of  analgesic  effect 

rerick 

;ooi)[7] 

46 

960mg  extract/ 
day  for  20  w  eeks 

DC  significantly  superior  to  placebo  in 
in  terms  of  analgesic  effect  and  function 

devil's  claw 


The  efficac)  ol  devil's  claw  for 
musculoskeletal  and  arthritic 
pain  is  reasonably  w ell 
documented.  Its  safety  record  is 
encouraging.  Therefore  its  risk 
benefit  profile  is  positive  and  it 
can  be  recommended  for  the 
above  conditions. 
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Link  between  menses 
and  migraine  proven 


Evidence  of  the  link  between 
menstruation  and  migraine,  and 
nl  the  role  of  frovatriptan  in 
reducing  the  number  or  severity 
of  mcnstruallv  associated 
migraines  has  been  published. 

Anne  MacGregor  from  the  City 
of  London  Migraine  Clinic  found 
that,  in  the  five  days  preceding 
menstruation,  women  were  25  per 
cent  more  likel}  to  have  a 
migraine.  This  increased  to  71  per 
cent  in  the  two  days  before 
menstruation. 

Women  were  more  than  twice 
as  likel\  to  have  a  migraine  on 
the  first  day  of  menstruation, 
and  a  migraine  was  nearly  five 
times  as  likely  to  be  connected 
to  vomiting  on  the  first  three 
days  of  menses. 

In  a  separate  study,  frovatriptan 
was  found  to  reduce  the 
occurrence  of  menstrualK 
associated  migraine  when 
compared  to  placebo.  Sixty  seven 


per  cent  of  women  taking  a 
placebo  experienced  migraine 
compared  to  52  per  cent  of  the 
once-daily  frovatriptan  group 
and  41  per  cent  of  the  tw  ice-daily 
frovatriptan  group.  Both  of 
the  frovatriptan  regimens  lowered 
migraine  severity,  length  and 
the  need  for  additional 


migraine  medication. 

Lead  researcher  Stephen 
Silberstein  said:  "More  than 
half  ol  patients  who  used 
frovatriptan  2.5mg  twice  daily 
had  no  menstruation- 
associated  migraine." 
For  more  information: 
Neurology  2004: 63;  261-269  and  351-353 


Combo  regimen  best  for  early  RA 


rheumatoid  arthritis  with  a 
combination  of  three  disease- 
modifying  drugs  limits  peripheral 
joint  damage  for  five  years,  say 
researchers  from  Finland. 

Hut  a  "w  indow  of  opportunity" 
for  treatment  exists  and  patients 
w  ho  changed  lo  combination  after 
an  initial  two  years  on  single 
therapj  experienced  no  significant 
improvement  in  disease 
remission,  the  authors  w  rite  in 
Irl/mlis  &  Rheumatism. 


Patients  who  received  a 
combination  of  methotrexate, 
sulfasalazine,  hydroxychloroquine 
and  prednisolone  were  compared 
to  patients  randomised  to 
sulfasalazine  with  or  without 
prednisolone. 

The  combination  group  showed 
40  per  cent  of  patients  in 
remission  after  two  years  and 
2<S  per  cent  alter  five  years, 
compared  to  18  per  cent  and  22 
per  cent  for  the  single  disease- 
modifying. 


"The  results  imply  that  the 
'late'  institution  of  disease- 
modifying  anti-rheumatic  drug 
combination  does  not  increase 
the  rate  of*  remission  in  patients 
who  are  initially  treated  with 
a  single  DMAR] )  at  a  time; 
that  is,  the  therapeutic  'window 
of  opportunity'  appears  to  be 
lost  in  most  of  these  patients," 
says  author  Markku  Korpela. 
For  more  information: 
Arthritis  &  Rheumatism  2004;  50: 
2072-81 


Risks  of  air 
travel  for 
cardiac 
patients 

Trav  ellers  with  pacemakers 
and  implanted  cardiac 
defibrillators  (ICDs)  are  at  little- 
risk  from  electronic  interference 
during  air  trav  el,  but  should  be 
caref  ul  of  handheld  security 
wands,  claim  researchers. 

There  is  no  existing  evidence  to 
suggest  air  travel  interferes  with 
pacemakers  or  ICDs,  say  the 
authors  who  conducted  a  rev  iew  of 
the  available  literature.  Security 
gates  in  airports  can  detect  but  not 
interfere  with  pacemakers  and 
ICDs,  but  they  cannot  detect 
intracoronary  stents.  Travellers 
with  such  devices  should  carry 
a  card  identify  ing  the  dev  ice 
or  stent  location,  the  authors 
recommend. 

However,  handheld  security 
w  ands  do  hold  a  "theoretical  risk" 
because  of  the  alternating 
magnetic  field  they  emit  which 
could  interfere  with  an  ICD  and 
cause  it  to  deliver  inadvertent 
shock  therapy.  The  magnetic  field 
could  temporarily  inhibit  output 
from  cardiac  dev  ices,  write  the 
authors.  Thev  recommend 
patients  to  ask  security  personnel 
for  a  hand  search;  failing  that 
to  ask  the  examiner  not  to  hold 
the  magnet  near  the  dev  ice  for 
more  than  a  few  seconds  and  lo 
leave  at  least  30  seconds  before  a 
second  sweep. 

On  the  whole,  the  number  of 
patients  who  have  died  during  air 
travel  is  "extremely  low"  the 
authors  conclude. 
For  more  information: 
Annals  of  Internal  Medicine 
2004;  141:  148-54 


JAMA  reviews  asthma  medications 


l:ih, iled  corticosteroids  (ICS)  are 
the  most  effective  therapy  for 
adult  asthma,  but  leukotriene 
modifiers/ receptor  agonists  are 
reasonable  lor  those  unwilling  or 
unable  to  use  steroids. 

So  say  researchers  from  Canada 
after  conducting  a  meta-analysis 
ai  ailable  literature  to 
ie  the  long-term  effects  of 
ther;       tii  agents  on  asthma 
exai       i  ons.  Long-acting  beta2 
ago    i  (i  VBA)  can  be  added  to 
cortico:  ti  aids  when  patients 
remain  ,\      '  malic  on  low-dose 
steroid  ;hc  ipy.  1  hey  add. 

Their  propi    J  guide  for 


asthma  therapy  suggests: 

•  a  course  of  systemic 
corticosteroids  for  infrequent 
adverse  exacerbations,  but  no 
daily  therapy  for  mild, 
intermittent  asthma; 

•  lower-dose  inhaled 
corticosteroids  for  mild  persistant 
asthma; 

•  for  moderate  to  persistent 
asthma,  low  to  medium  dose  ICS 
and  LABA,  or  increased  ICS  in 
medium  dose  range,  or  low  to 
medium  dose  ICS  and  either 
leukotriene  modifier  or 
theophylline,  or  medium-dose 
ICS  and  LABA  for  recurring 


severe  exacerbations; 

•  high-dose  ICS  and  LABA  are 

preferred,  w  ith  corticosteroid 

tablets  5()mg  per  dav  if  needed, 

with  attempts  to  reduce  systemic 

corticosteroid  for  severe  persistent 

asthma. 

The  authors  w  rite  there  is  now 
a  "wealth  of  ev  idence  supporting 
the  use  of  inhaled  corticosteroids 
in  low  doses  as  first-line  therapy 
for  adult  patients  with  asthma 
who  require  more  than  an 
occasional  use  of  short-acting 
beta?  agonists"  for  disease  control. 
For  more  information: 
JAMA  2004;  292:  367-76 


ScripVines 


Vfend  oral 
suspension 

Pfizer  has  launched 
Vfend  (voriconazole) 
orange-flavoured  antifungal 
powder  for  oral  suspension 
40mg/ml.  It  will  be  available 
in  hospitals  only. 
For  more  information: 
http://emc.  medicines,  org.  uk 
See  Price  List 
Pfizer  Medical  Information 
Tel:  01737  331111 
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All  go  for  Zocor  Heart-Pro 


J&J.MSD  has  launched  the  world's 
irst  OTC  statin,  Zocor  Heart-Pro 
simvastatin  10mg). 

Intended  for  use  in  lowering 
cholesterol  and  reducing  the  risk  of 
coronary  heart  disease,  it  is  aimed 
at  three  categories  of  individuals, 
fhese  are  people  deemed  to  be  at 
Tioderate  risk  (10-15  per  cent)  of 
coronary  heart  disease  in  the  next 
10  years:  all  men  aged  over  55; 
and  men  aged  45-54  and  women 
aged  over  55  with  one  other 
isk  factor  such  as: 

•  being  overweight 
ft  family  history  of  early  heart 
disease  in  a  first  degree 
relative 

•  smoker  (current  or  within  last 
five  years) 

9  of  South  Asian  origin. 

Potential  candidates  for  Zocor 
Heart-Pro  use  should  fill  in  the 
special  questionnaire  to  further 
assess  their  suitability.  Pre-existing 
conditions  such  as  diabetes, 
existing  heart  disease  such  as 
ingina  or  previous  Ml, 
lypothyroidism,  liver  disease,  renal 
impairment  and  muscle  problems 


indicate  management  by  the  GP. 

Patients  with  hypertension 
should  also  seek  their  GP's 
approval  before  starting  Zocor 
Heart-Pro.  Alcohol  consumption 
should  be  reduced  to  within  the 
recommended  guidelines. 

Customers  fitting  the  intended 
user  profile  should  keep  the  top 
copy  of  the  questionnaire  to  assist 
with  repeat 


j  Sgr>«ican 


purchases  and  inform 
their  GP  that  they  are  taking  Zocor 
Heart-Pro.  Pharmacists  can  keep 
the  other  copy  for  their  own 
records. 

The  dose  is  one  10mg  tablet  at 
night.  Zocor  Hert-Pro  is  contra- 
indicated  with  macrolide 


antibiotics,  oral  antifungal  azole 
drugs,  and  fibrates  (see  also  pi 6). 
Patients  should  avoid  drinking 
large  amounts  of  grapefruit  juice. 

J&J.MSD  has  produced  a  Heart- 
Pro  cholesterol  test  to  allow  users 
to  monitor  their  cholesterol  levels. 
This  is  an  at-home,  fasting,  finger 
prick  test,  which  is  sent  away  for 
analysis.  Results  (including  LDL 
and  HDL  cholesterol  and 
triglyceride  levels)  should  be 
available  in  two  weeks  and  can 
also  be  received  confidentially 
via  the  www.heartpro.co.uk 
website.  This  houses  the 
Healthy  Heart  Programme 
offering  tailored  healthy 
lifestyle  advice. 
For  more  information: 
www  heartpro.co.uk 
Pharmacy  support  line:  0800  0328  258 
Price:  Zocor  Heart-Pro  (28  tablets) 
£12.99,  306-1520;  Heart-Pro  cholesterol 
test  £24.99,  306-1512 
J&J.MSD 
Tel:  01494  450778 


ftontshop 


Ramer 
cleans  up 
in  style 

Ramer  is  launching  a  new 
premium  range  of  bathroom 
sponges  designed  to  cater  for 
the  burgeoning  spa  and  home 
treatment  market. 

The  Ramer  Premier  Collection 
comprises  three  quality  sponges 
for  the  bath,  body  and  shower. 
The  sponges  are  tactile  when 
wet  and  naturally  antibacterial 
when  dry. 

Features  include  rounded,  milled 
edges  to  allow  the  sponge  to  fit 
comfortably  in  the  hand.  The 
sponges  come  in  four  pastel 
colours  -  blue,  green,  peach 
and  pink. 

An  eye-catching  display  unit 
is  available. 

Price:  bath  sponge  £6.25, 

body  sponge  £5.75,  shower 

sponge  £5.25   

Ramer  Ltd 


Tel:  01276  63192 


Sominex  offers  herbal 
option  to  sleeplessness 


ihomton  &  Ross  is  launching  a 
SSL  herbal  alternative  to  its 
|lominex  sleep  aid  brand. 


Sominex  Herbal  contains  hops, 
valerian  and  passion  flower.  The 
manufacturer  says  it  offers  a 

'gentle'  introduction  to 
sleep  aids  and  is  an  ideal 
entry  route  for  new  users 
to  the  product  category. 

Research  shows  that 
45  per  cent  of 
consumers  suffer  from 
occasional  temporary 
insomnia. 

Price:  £3.99  

Pack  size:  30  tablets 
Pip  code:  292-4801 
Thornton  &  Ross 
Tel:  01484  848200 


Benadryl 


HAYFEVER  MONITOR 

For  free  pollen  alerts  text  POLLEN  to  85080* 
WEEK  or  '°9  on  *°  www.allergyadvice.co.uk 

STARTING 
31  July 


Glasgow 


asy  to  digest  information 


5w  OTC  treatments  and  imminent 
CE  guidance  on  dyspepsia  have 
bmpted  Wyeth  to  publish  an 
ucational  support  programme  for 
jarmacists. 

Acid  reflux  control  and 
inagement  of  other  acid-related 
■orders:  A  comprehensive 
oport  programme  for  pharmacy 


is  accredited  by  the  College  of 
Pharmacy  Practice  and  provides 
an  introduction  to  dyspepsia, 
symptom  assessment,  referral, 
OTC  and  prescription  treatments. 
Learning  material  is  suitable  for 
pharmacists  and  counter  assistants. 

For  more  information:  

Tel:  0870  727  6957 


Newcastle 


KEY  FACTS 


Grass  pollen  will  be 
dominant  over  the  next 
week,  which  will  see 
pollen  levels  increasing 

Weed  pollen  will  be 
dominant  within  the 
next  several  weeks 

All  cities  on  the  map 
are  on  alert  status 


Leeds 


Manchester 

^  Nora 

Birmingham 

_  London 
Bristol 

Plymouth 


updated  weekly  by  SDI 
•Initial  message  is  charged  at  your  normal  network  rate. 
To  unsubscribe  from  subsequent  free  alerts  text  'stop'  to  85080 
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Market/vatch 


Fronts!  lop 


Pepcidtwo  goes 
for  the  burn 


Johnson  &  Johnson. MSD  is 
introducing  an  eye-catching  new 
look  for  Pepcidtwo. 

New  silver  packaging  features  a 
silhouetted  figure  with  a  burning 
sensation  designed  to  ensure 
visual  empathy  with  heartburn 
sufferers. 

The  pack  highlights  the  message 
that  one  chewable  tablet  starts 
working  in  two 
minutes  and 
provides  all  day 
heartburn  relief. 

The  product  comes 
in  two  GSL  pack  sizes  \ 
(six  and  12 
tablets)  and  the 
size  is  boldly 
featured  on  the 
front  to 
provide  clear 
differentiation 
on  shelf. 


A  P  pack  containing  24  tablets  is 
also  available. 

Price:  £2.25  (six),  £3.85  (12),  £6.99  (24) 

Pip  code:  272-7402  (6),  272-7394  (12), 

294-8016  (24) 

Johnson  &  Johnson. MSD 

Tel:  01494  450778 


"to*' 


Low-carb  eating 
comes  in  a  snack  bar 


Supermodel  and  ex-wife  of 
Rod  Stewart,  Rachel  Hunter, 
has  teamed  up  with  the  Health 
&  Diet  Food  Company  to  launch 
a  range  of  low-carb  snack  bars. 

CarbWise  high  protein,  soya- 
based  bars  are  available  in  crispy 
chocolate  peanut,  crispy  chocolate 
marshmallow,  crispy  chocolate 
raspberry  and  crispy  yoghurt 
lemon  flavours,  and  will  be 


supported  by  a  £1  million  PR 
and  advertising  campaign 
featuring  Ms  Hunter,  scheduled 
to  run  between  August  and 
November. 

Price:  C1.69 

Pip  code: 

E-mail:  hdfcustomerservices@ 

fsc-vitamins.com 

The  Health  &  Diet  Food  Company 

Tel:  0870  112  1892 


Promotion 


m  mm 

PMS  -  Nutritional  Formula 


To  help  cope 
with  PMT 
symptoms, 
FemmeVit™ 

from  HealthAid 
has  been 
formulated 
with  natural 
ingredients,  to 
provide  the  body 
with  essential 
nutrition,  offering 
a  combination  of 
1 9  nutrients  and 
4  herbs  including  B6, 
Magnesium,  Iron. 
Starflower  oil  and  Ginger 
root  extract.  Retailing  at 
£9.99  for  60  tablets, 
FernmeVit™  from 
HealthAid  is  suitable  for 
vegans  and  free  from 
common  allergens.  Please 
call  020  8426  3400  for 


EMWEVH 


purchase  and  stockist 
information  or  visit 
www.healthaid.co.uk. 

HealthAfd 


TVnext  week 


Anadin:  All  areas 


Bisodol:  Sat 


Bodyform:  C4,  five.  GMTV.  Sat 
Califig:  C4.  Sat 


Germoloids  HC  Spray:  C4 


Imodium  Plus  Caplets:  All  areas 


Just  for  Men:  All  areas 


Kool  'n'  Soothe  Migraine:  All  areas  except  U,  C4,  five 
Lamisil:  All  areas 


Listerine:  All  areas  except  U,  GMTV 


Nicorette:  All  areas  except  U,  GMTV 


Odoreaters:  All  areas 


Pro  Plus:  GTV,  B,  G,  Y,  LWT,  CAR,  TT,  C4,  five,  Sat 


Scholl  Flight  Socks:  GMTV 


Seabond:  All  areas 


Simple  Oil  Control:  five 


Veet  Bladeless  Razor:  All  areas 


Veet  Ready  to  Use  Strips:  All  areas 


PharmaSite  for  next  week:  Savlon  dry  antiseptic,  Waterproof 
plasters,  Antiseptic  wound  wash  -  window,  Nurofen  Plus  -  in- 
store.  Refresh  eye  drops  -  dispensary 

A-Anglia,  B-Border,  C-Central,  C4-Channel  4,  Five-Channel  5, 
CAR-Carlton,  CTV-Channel  Islands,  G-Granada,  GMTV-Breakfast 
Television,  GTV-Grampian,  HTV-Wales  &  West,  LWT-London 
Weekend,  M-Meridian,  Sat-Satellite,  STV-Scotland  (central), 
TT-Tyne  Tees,  U-Ulster,  W-Westcountry,  Y-Yorkshire 
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business  statistics 


Drugs  spending  dips 


Signs  are  emerging 
that  two  successive 
interest  rate  hikes 
have  begun  to  curb 
Consumer  spending. 
In  the  high  street 
overall  retail  sales 
iirowth  slowed  in  the 
year  to  June, 
according  to  survey 
evidence,  and 
chemists'  business 
ose  only  marginally 


onsumer  confidence  fell  in  June  to  its  lowest  this  year,  and 
consumers'  appetite  for  large  purchases  was  the  weakest 
since  December  2003,  says  researcher  Martin  Hamblin  GFK.  Total 
retail  sales  dipped  in  June,  after  record  volumes  in  May,  and 
pharmacists'  sales  growth  slowed  sharply  with  only  a  net  3  per 
cent  of  businesses  seeing  annual  volume  increases,  according  to  a 
CBI  survey.  In  April  and  May,  a  net  53  per  cent  and  1 4  per  cent  of 
firms  respectively  reported  year-on-year  growth.  The  British  Retail 
Consortium  says  demand  for  cosmetics,  perfumes  and  weight 
management  products  in  June  was  strong,  but  rising  digital 
camera  usage  depressed  sales  of  films  and  photo  processing 
services.  Official  figures  indicate  that  total  retail  sales  volumes  in  the 
three  months  to  May  grew  annually  by  6.6  per  cent,  the;  strongest 
rate  since  June  2002.  The  value  of  takings  by  'other  stores', 
including  chemists,  rose  by  9.7  per  cent  over  the  same  period. 


Demand  for 
pharmaceutical 
products  rose  only 
nodestly  in  the  first 
'hree  months  of  this 
year.  But  spending 
on  other  medical 
products  was  more 
robust,  and  total 
:onsumer  spending 
remained  buoyant 


Q3   Q4    Q1    Q2   Q3   Q4   Q1    Q2   Q3   Q4   Q1    Q2   Q3   Q4  Q1 


onsumers  spent  0.7  per  cent  more  on  pharmaceutical 
products  in  the  first  quarter  of  2004  than  a  year  earlier  in  value 
terms,  and  volumes  grew  1 .9  per  cent,  officials  estimate.  Spending 
on  other  medical  products,  such  as  bandages  and  plasters, 
rose  in  value  by  5.4  per  cent  annually  in  the  first  quarter,  but 
increased  by  only  1 .8  per  cent  in  volume.  Total  consumer 
spending  grew  in  value  by  4.9  per  cent  on  a  year  before  and  by  3 
per  cent  by  volume,  with  the  strongest  increases  in  products  linked 
to  recreation  and  culture.  Suppliers'  spending  on  advertising 
cosmetics  and  toiletries  fell  1 7  per  cent  between  June  and  a 
year  earlier.  UK  production  of  pharmaceutical  products  rose  3.4 
per  cent  during  the  three  months  to  May  and  was  10.7  per  cent 
higher  than  a  year  earlier.  Output  of  perfumes  and  toiletries  grew 
by  1 .5  per  cent  in  the  latest  three  months  but  was  down  3.1  per 
cent  annually. 


The  price  of  retail 
chemists'  goods 
continued  to  fall  in 
the  year  to  June, 
while  high  street 
prices 
strengthened 
overall.  The  annual 
rise  in 
pharmaceutical 
prices  slowed 
marginally  in  June 
but  the  price  of 
oiletries  firmed  up 
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Chemists'  goods 
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he  retail  price  index  of  chemists'  goods  fell  by  1 .0  per  cent 
during  June,  and  eased  by  0.7  per  cent  at  the  annual  rate  after 
a  fall  of  0.5  per  cent  in  the  year  to  May.  Headline  inflation  rose  to 
3.0  per  cent  in  June,  up  from  2.8  per  cent  the  previous  month. 
Makers'  prices  of  pharmaceutical  preparations  rose  1 .7  per 
cent  annually,  unchanged  on  the  May  increase,  but  perfumes  and 
toiletries  fell  1.1  per  cent,  according  to  official  estimates.  Lip  and 
eye  make-up  rose  6.3  per  cent  annually  but  dental  hygiene 
preparations  prices  dropped  by  5.4  per  cent.  Shaving  preparation 
and  deodorant  prices  fell  1 .5  per  cent.  Prices  of  imported 
pharmaceutical  and  medicinal  products  fell  5.0  per  cent  annually  in 
June,  and  perfumes  and  toiletries  eased  by  0.3  per  cent. 
Meanwhile  demand  for  retail  property  is  set  to  rise,  with  1 1  per 
cent  of  businesses  polled  by  property  advisors  GVA  Grimley 
planning  to  expand  their  holdings. 


Average  earnings 
ncluding  bonuses 
jrew  in  May  at  the 
ne  rate  as  in  April, 
but  the  number  of 
unemployment 
lefit  claimants  fell 
to  its  lowest  level 
iince  August  1975 
and  there  is 
evidence  of  a 
shrinking  pool  of 
vacancies 


verage  earnings,  including  bonuses,  were  4.3  per  cent  higher 
in  the  three  months  to  May  than  a  year  earlier,  the  same  as  the 
April  increase.  Unemployment  benefit  claimants  fell  by  9,600  in 
June,  and  dropped  by  97,500  over  the  year,  leaving  the 
unemployment  rate  on  this  measure  at  2.7  per  cent.  The 
Recruitment  &  Employment  Confederation  says  the  number  of 
people  available  to  fill  vacancies  fell  for  the  eighth  consecutive 
month  in  June,  Deloitte's  index  of  UK  private-sector  productivity 
reveals  the  32nd  consecutive  month  of  rising  output  per  head  but 
the  rate  of  improvement  is  now  the  weakest  since  June  2003. 
Business  failures  in  the  retail  sector  are  forecast  by  BDO  Stoy 
Hayward  to  fall  by  nearly  6  per  cent  this  year  and  by  over  8  per  cent 
by  2006.  New  official  figures  show  the  economy  grew  at  an  annual 
rate  of  3.4  per  cent  in  the  first  quarter.  And  household  income 
rose  by  2.0  per  cent,  but  disposable  income  growth  was  flat. 
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Pharmacy  FORUM 

OTC  statins 

-  a  new  era 
for  pharmacy 

Simvastatin  10mg  is  now  available  as  an  over  the  counter 
(OTC)  medicine.  For  the  first  time,  pharmacists  can 
recommend  an  OTC  medication  that  will  enable  their 
customers  to  proactively  manage  their  risk  of  a  heart  attack. 
The  role  of  the  pharmacist  is  evolving  from  advising  on  the 
treatment  of  minor  ailments  to  the  prevention  of  life- 
threatening  conditions.  This  Pharmacy  Forum  is  the  first  in  a 
series  of  three  looking  at  the  opportunities  that  this  new 
switch  has  created,  what  statins  can  achieve,  and  the 
protocols  involved  in  recommending  them. 


Introduction 

In  2000  the  Department  of  Health 
launched  the  National  Service 
Framework  (NSF)'  for  coronary  heart 
disease  (CHD),  which  recommended 
that  statins  should  form  a  vital  part  of 
CHD  management.  It  recommended 
that  preventative  treatment  should  be 
prioritised  to  those  at  highest  risk. This 
included  individuals  without  existing 
disease  but  at  an  equivalent  risk  - 
defined  as  greater  than  30%,  or  I  in  3 
risk  of  a  heart  attack  over  the  next  ten 
years.  It  also  recognised  that  individuals 
with  a  1 0-year  risk  down  to  1 5%,  or  I 
in  7  should  also  be  progressively 
targeted  as  resources  allow.  People  who 
fall  under  this  threshold  can  be 
prescribed  statins  on  a  discretionary 
basis.  However  this  rarely  happens. 

In  recognition  that  statins  could 
potentially  benefit  a  much  wider  section 
of  the  population,  the  Royal 
Pharmaceutical  Society  included  this 
class  of  medicines  in  its  list  of  candidates 
for  future  reclassification  in  2003:.The 
availability  of  OTC  simvastatin  is 
targetted  at  individuals  who  are  at  a 
'moderate'  1 0-15%,  or  I  in  10  to  I  in  7 
risk  of  a  heart  attack  over  the  next  1 0 
years,  so  that  they  can  proactively 
manage  their  heart  health  under  the 
supervision  of  a  pharmacist. 

Pharmacists'  new  role 

This  switch  represents  a  new  era  for 
pharmacists  and  is  one  that  should  be 
embraced.  It  offers  pharmacists  the 
opportunity  for  increased  interaction 


with  consumers  on  an  ongoing  basis,  as 
well  as  the  chance  to  work  more 
closely  with  other  primary  care  health 
professionals,  sharing  information  and 
knowledge  which  should  result  in  better 
overall  care  for  patients. 

Drjohn  Reckless,  consultant 
cardiologist  and  chairman  of  HEART 
UK  comments,  "Pharmacists  are 
currently  a  much  underused  resource  in 
primary  care.  As  qualified  health 
professionals  based  in  the  community, 
they  are  ideally  placed  to  provide  advice 
and  preventative  measures  to  people 
who  wish  to  take  positive  steps  to 
manage  their  heart  health.  Any  move  to 
increase  access  to  these  potentially  life- 
saving  drugs  can  only  be  good." 

Dr.  John  Blenkinsopp,  honorary 
consultant  in  clinical  pharmacology  at 
Bradford  School  of  Pharmacy  adds: 
"Pharmacists  should  relish  this  new 
opportunity  to  develop  their  skills  as 
advisory  health  professionals.  Zocor 
Heart-Pro"  represents  an  excellent 
opportunity  for  pharmacists  both  in 
terms  of  expanding  their  role  and  their 
profit  margins." 

The  pharmacy  model 

The  pharmacy  model  for  OTC 
simvastatin  uses  a  series  of  simple  self 
reported  risk  factors  to  identify  those 
individuals  who  are  at  an  appropriate 
risk.  All  men  55  and  over  fall  into  the 
moderate  risk  group,  as  do  men  aged 
45  to  55,  and  women  55  and  over  with 
one  or  more  of  the  following  risk 
factors:  being  overweight;  having  a  family 
history  of  early  heart  disease  (CHD  in 


male  first  degree  relative  below  55 
years  or  female  first  degree  relative 
below  65  years):  being  a  smoker 
(current  or  within  the  last  5  years);  anc 
being  of  South  Asian  origin  (originating 
from  Bangladesh,  India,  Pakistan  or  Sri 
Lanka). 

Age  and  risk  factors  are  sufficient  to 
establish  whether  a  customer  is  at 
moderate  risk.  When  a  person  is  at 
moderate  risk,  using  a  statin  will  redua 
their  risk  regardless  of  their  starting 
cholesterol  level,  therefore  this  remove 
the  necessity  for  a  cholesterol  test  to 
be  taken  prior  to  starting  treatment. 
However  it  is  often  helpful  to  measure 
cholesterol,  and  individuals  can  be 
encouraged  to  take  a  test.  It  can  help 
motivate  people  to  continue  with 
treatment  long  term,  as  they  are  able  1 
see  the  benefit.  In  addition,  testing  can 
pick  up  some  individuals  with 
particularly  high  cholesterol  levels  whe 
would  benefit  from  more  'aggressive' 
cholesterol  reduction  on  prescription. 
A  testing  service  can  either  be  provide 
in  pharmacy  (if  available)  or  the 
pharmacist  can  recommend  the 
Heart-Pro 1   Cholesterol  Test  Th 
test  is  being  launched  by  Johnson  & 
Johnson.MSD  and  will  allow  the 
consumer  to  take  their  blood  at  homel 
using  a  simple  finger  prick,  and  send  th  I 
sample  away  to  an  independent  clinic; 
laboratory  for  professional  analysis. 


This  model  will  be  discussed  in 
lore  depth  in  the  third  Forum  in 
lis  series. 

"he  10mg  dosage 

Jntil  recently  the  I  Omg  dose  of 
mvastatin  was  widely  prescribed 
id  still  accounts  for  30%  of 
rescriptions:.  However  evidence 
as  demonstrated  that,  for  a  high 
sk  patient,  higher  doses  are  more 
ppropriate  in  order  to  achieve  a 
laximum  reduction  in  their 'bad' 
DL  cholesterol  (LDL-C).This  is  the 
ey  reason  for  the  recent  trend 
awards  prescribing  higher  dose 
tatins,  and  is  entirely  appropriate 
)r  individuals  with  a  1 0-year  risk 
-eater  than  30%. 

For  individuals  at  moderate  risk,  a 
Omg  dose  will  significantly  lower 
leir  cholesterol  level  by  27%  after 
oout  4  weeks.  Indeed,  the 
Jlationship  between  a  simvastatin 
ose  and  the  reduction  of  LDL-C  is 
>g-linear  i.e.  doubling  the  dose 
oes  not  double  the  efficacy.  For 
xample,  an  increase  from  I  Omg  to 
Omg  increases  the  relative 
eduction  of  LDL-C  from  27%  to 
2%  and  doubling  the  dose  again  to 
Omg  only  produces  a  further  5% 
icremental  improvement.  The 
eduction  of  LDL-C  achievable  with 
Omg  simvastatin,  if  sustained,  will 


produce  around  a  30%  relative 
reduction  in  CHD  risk  over  3  years. 
A  1 0  mg  dose  will,  therefore, 
produce  the  bulk  of  the  LDL-C 
reduction  and  lead  to  a  valuable 
overall  reduction  in  risk.  If  this  is 
combined  with  lifestyle  changes 
such  as  giving  up  smoking,  taking 
regular  exercise  or  losing  weight,  the 
benefits  will  be  considerable. 
What's  more,  the  likelihood  of  rare 
dose  related  adverse  events  with 
simvastatin  I  Omg  is  low,  this  means 
the  risk  benefit  ratio  for  this  dose  is 
extremely  favourable. 

Benefit  to 
consumers 

Eve  Knight  from  the  British  Cardiac 
Patients  Association  concludes, 
"CHD  is  the  UK's  biggest  killer:  the 
lifetime  risk  of  developing  it  at  the 
age  of  40,  for  example,  is  I  in  3  for 
a  woman  and  I  in  2  for  a  man.  The 
wider  availability  of  a  statin  will  not 
only  help  to  reduce  this  risk  but  will 
also  increase  awareness  of  the  need 
for  good  heart  health  amongst  the 
population." 
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Zacor 

Heart- Pro 

10mg  tablets  (simvastatin) 

Effectively  reduces  the  risk  of  a  heart  attack 

V  Helps  to  reduce  build  up  of  plaques  in  arteries 
•S  Significantly  lowers  cholesterol  levels 
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>iir  now  available  without  a  prescription 
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Zocor  Heart-Pro®,  the  world's 
first  over-the-counter  statin 


Johnson  &  Johnson.MSD  has  announced  the  launch  of  Zocor 
Heart-Pro  ,  the  world's  first  over-the-counter  statin.  Statins  have 
been  hailed  by  experts  as  a  major  breakthrough  in  the  fight  against 
coronary  heart  disease  and  the  availability  of  this  medicine  in 
pharmacy  is  a  significant  step  forward. 

Coronary  heart  disease  (CHD)  is  the  UK's  biggest  killer, 
accounting  for  over  I  20,000  deaths  a  year  and  ultimately  taking  the 
lives  of  I  in  4  men  and  I  in  6  women.  Zocor  Heart-Pro  ( I  Omg 
simvastatin)  can  significantly  reduce  LDL  ('bad')  cholesterol  by 
around  27%  after  4  weeks,  and  should  be  taken  on  a  long-term 
basis  to  reduce  the  risk  of  a  heart  attack,  for  example  by  about  a 
third  after  3  years. 

Zocor  Heart-Pro'  is  recommended  for  people  currently  at 
moderate  risk  i.e.  a  I  in  1 0  to  I  in  7  chance  of  a  heart  attack  in  the 
next  1 0  years,  and  who  want  to  be  proactive  about  managing  their 
heart  health.  Individuals  likely  to  be  at  moderate  risk  are  all  men 
aged  55  and  over,  men  between  45  and  54  and  women  aged  55 
and  over  with  one  other  risk  factor  These  risk  factors  are  as 
follows: 

#  Being  oveweight 

#  Having  a  family  history  of  early  heart  disease  (father  or  brother 
had  a  heart  attack  or  angina  before  aged  55  years,  or  mother  or 
sister  had  a  heart  attack  or  angina  before  aged  65  years) 

#  Being  a  smoker  (current  or  within  the  last  5  years) 

0  Being  of  South  Asian  origin  (Bangladesh,  India,  Pakistan,  and 
Sri  Lanka). 

Extensive  training  materials  are  available  to  support  the  launch 
of  Zocor  Heart-Pro  .  If  you  wish  to  receive  further  information 
please  call  0800  032  8258,  or  email: 
pharmacysupport@jnjmsd.co.uk 


Zocor 

Heart- Pro 


10mg  tablets 


Abbreviated  Essential  Information 

Further  information  is  available  from  Johnson  &  JohnsonoMSD  Consumer  Pharmaceuticals.  High  Wycombe. 
Buckinghamshire  HP10  9UF.  UK  Zocor  Heart-Pro  1 0mg  tablets  contain  simvastatin  1 0mg  Zocor  Heart-Pro :  is 
indicated  to  reduce  the  risk  of  a  first  major  coronary  event  (non-fatal  myocardial  infarction  and  coronary  heart 
disease  (CHD)  deaths)  in  individuals  who  are  likely  to  be  al  moderate  risk  (approximately  10-15%  10  year  risk  of 
a  first  maior  event)  of  CHD  Legal  Status  P 
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After  a  turbulent  period  in  the  VMS  market, 
Tom  Hardman,  Seven  Seas'  UK  and  international 
marketing  director,  talks  to  Sarah  Thackray  about 
rebuilding  consumer  confidence  in  health  supplements 


"There  were  a  lot  of  problems  in  the  VMS  marketplace  a  year 
ago  but  if  I  had  to  put  it  down  to  one  single  thing  it  was 
consumer  confidence,"  says  Tom  Hardman. 

"Looking  baek  to  September  2003,  the  Y.MS  market  was  in 
sharp  decline  and  there  were  concerns  throughout  the 
industry  about  the  prospects  for  the  VMS  business. 

"Consumers  were  losing  confidence  because  of  scare 
mongering  about  the  vitamin  market  and  controversy  in  the 
media  following  the  Expert  Group  on  Vitamins  and  Minerals 
(EY'M)  Upper  Safety  Level  report,"  he  says. 

Less  than  a  year  later,  the  market  has  been  restored  baek 
into  grow  th.  A  decline  of  -6.7  per  cent  in  2003  has  been 
reversed  into  an  MAT  growth  of  +3  per  cent  and  this  rate  of 
growth  is  accelerating.  Monthh  IRI  data  tor  Max  showed  that 
the  VMS  market  was  up  b\  1 1 .9  per  cent  on  the  same  period 
last  \ear.  "We  are  now  looking  at  one  of  the  fastest  growing 
sectors  of  healthcare,"  enthuses  Mr  I  Iardman. 

AGB  Superpanel  data,  w  hich  records  market  penetration, 
shows  that  the  number  ol  people  who  use  vitamin 
supplements  in  the  UK  is  up  to  47  per  cent  from  45  per  cent 
last  year.  Mr  I  Iardman  says:  "Not  only  have  we  got  confidence 
back  from  people  w  ho  were  lapsed  users,  we  have  also 
attracted  new  users  to  the  market  because  the  products  are 
relevant  to  them  and  are  supported  by  third  party  evidence- 
based  science  which  is  very  compelling.  The  biggest  growth 
has  been  in  the  revitalised  cod  liver  oil  market." 

I  le  attributes  the  turnaround  to  "a  single-minded  focus  on 
innovation  and  backing  our  strategy  of  promoting  evidence- 
based  science  in  the  most  important  sectors  of  the  market". 

The  three  VMS  sectors  that  are  driving  growth  at  Seven 
Seas  are  omega  3  and  glucosamine  for  adults,  omega  3  for 
children  and  probiotic  multivitamins.  "There  used  to  be  old 
wives'  tales  about  fish  feeding  the  brain  and  cod  liver  oil  oiling 
the  joints  but  there  was  no  real  hard  science  to  underpin  them. 
In  today's  environment,  we  need  e\idence-based  nutrition," 
says  Mr  I  Iardman. 

!  ..isi  \ear.  Seven  Seas  launched  an  in-school  pilot  study 
lo  establish  w  hether  teachers  and  parents  noticed 
differences  in  their  children's  concentration  levels 
eneral  behaviour.  A  daily  dose  of 
•range  DHA  Concentration  Omega 
>  was  administered  over  seven 
vee  s  od  the  results  were 
ana  i    i\  by  clinical 
psyi  In  •  igists.  A  34 

per  ceal  a\  e  age  m  , 
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improvement  in  concentration  w  as  recorded, 
prompting  Seven  Seas  to  embark  on  a  national 
roll-out  programme  this  year.  Working  with 
the  Dyscovery  Centre  in  Cardiff,  the  product 
is  now  being  trialled  in  30  schools  across  the 
L  K  and  the  results  are  due  to  be  published 
this  autumn. 

"The  importance  of  this  study  is  that  it  is 
on  healthy  children  who  are  undernourished 
because  they  are  not  having  an  appropriate 
level  of  omega  3  in  their  diet.  We  are  now 
living  in  a  society  where  children  don't  eat 
oily  fish  like  they  used  to,"  comments  .Mr 
I  Iardman.  "The  omega  3  children's 
sector  is  booming.  It  is  a  new  market 
that  has  really  only  just  emerged  over 
the  last  six  months,  boosted  by  TV 
coverage  by  Professor  Winston. 

"Seven  Seas  chew  able  capsules 
are  masked  with  Neutrataste 
technology  so  that  children 
cannot  taste  fish  which  is 
important  as  they  are  very 
sensitive  to  reflux." 

Although  the 
overall  multivitamin 
market  is  static, 
Mr  Hardman 
says  the 
probiotic 
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multivitamin  sector  is  growing  by  around  20  per  cent  per 
annum.  "Consumers  have  generally  taken  multivitamins  just 
in  case  they  get  a  cold  but  clinical  trials  have  shown  that  the 
addition  of  probiotics  can  help  manage  stress  levels  and 
improve  the  body's  immune  system. 

"Clinical  trials  with  Multibionta  probiotic  multivitamins 
and  the  IBS  Network  have  also  shown  how  probiotics  can  help 
people  who  suffer  from  IBS.  Results  of  a  study  into  their  use- 
in  colds  and  flu  (the  biggest  ever  clinical  study  on  probiotics) 
are  due  to  be  published  at  the  end  of  this  year." 

The  good  news  for  pharmacy  is  that  ABG  data  shows 
pharmacies  have  gained  two  per  cent  of  the  VMS  sector  in  the 
last  year  -  increasing  from  31  per  cent  to  33  per  cent.  Mr 
Hardman  believes  that  this  is  because  new  consumers  are 
looking  for  a  trusted  outlet  where  they  can  obtain  information. 

"We  are  stepping  up  our  pharmacy  training  initiatives  to 
help  ensure  that  the  pharmacy  trade  is  aligned  to  consumer 
interest  in  latest  scientific  research.  We  are  trying  to  get 
pharmacy  training,  promotions  and  our  scientific  programmes 
working  together." 

A  £12  million  investment 
programme  for  Seven  Seas  in 
2(104  is  specifically  aimed  at 
attracting  new  consumers  to  the 
VMS  market.  "This  programme 
will  focus  on  brands  in  the  three 
key  areas  of  the  VMS  market: 
Seven  Seas  Jointcare,  which  is 
driving  the  joint  care  sector 
forward  by  widening  the  appeal 
of  glucosamine,  Multibionta 
Probiotic  Multivitamin  which  is 
building  new  usage  among 
younger  audiences  and 
Haliborange  DHA  Omega 
3  for  Children  which  is 
the  key  growth  driver 
in  the  children's  sector." 

Mr  Hardman  heads  up  a 
15-strong  UK  marketing  team 
in  Hull  where  Seven  Seas  has  the 
world's  biggest  cod  liver  oil 
refinery  (the  business  was 
initially  born  out  of  a  consortium 
of  trawler  owners  in  the  1930s). 

Eight  years  ago,  Seven  Seas 
was  acquired  by  German 

pharmaceutical  company  Merck  which  markets  OTC  brand 
such  as  Nasivin  nasal  decongestant  which  was  recently 
launched  into  the  UK. 

Mr  Hardman's  responsibilities  have  expanded  to  include 
a  position  on  Merck's  international  marketing  board 
developing  international  brands.  As  a  result,  he  now  spends 
around  a  third  of  his  time  overseas,  working  with  the 
international  group.. 

"The  dimension  of  being  part  of  a  pharmaceutical 
organisation  has  given  us  more  emphasis  on  the  scientific 
evidence  platform  of  our  business,"  he  says. 

"We  want  to  build  on  our  portfolio  of  OTC  medicines 
which  includes  brands  like  Califig  and  Phensic  which  we 
bought  from  SmithKline  Beecham  a  few  years  ago.  All  our 
OTC  medicines  are  branded  from  Merck  Consumer  Health 
rather  than  Seven  Seas  because  we  felt  there  was  a  risk  of 
confusing  consumers.  Our  Seven  Seas  brand  is  know  n 
because  of  its  UK  heritage  for  health  supplementation 
whereas  the  Merck  name  is  known  internationally  as  a 
pharmaceutical  brand." 

Mr  Hardman  says  Seven  Seas  will  welcome  the  final 
publication  of  the  EC  Directive  for  vitamin  and  mineral 
supplements  (which  is  presently  log-jammed  in  Europe 
because  of  an  objection)  because  it  will  resolve  any 
outstanding  questions  about  which  levels  of  products 
are  safe  or  unsafe. 

"What  we  want  from  the  EC  Directive  is  a  level  playing 
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held  that  all  VMS  companies  can  compl}  with  so  ih.it 
consumer  confidence  can  he  united  behind  everybody 
operating  in  this  market,"  he  says.  "At  the  moment  there  is 
still  uncertainty  around,  which  is  unfortunate  hut  I  don't 
think  that  it's  impacting  on  consumers  to  any  extent 
nothing  like  it  did  a  year  ago  w  hen  the  debate  was  still 
raging  because  of  the  EVM  report 

"II  the  EC  Directive  goes  through  it  won't  make  a  great 
deal  of  difference  to  our  business  m  terms  ol  reformulations. 
We  might  have  to  adjust  one  or  two  formulations  by  a 
microgram  here  or  there  but  it  willheverv  minor. 

"The  problem  area  in  the  IX  .  I  )irective  is  products  that 
arc  being  sold  at  mega  levels  for  which  there  doesn't  seem  to 
be  the  same  saletv  profile  and  that  is  causing  concern  about 
some  members  of  the  industry. 

"Most  of  the  industry  doesn't  fall  into  this  categorv  and 
over  90  per  cent  of  consumer  sales  don't  fall  in  there  either. 
It's  a  small  minority  of  products  which  are  generally  USA 
based  which  are  sold  in  the  I  K  that  are  causing  the  problem. 

The  hulk  of  I  k  based  \  itamin 
companies  don't  have  anv  ol  the 
upper  saletv  levels  at  all. 

"We  have  been  running  to 
industry  based  controls  for  main 
years  anyway  and  hav  e 
maintained  levels  that  are  well 
below  anv  upper  saletv  levels.  It 
is  quite  a  clean  industry  hut  the 
adverse  publicity  has  been  gained 
because  there  are  a  few  products 
out  there  which  are  not  bought 
by  many  consumers  so  it  is  a  hit 
ol  a  false  picture.  It  is  an 
industry  that  depends  hugely  on 
consumer  confidence  and  that 
has  ccrtainh  been  dented." 

Has  consumer  concern  about 
marine  pollution  and 
contamination  of  fish  stocks 
affected  fish  oil  supplements? 

"Environmentalists  have  been 
pointing  to  pollution  levels  in 
fish  oils  as  an  indicator  of 
increasing  levels  of  marine 
pollution  for  some  time. 

"We  have  addressed  this 
and  our  products  are  highly 
purified  with  our  'Ocean  gold'  process  taking  down  the 
level  of  contaminants.  The  refining  we  can  place  on  these 
products  now  takes  out  the  doubt  about  that  concern 
almost  entirely,"  he  says. 

Towards  the  end  of  this  year,  Seven  Seas  plans  to  unveil 
several  major  new  projects  which  the  company  hopes  will 
continue  to  build  the  market  in  2005. 

Mr  Hardman  reveals:  "We  will  introduce  another  new 
jointcare  product  this  autumn,  the  results  of  the  schools  trial 
programme  tor  omega  3  and  new  clinical  science  in  the 
probiotic  multivitamin  categorv. 

His  long-term  challenge  is  to  deliver  new  solutions  and 
brands  into  new  market  areas.  He  explains:  "We  are  focusing 
on  the  ageing  population  and  would  like  to  be  able  to  launch 
another  new  brand  in  an  area  which  affects  the  older 
population  in  the  next  three  years.  With  only  40  per  cent  of 
the  UK  population  currently  taking  health  supplements,  I 
think  a  lot  more  consumers  could  benefit." 

Mr  Hardman  points  out  that  government  programmes  are 
trying  to  encourage  people  to  be  healthier  and  children's 
health  is  high  on  its  agenda.  "People  are  increasingly  health 
conscious  and  want  to  prevent  illness.  In  an  ageing  society, 
people  want  to  live  longer  and  enjoy  their  retirement  and  they 
have  got  a  different  attitude  as  they  get  older." 

His  aim  is  to  keep  on  increasing  consumer  confidence  in 
VMS,  driving  regularity  of  use  and  enhancing  the  wellbeing 
of  millions  of  people  in  the  UK.  © 
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With  a  general  election  probabl)  just  a  year 
away,  the  qualit}  ol  the  public  realm  -  and  the 
values  that  should  underpin  it    constitute  the 
central  battleground  in  British  politics. 

The  Blair  Government,  widelj  derided  for 
being  too  cautious  in  its  first  term,  has 
effectively  gambled  its  w  hole  political  future 
on  restoring  voters'  faith  in  public  serv  ices 
through  a  combination  of  structural  reform 
and  substantial  increases  in  public  expenditure. 
In  health,  for  example,  substantial  vear-on- 
year  increases  in  the  \1  IS  budget  (financed  bv 
higher  national  insurance  contributions)  have 
been  accompanied  bv  a  series  of  institutional 
reforms,  including  the  controversial 
introduction  of  foundation  hospitals. 

There  is  a  remarkable  degree  of  consensus 
across  the  political  spectrum  that  the  true  test 
of  these  reforms,  and  the  legitimacy  of  the 
tax  rises  that  paid  for  them,  will  be  the 
capacity  for  public  serv  ice  institutions  like  the 
NI  IS  to  move  beyond  'one-size-fits-all' 
provision  to  more  personalised  offerings, 
responsive  to  the  demands  and  aspirations  of 
indiv  idual  users. 

Continuing  a  trend  set  in  train  under 
Conservative  governments  in  the  1980s  and 
early  1990s,  symbolised  bv  John  Major's 
Citizen's  Charter  policy,  it  has  become 
axiomatic  that  public  services  must  become 
much  more  consumer-focused  if  they  are  to 
retain  public  support. 

In  a  consumer  society,  so  the  argument  runs, 
voters  have  come  to  expect  from  the  public 
sector  the  same  levels  of  quality,  performance 
and,  most  importantly,  customisation  to  their 
individual  wants  and  needs  that  they  receive 
from  the  private  sector. 

With  leading  private  healthcare  provider 
BUPA  running  advertisements  using  the 
strapline  "I  )octor,  the  patient  w  ill  see  you 
now",  it  is  clear  how  significant  a  challenge 
this  presents. 


For  the  I  .abour  Government,  this  presents 
something  of  a  paradox:  preserv  ing  the 
universal  principle  in  health,  and  averting 
widespread  'flight'  into  private  provision, 
depends  on  thecapacit)  of  the  existing  public 
health  infrastructure  to  customise  and 
personalise  its  services  and  how  it  delivers 
them  for  each  individual  user. 
All  the  main 
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This  paper  by  independent  think-tank  Demos  discusse 
choice,  citizenship  and  the  future  of  healthcare.  Pai 


and  Jot- 
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cent!     eat  ure  common  to  almost  all 
the  p  >pos  [«  i .  the  extension  of  choice.  A  key 
mechani.1       i  empowering  individual  citizens 
is  the  creation  of  so-called  'quasi-markets'  that 


shift  power  away  from  the  'producer  interests' 
of  NI  IS  professionals  to  the  choice  and  voice 
of  the  patients  and  users  they  serve. 

It  is  argued  that  enabling  patients  and  users 
to  choose  between  different  providers  will 
di  ne  up  qualit)  and  efficiencv  and  lead  to 
more  personalised  services.  As  the  Prime 
Minister  put  it  in  a  recent  speech:  "  Through 
choice  and  personalisation  our  aim  is 
ambitious  and  progressive  -  'serv  ices  fair  for 
all,  personal  to  each';  public  serv  ices  that 
harness  the  drive  of  competition  and  the 
power  of  choice  to  the  public  sector  ethic  of 
altruism  anil  equity." 
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ict,  beneath  these  often  rather  technical  and 
inaccessible  arguments  about  institutional 
design  and  the  formal  structure  of  health 

prov  ision,  a  new  and, 
for  policymakers, 
much  more 
challenging  set  of 
issues,  is  beginning  to 
emerge.  Ironically, 
vv  hile  politicians  of 
every  hue  are  busy 
concentrating  on  how 
to  driv  e  up  the 
performance  of  hospitals  and  other  health 
providers,  it  is  becoming  increasingly  clear 
that  the  performance  of  these  institutions  is 
onlv  one  factor,  albeit  an  important  one,  in 
shaping  the  nation's  health.  The  behaviour  of 
indiv  idual  citizens  themselv  es,  w  hether  they 


ly  a  week  goes 
Mhmu  s  [mm 
t  warning  of  an 
ty  time  bomb' 


are  prepared  to  act  in  wavs  that  complemen 
the  impact  of  formal  provision  and  w  hich  h 
a  beneficial  cumulative  effect  both  on 
themselves  and  others,  is  understood  to  be  ; 
ever  more  significant  limiting  factor  in 
improving  our  health. 

This  debate  is  most  advanced  in  thecontJ 
of  obesity.  Barelv  a  week  goes  bv  without  a 
new  report  warning  of  an  'obesity  time  bod 
ticking  beneath  the  nation's  health.  Before  t| 
Commons  report  on  obesitv  was  published,, 
joint  report  bv  the  Royal  College  of 
Physicians,  the  Facultv  of  Public  I  lealth  an! 
the  Royal  College  of  Paediatrics  and  Child  1 
Health  warned  that  if  current  trends  contirl 
at  least  a  third  of  adults,  one  fifth  of  bov  s  an; 
one  third  of  girls  will  be  obese  by  2020. 

Similar  concerns  surround  our 
consumption  of  alcohol  and  cigarettes  or  trl 
impact  of  our  environments,  work  and 
lifestyles  on  the  incidence  of  stress  and 
depression. 

At  the  same  time,  a  more  positive  story  isl 
also  emerging  about  the  potential  for 
individuals  to  take  more  responsibility  for  t 
own  health.  The  internet  has  given  people 
access  to  new  and  diverse  sources  of 
information  and  advice,  and  permitted  fori 
of  self-diagnosis  that  would  not  have  been 
possible  even  a  few  years  ago. 

NHS  Direct  is  a  24/7  phone  and  online 
service  of  advice  and  diagnosis  which  is,  in 
part,  about  empowering  individuals  to  lake 
more  command  of  their  own  health.  Trials 
NHS  Digital  Direct  are  already  seeking  to 
this  further,  piloting  the  provision  of  medii 
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agrams,  videos  and  even 
ipointmen.ts  and  consultations 
rough  digital  television. 
Nl  ISL,  the  new  corporate 
liversity  tor  the  \1  IS,  views  (he 
ovision  of  learning  to  patients 
id  carers,  as  well  as  health 
•ofessionals,  as  a  potentiall)  \er\ 
)\verful  way  of  improving  health 
itcomes. 


hese  dev  elopments  are  part  ol  a 
ider  trend  in  which  the  dh  ide 
jtween  the  'consumer'  and 
tfoducer'  of  public  serv  ices  is 
eing  eroded.  Polic)  analysts  have 
lined  the  term  'co-production' 
i  a  way  of  thinking  about  public 
sods  and  services  that  recognises 
jte  contribution  people's  everyday 
wtines,  lifestyles  and  choices 
lake  to  the  social  outcomes  that 
irmal  prov  ision  is  supposed  to 
Igliorate.  In  this  v  iew,  the  kev 
loiees  that  patients  and  users 
akeare  unlikely  to  be  between 
irticular  providers  of  a 
iditional  package  of  health 
rvices.  On  the  contrary,  such  a 
nception  of  choice  seems  much 
.0  limited  given  the  universe  of 


Iff 

y 


tential  opportunities  for 
powering  individuals  to  play  a 
'reactive  role  in  looking  after 
fir  own  health. 

jV  more  ambitious  policy  of 
•ice  would  need  to  connect 
jch  more  directly  with  people's 
h  experiences  and  choices  as 
Iv  impact  on  their  health: 
bout  how  much  and  what 
3s ot  information  and  advice 
fit  health  they  seek  to  access, 
about  whether  they  act  on  it, 
[bout  who  the)  trust  to  pro\  ide 

I  information  and  advice:  what 
■I  might  online  or  other  remote 

II  iders  play'  Who  might  act  as 
tlted  intermediaries  between 
c|cns  and  formal  providers?  Are 
tie  latent  sources  of  know  ledge 
Slcapacity  within  the  existing 
s|-m  that  are  not  being  fully 
plaited,  from  self-help  groups 
t'liannaeists? 

!  lout  their  litest)  Ic,  from  what 
°|eat  and  drink  to  their  sexual 
hlviour  to  their  work-life 
Hice;and  about  how  effectivel) 
tn|  choices  can  be  influenced  bv 


government  or  its  intermediaries; 

about  how  proactive  the)  are  in 
taking  steps  to  prevent  illness 
rather  than  just  cure  it; 

about  the  interface  the)  have 
with  the  full  range  ol  actors  and 
institutions  which  constitute  a 
potential  health  infrastructure, 
and  the  role  of  CiPs  or  other 
professionals  as  gatekeepers  or 
brokers  that  can  help  them  to 
navigate  this  infrastructure;  could 
it  soon  be  as  common  for  CiPs  to 
refer  people  to  a  gymnasium  as 
much  as  the)  do  a  hospital  clinic, 
or  to  prescribe  a  website  address 
as  much  as  they  do  medica 


TrUSullCI  GXD6  &°9  ^  IT ]  '.5 
Making  prov  ision  more 
responsive  to  indiv  iduals  is  rightlv 
seen  as  crucial  to  improving 
health  outcomes,  and  the  concern 
with  choice  reflects  a  welcome 
recognition  that  the  know  ledge  of 
patients,  as  well  as  that  of  health 
professionals,  matters. 

Yet  the  debate  about  choice  too 
often  rests  on  simplistic  notions 
about  the  potential  for  market 
disciplines  to  deliver 
improvements  in  public  services 
by  themselves.  This  is  a  version  of 
choice  as  panacea,  a  simple  matter 


ol  revealing  individuals' 
preferences  and  letting  the  market 
(or  cjuasi-market)  do  the  rest.  It 
rests  in  pari  on  dubious 
assumptions  about  how  markets 
work  even  in  the  private  sector.  As 
John  Kay  argues  in  his  book  The 
Truth  Ibmii  Markets.,  markets  are 
always  embedded  in  social  and 
civic  contexts  that  are  crucial  to 
how  they  function.  People's 
preferences  are  not  giv  en  but  can 
be,  and  indeed  are,  actively  shaped 
by  this  institutional  context  in  all 
kinds  of  subtle  (eg  prevailing 
cultural  values  and  conventions) 
and  not-so-subtle  (eg  adv  ertising 
and  marketing)  ways.  In  health, 
the  concept  of  co-production 
helps  us  to  see  that  we  must  think 
about  choice  not  just  as  selection 
between  institutions  but  as 
participation  in  shaping  a 
healthier  life  for  themselves  and 
their  families. 

Thinking  about  choice  in  this 
more  expansiv  e  sense  helps  to 
move  us  beyond  some  ol  the 
traditional  impasses  in  the  public 


policv  debate,  like  whether 
individuals  are  best  thought  ol  as 
citizens  or  consumers.  It  implies 
that,  \\  hen  il  comes  to  health  and 
much  more  besides,  our  lives 
cannot  be  so  easilv  segmented  in 
this  way,  because  'public'  and 
'private'  choices  alike  do  so  much 
to  influence  our  health  and  the 
health  of  those  around  us. 

In  the  process,  it  also  reveals  a 
new  and  pressing  set  of  challenges 
about  how  public  policv  can  help 
people  to  live  better  lives  or,  as 
Demos's  director  Tom  Bentle) 
puts  it:  "For  politics  to  offer 
citizens  ways  in  which  their  own 
personal  choices  can  deepen  the 
forms  of  achievement  and 
satisfaction  they  are  able  to 
achieve  and,  in  the  process, 
contribute  to  the  vitality,  fairness 
or  sustainability  of  the  vv  ider 
context  we  all  inhabit.  In  other 
words,  politics  must  enable  people 
to  become  better  citizens  w  hile 
becoming  more  active  shapers  ol 
their  own  personal  stories." 

As  he  approaches  an  election  in 
w  hich  the  integrity  and  credibilit) 
of  his  Government  has  been 
placed  under  tremendous  strain 
bv  the  Iraq  war  and  its  aftermath, 
the  Prime  Minister  is  acutclv 
aware  of  the  difficult)  he  faces  in 


convincing  a  sceptical  populace 
that  public  services  have 
improved  and  increased  public 
spending  has  yielded  value  lor 
money.  Rather  than  be  seduced 
bv  the  negativity  and  pessimism 
ol  a  hostile  press,  he  has  asked 
people  to  "trust  their  experience' 
ol  public  services.  In  the  long 
term,  the  challenge  lor  public 
policy  is  to  craft  policies  and 
a  public  services  narrative  that 
do  just  that.© 

Demos  i  tin  he  <  (inidi  led  ill  The 
Mezzanine,  Elizabeth  House,  39 
York  Ro,i,/,  London  Si:  1  7  NO. 
Id:  0845  458  5949 
e-mail:  he/lo@c/emos.i  o.iik 
www.dcinos.co.uk 


SAVE  TIME 
&  WASTE 
MONEY 


OR  READ  ON 

You  need  to  find  the  best  prices  for  Pis,  generics,  dressings  ond  ostomy  Bui  you 
can't  spare  the  lime  to  Irowl  through  endless  price  lists.  So  who!  can  you  do' 
Well,  four  community  phormocists  did  this  they  produced  computer  software  lo 
aulomole  everything  From  ordering  the  products  lo  hunting  down  the  best  deals 


Too  busy  to  find  out  more?  That's  precisely  why  you  need  to  find  out  more. 


MAXIMUM  PROFIT  MINIMUM  TIME 

Tel:  0845  644  6744 

visit  W'A>w.medicines4pharmacy  com 
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Click  and  drug 


Online  pharmacy 
services  and  adverse 
media  reports  are 
worrying  Germany's 
pharmacists,  reports 

The  largest  department  store  and  mail  order 
group  in  Europe  -  the  ECarstadtQuelle  AG  - 
has  started  a  joint  operation  with  Mycare,  the 
mail  order  section  ol  the  Robert-Koch- 
Pharmacy  in  Wittenberg. 

The  decision  was  made  alter  negotiations 
between  the  European  giant  and  the  pioneer  of 
pharmaceutical  mail  order,  DocMorris,  about 
the  purchase  of  shares  in  the  Dutch  company 
had  been  abandoned.  KarstadtQuelle  now 
offers  a  link  from  its  internet  portal 
karstadt.de  to  Mycare.de  where  up  to  2()(),()()() 
OTC  products  and  prescription  medicines  are 
available. 

Customers  can  get  a  discount  of  up  to  30 
per  cent  for  OTC 
products  with  free 
deliver)  for  purchases 
worth  €50  and  over. 
The  service  includes  a 
f  ree  hotline  or 
information  via  fax  or  e- 
mail  in  case  patients 
need  ad\  ice  regarding 
side  effects,  dose  rates 
or  interactions  with 
other  medicines.  This 
will  lie  given  from 
specialist 

pharmaceutical  staff  to 
ensure  a  high  quality  of 
service  following 
criticism  of  other  mail 
order  serv  ices. 

KarstadtQuelle's 
general  mail  order 
serv  ice  -  w  ith  52.2  per 
cent  of  sales  in  2003  -  is 
the  group's  biggest 
business  sector. 

For  Tilman  Wiebel,  managing  director  of 
karstadt.de,  the  integration  ol  the  online 
1  spensing  chemist  into  the  group  means  a 
'  usted  product  range  w  ill  benefit  from 
dern  business  serv  ices. 

anvvhile  critics  arc  suggesting  that  the 
eel  is  another  sign  that  Karstadt,  once 
il  solid  trading,  is  now  too  diverse 
lear  strategy.  Even  a  full  line 
G      an     i>lesaler  couldn't  provide  200,000 
nn  licin       '*:  argued;  and  even  if  it  could, 
how  would  a    i  .rk force  of  only  40  cope  with  a 
potentially  hu  •  demand. 


1  Iowever,  the  two  business  partners  seem 
satisfied:  FCarstadtQuelle  with  an  undisclosed 
sum  plus  a  significant  customer  base,  and 
Robert-Koch-Pharmacy  with  substantial 
backing. 


After  unpopular  law  s  and  the  entry  of  new 
competitors  into  the  arena,  pharmacists  now 
have  a  new  riv  al,  the  drug  store  dm. 

The  chain,  formerly  known  as  Drogerie 
Markt,  has  announced  a  joint  venture  with  the 
Dutch  internet  pharmacy  Europa-Apotheek 
Venlo.  The  system  is  as  simple  as  a  film 

developing  serv  ice  in 
a  supermarket. 
Customers  leave 
their  prescriptions 
with  the  drug  store 
and  collect  their 
medicines  three  davs 
later. 

Eight  stores  in 
I  )usseldorf,  Krefcld, 
Monchengladbach 
and  Viersen  will 
pilot  the  procedure 
over  three  months.  If 
successful,  the  other 
652  branches  of  dm 
w  ill  follow. 

For  the  first  time 
German  customers 
can  pick  up  their 
prescription 
medicines  from  a 
shop  other  than  a 
pharmacy.  Europa- 
Apotheek  offers  a 
discount  of  10  per  cent  up  to  €15  for  OTC 
medicines  but  charges  €5  for  delivery  of 
products  worth  less  than  €40.  Prescription 
medicines  deliv  ery  will  be  free.  The  business 
chamber  for  pharmacists  in  North  Rhine  says 
I  he  business  model  is  illegal  as  German  law 
forbids  collecting  points  for  prescriptions. 
Furthermore  it  argues  that  only  pharmacies 
are  allowed  to  distribute  prescription  drugs. 
I'he  chamber  has  demanded  an  official  inquest 
while  the  dm  drug  store  has  countered,  sav  ing 
that  Europa-Apotheek  would  be  responsible 
for  the  sales. 


In  Germany  you  can  hardlv  watch  TV,  read 
magazines  or  pass  a  pharmacy  w  indow 
without  seeing  a  Ratiopharm  advertisement 
The  number  one  producer  of  generic  medicine 
in  the  German  market  is  determined  to  keep 
its  position.  With  cleverlv  dev  ised  adverts  and 
attractive  offers  for  pharmacists,  the  Merckle 
Group  company  has  succeeded  in  the  fight  foi 
space  on  pharmacists'  shelves. 

Hut  the  peace  is  deceptiv  e.  Pharmacists  and 
journalists  suspect  Ratiopharm  has  been  up  ti 
no  good  after  Der  Spiegel  published  negativ  e 
articles  about  pharmacies,  their  serv  ices  and 
alleged  frauds.  The  media  have  pointed  out 
that  the  campaign  against  pharmacies  seems  t 
be  critical  of  practically  everyone  in  the 
business  except  Ratiopharm.  Rumours  sugge; 
the  information  in  the  Spiegel's  reports  came 
from  Ratiopharm,  something  the 
manufacturer  has  stronglv  denied. 

Meanwhile  the  company  announced  it 
intended  to  reduce  the  number  of  discounts 
available  to  pharmacies  within  two  days. 
Ratiopharm  explained  its  decision  to  surprise 
pharmacists  with  an  article  in  .S'/w^'/alongsic 
a  discussion  on  discounts.  On  top  of  this  the 
company's  arguments  made  use  of  strong 
criticism  from  German  politicians  that  these 
discounts  haven't  had  any  direct  benifits  for 
patients  or  health  insurance  organisations. 

Ratiopharm  f  urther  surprised  I  he  pharmac 
world  by  setting  up  a  generics  association,  Pr< 
Generika  eV.  The  only  support  for  this  so  far 
comes  from  Stada,  currently  number  three  in 
the  German  generics  market.  But  Ratiopharr 
is  in  confident  mood  and  has  hired  specialists! 
one  w  ith  high  level  political  connections. 

Ratiopharm  hasn't  been  criticised  just  by  I 
pharmacists.  Even  doctors  are  unhappy  with 
the  companies'  actions.  Both  Ratiopharm  ancl 
Stada  have  worked  with  the  producers  of  GPl 
software  so  that  programmes  tend  to  suggest! 
products  from  Ratiopharm  or  Stada  as  a  first| 
choice.  Doctors  claim  it  is  a  struggle  to 
prescribe  other  brands.  A  Ratiopharm 
spokesman  acknowledged  that  the  company's 
products  are  given  prominence  but  said  it  wa 
not  difficult  for  doctors  to  look  for  alternativi 
products  using  the  software.  0 

Jorn  Runge  is  based  in  Berlin 
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Classified  Is 


Appointments  C27.00  P.S.C.C.  +  VAT  minimum  3x1 . 
General  classified  C18.00  P.S.C.C.  +  VAT  minimum  3x2. 

Box  Numbers  £1 5.00  extra.  Available  on  request.  Copy  date  noon  Tuesday  prior  to  Saturday  publication. 
Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date.  All  cancellations  must  be  in  writing. 
Contact  Debra  Thackeray.  Chemist  &  Druggist  (Classified),  CMP  Information  Ltd,  Sovereign  Way,  Tonbridge, 
Kent  TN9  1 RW.  Telephone  01 732  377493,  Fax:  01 732  3771 79.  Internet:  http://www.dotpharmacy.com 


All  major  credit  cards  accepted 


Prepayment  is  required  for  advertisements  under  the  value  of  £1  OO. 
The  following  Credit  Cards  are  accepted  for  prepayment  of  advertisements; 

Mastercard,  Visa,  Eurocard,  and  Switch. 
Direct  debit  by  arrangement. 


MOSS 

PHARMACY 


Moss  Pharmacy 
have  vacancies  for: 


Dispenser,  in  Frimley  Green  Full  or  Part  time 
Considered. 

F/T  Hours  Mon-Fri  (No  Saturdays) 

For  further  information  and  an  applieation  form  please 

contaet  Miss  D  Meyer  on  01932  645284 

Full  Time  Dispenser,  in  Godalming  Mon-Fri  (No 
Saturdays)  For  further  information  and  an  application 
form  please  contact  Miss  E  Venter  on  0 1 483  416696 

[Both  positions  offer  competitive  salary  and  benefits 
Closing  date  for  applications  30th  July  2004) 


LONDON  NW8 

[Dispenser  or  Experienced  Staff  Required 

for 

•  Modern  Pharmacy 
•  F/T  Mon-Fri 
•  Professional  environment 

We  offer  a  package  to  match 
Contact  Dilip  on 
07957  137189 


Qualified  Dispenser 

^luired  for  Dispensing  Doctors  Practice  in  Wickham, 
Sjth  Hampshire.  1 5  hours  per  week.  Please  apply  to 
Sylvia  Hoskins,  Practice  Manager, 
Station  Road,  Wickham,  Hants. 
01329  833121 


EUROPEAN  BUYER 

South  London 

EXPERIENCED  P.E  BUYER  REQUIRED  FOR 
PHARMACEUTICAL  IMPORTER 

Reporting  directly  to  the  Operatii  ins  I  )irec  t<  n  d  ir  day  to  day  purchasing 
parallel  impi  irts. 

European  travel  to  secure  existing  product  range. 

Needs  tn  have  ;i  strung  relationship  w  ith  Europe, in  suppliers. 
Good  market  knowledge  in  the  UK  and  Europe. 
Competitive  salary  according  to  experience. 

Applications  in  writing  i<> 
Chemist  and  Dru^ist,  Box  No.  1212 
CMP  information 
Sovereign  House,  Sovereign  Way,  Tonhrid^e,  Kent  TN9  1  RW. 


Experienced  Dispensing  Assistant 

Required  for  Busy  Health  centre  pharmacy  in  East  Manchester 
Full  time  or  part  time  hours  available,  apply  in  writing  to: 
Group  Pharmacy,  Glebe  Street,  Ashton-Lyne  OL6  6HD. 
Please  mark  for  the  attention  of  Mrs  Beaumont 


FOR  SALE  AS  A  GOING  CONCERN 

CHANA  PHARMACEUTICALS  LIMITED 
( IN  ADMINISTRATION )  OianntyVdlacott 

The  Joint  Administrators  Kenneth  Touhey  and  David  Oprey, 

offer  for  sale  as  a  going  concern  the  business  and  assets  of 

the  above  company,  which  trades  as  retail  pharmacies  in  the 

South  of  England. 

•  A  chain  of  5  retail  pharmacies  trading  from  2 
freehold  and  leasehold  premises. 

•  Established  connections  with  local  Nursing  Home 
and  Surgeries. 

•  Annual  turnover  approximately  £3. 2m. 

•  Skilled  workforce  of  approximately  30  Employees. 

•  Annual  prescription  items  estimated  to  be  in  excess 
of  200k. 

For  further  information  please  contact  Garry  Hacker  at: 

Chantrey  Vellacott  DFK.  16/17  Boundary  Road.  Hove.  East 
Sussex.  BN3  4 AN. 

Tel  No:  01273  42 1200  Fax:  01273  417330 
Or  email:  2hacker(s  cv dfk.com 


Chemist :  Druggist  31  July  2004  31  £j| 


Classified 


Businesses  wanted 


Licence  plate  for  sale 


DON'T  CHANGE  YOUR 

ACCOUNTANT 
UNLESS  YOU  WANT.... 


A  PROACTIVE  FIRM  WHO  WILL:- 

-  Prepare  your  accounts  and  tax 
returns  on  a  timely  basis 

-  reduce  your  tax  bills 

-  Help  you  to  increase  your  profits 

-  Always  agree  fees  in  writing  with 
you  in  advance 

Call  Anne  NOW  on  0 1 494  722224 
Email:  anne@hutchingsandco  .com 


ho, 

Hutchings  &  Co. 

www.pharmacyexperts.com 


Leading  Tax 
Consultants 
and  Accountants 
for  Pharmacists. 


■n  fyfy^r 


A  small  group  looking  to  acquire  shops  in  the  Midlands,  covering 
( iloucestershire,  Herefordshire,  Shropshire,  Staffordshire, 
Warwickshire.  Worcestershire  and  surrounding  areas. 
All  turnovers  considered,  all  information  treated  with  strictest 

confidence  and  a  high  premium  paid. 
For  a  quick  decision  please  contact  Charnj  on  07710  574890 


Sell  up  to  us 


Our  progressive  chain  of  over  80  shops  is  keen  to  acquire  pharmacies 
in  Southern  England  and  East  Anglia.  leasehold  or  Ireehold. 

Call  Tony  Hough  on  020  8689  2255  ext  22 1 .  or  mobile  07740  878836. 
All  enquiries  treated  in  strictest  confidence. 

Day  Lewis  House  324  8enshaTt  Lane.  Thornton  Heath.  Surrey  CR7  7EO 
email:  tonyhough  q  daylewisplc.com  Fax:  020  8689  0076 
www  daylewisplc  com 


DAY 

_l_ 

LEWIS 


Equipment  for  sale 


OR  SALE 
NOM  AI  > 


92  13 


HER84L 

Unique  opportunity  to  acquire  HERBAL  plate  on 
retention  certificate  best  offer  over  £5L 
Please  apply  to  CMP  Information  Ltd 
Chemist  &  Druggist,  P.O.  Box  2473.  Sovereign 
House,  Sovereign  Way,  Tonbridge,  Kent.  TN9  1 RW. 


Think 


Locums 


asjflocum 


SCOTLAND 

We  URGENTLY  require  locums 
for  clients  throughout  Scotland 

Rates  from  £20/hr  to  £25/hr 

Call  Lisa  on  0845  230  3279 

lisa@easylocum.co.uk 


Register  on-line  at  www.easylocum.co.uk 


Products  and  services 


Products  and  service; 


LOAN  GUARANTE 

With  NO  Ethical  Discoun 
Terms  Restriction? 


O 


PHOENIX! 


Contact  Julie  Deakin:  01928  75064(1 


To  Advertise 
Please  call 
01  732 


J 


POSITIVE 
SOLUTIO 
LIMITED 


new  heights 

ANALYST  IPS  provides  truly  integrated  PMR  & 
EPoS  functionality  at  every  'point  of  service'. 

A  commercial  and  professional  support  system 
allowing  you  to  meet  the  challenges  of  new  services 
and  high  potency  P  medicines  with  confidence. 


ca  t  01 254  833300 

for  a  free  demo  CD  and  our  new  brochure 

REF:  CDSC254 


Positive  Solutions  Limited,  Solutions  House 

School  Lane,  Brinscall,  PR6  8QR  www.positive-solutions.co.uk 


rzJ-J 

it 

i 

pi 

FREE  -  RETAIL  SOPs  SOLUTIO 

RPSGB  COUNTDOWN  ONLY  23  WEEKS  TO  G 


100%  Tax  deductible  solution  to  RPSGB  '05  professional  requirem 
Online  updates  keeping  you  abreast  of  procedural  chan, 
Minimise  Errors  •  Meet  &  exceed  patient  needs  •  Increase  performai 
ORDER  ONLINE  OR  CALL  -  07970  997097    ||  Q 

WWW.pSOp.CO.Uk  iApprov 
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Tax  Consultants  &  Accountants 


July  2004 


Should  you  be  looking  for 
more  from  your  accountants 
and  tax  advisers? 


BRflun 

Thermoscan  Plus 
Ear  Thermometer 


!l:  020  8204  2224  Email:  sales@mashcoplc.com  fax:  020  8204  0224 

iOt  RET  PRICES  ARE  AFTER  SETTLEHIEI1T  DiSCOUflT  2.5%.  GOODS  SUBJECT  TO  flUftlLfiBIUTY.  URT  AT  STRflDflRD  RATE. 


Tax  Consultants  &  Accountants 


THINKING  OF 

SELLING!! 


We  have  purchasers  ready  and 
willing  to  pay  top  prices  for 
good  quality  pharmacies  in 

London  and  the 
Home  Counties 

Guaranteed  total  discretion 
and  confidentiality 

Please  call  Anne  NOW 
for  a  FREE  valuation. 

Hutchings  Consultants  Ltd 

01494  722224 

email:  info@hutchingsandco.com 
www.pharmacyexperts.com 


*w  Have  you  ever  tested  your  current  accountant? 
(You  can  do  this  by  visiting  www.modiplus.co.uk 
and  clicking  on  "test  your  accountant") 

"  Are  you  looking  to  change  your  accountant 
or  tax  adviser? 

"  Are  you  fed  up  with  paying  too  much  tax? 

$p  Are  you  paying  too  much  for  poor  advice  or  service? 

H  Are  you  treated  with  indifference? 

If  your  answers  to  these  questions  are 
mainly  YES,  you  need  our  services  urgently. 
Call  Umesh  or  Jay  for  more  information  or  for 
a  FREE  consultation  on  the  numbers  below: 


modi 


ADDING  VALUE 


LONDON:  UmeshQIO  7433  1513 
MANCHESTER:  jay  0 1 6 1  980  0770 

www.modiplus.co.uk 

THE  ONLY  REGULATED  FIRM  OF  CHARTERED  ACCOUNTANTS  AND 
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Clockwise  from  top  left: 
Lisa  Jacksoi 


AAH  Pharmaceuticals  has  announced  the 
appointment  of  Stuart  Lucas  as  national  accounts 
controller  for  national  chains  with  responsibility  for 
customers  and  business  account  managers.  Mr  Lucas 
has  joined  AAI I  from  toy  company  I. ego  where  he 
was  UK  sales  manager. 

Also  at  AAH,  David  Tattersall  has  been  named 
business  account  manager  lor  Sainsbury's,  one  of 


A  \1  ['s  national  chain  customers.  Mr  Tattersall  will 
be  the  supermarket's  first  point  of  contact  at  \  \  I  I 
and  oversee  its  pharmaceutical  purchasing 
requirements,  and  was  previousl)  a  senior  national 
accounts  manager  lor  AAI  I's  regional  multiple 
customers  channel. 

Kelly  Johnson  has  been  appointed  director  of 
fitness  to  practise  at  the  I  lealth  Professions  Council. 
Ms  Johnson  has  been  acting  director  since  the 
position  became  vacant  two  months  ago.  Prior  to  that, 
she  had  worked  in  the  department  as  a  case  manager 
lor  over  a  year. 

Lisa  Jackson  has  joined  Weleda  UK  from 
Hoots  where  she  was  global  brand  assistant  for  the 
No7  product  range.  As  marketing  assistant  at  Weleda, 
Ms  Jackson  w  ill  be  responsible  for  conducting 
research  into  the  companv  's  customers  and 
developing  appropriate  marketing  strategies. 

New  Zealand  Natural  Food  Co  has  appointed 
naturopath  Yvonne  Dunn  as  sales  and  technical 
manager.  Ms  Dunn  will  be  responsible  tor  Kiwiherb 
organic  herbal  remedies,  and  the  Comvita  and 
Organic  1  lonc\  ranges. 


Cyclist  seeks  sponsorship 


Pharmacist  Koon  I  lien  Tee  from 
Barnetbj  in  North  Lincolnshire 
has  pledged  to  cycle  H>  miles  to 
work  everyday,  but  not  just 
because  he  feels  in  need  of  a  health 
kick.  I  le  is  preparing  to  take  part 
in  a  10-daj  charity  cycling  event. 

In  November,  Mr  lee  will  travel 
lo  South  Africa  for  the  I  .ittle 
Karoo  Cycle  Challenge. 
Participants  are  required  to  travel 
between  til)  ami  'H)  miles  each  da\ 


(the  equivalent  of  Scunthorpe  to 
Manchester,  according  to  Mr  Tee), 
with  proceeds  going  to  the  British 
I  leart  foundation.  Securing  a 
place  has  been  a  challenge  in  itself 
because  individuals  have  been 
asked  lo  raise  a  minimum  of 
£3,100  to  cover  costs  before  being 
allocated  a  spot  at  the  event. 

Mr  'fee  said:  "A  lot  of 
government  schemes  are  related  lo 
heart  disease  but  there  has  never 


been  a  direct  focus  on  it.  As  a 
pharmacist,  1  wanted  to  do 
something  to  raise  its  profile  and 
let  people  know  that  it  isn't  a  silent 
killer  and  most  people  w  ill  know 
someone  who  will  suiter  with 
CI  11 )  at  some  point." 

Any  offers  of  sponsorship  or 
donations  will  be  gratefull) 
accepted.  Mr  'fee  can  be  contacted 
on  077%  344235  or  al 
L-oonliicndvyulioo.ai.uk. 


Knockout  thins 
them  out... 

1  [alfway  through  the  year  and 
there  are  just  23  contenders  left  in 
the  frame  in  L  pdate  Knockout 
2004.  With  the  chance  of 
collecting  either  the  £2,000  first 
prize  or  £1,000  second  prize  put 
up  by  our  generous  sponsor. 
Genus  Pharmaceuticals, 
continuing  education  takes  on  a 
whole  different  meaning! 

With  a  mix  of  new  talent  and 
hardened  campaigners  from  2003 
the  following  pharmacists  need 
keep  their  score  cards  up  to  date 
over  the  summer  holiday  period: 

Andrew  Leighton  (St  Annes,  Lanes);  John 
Smith  and  Mrs  J  Smith  (King's  Lynn.  Norfolk); 
Julie  Dubnewytsch  (Sheffield);  Mr  S  F  Howan 
(Sheffield);  Nicola  Tovey  (Sittingbourne.  Kent; 
Hazel  Barton  (Glasgow);  Tara  Arnold 
(Parkgate,  Co  Antnm);  Michelle  Warner 
(Ashington.  West  Sussex);  Nigel  Szczepanial 
(Newark,  Notts);  Caroline  Harley  (Sheffield); 
Jocelyn  Hughes  (Sheffield);  Zaheda  Atcha 
(Bolton.  Lanes):  Rosemary  Blackie  (Oxford); 
June  Smith  (Clare,  Suffolk);  Margaret  March 
(Weston-Super-Mare,  Somerset);  Mark  Syke 
(Doncaster);  Mrs  S  Sears  (Dorking.  Surrey); 
Linda  Vernon  (Ascot,  Berks);  Helen  Hastie 
(Dundonald,  Co  Down);  Alison  Moore  (Londt 
SW1);  Geoffrey  Moore  (Rotherham); 
Jacqueline  Lee  (Northfield.  Birmingham) 


Pharmacy  Update  is  supported  by  Geni 
Pharmaceuticals 


GENUS  PHARMACEUTICALS 


TB  threat  coming  closer  to  home 


Tuberculosis  is  a  disease  that  is 
creeping  back  into  the  national 
consciousness. 

former  South  African  president 
and  TB  sufferer  Nelson  Mandela 
made  the  headlines  a  couple  of 
weeks  ago  at  an  international 
All  )S  conference  in  Bangkok 


w  hen  he  warned  that  the  battle 
against  AIDS  would  not  be  won 
unless  the  inlernation.il 
communit)  did  more  to  light 
TB  as  well. 

And  those  now  completing  first 
aid  training  in  the  UK  mav  find 
thai  the)  are  discouraged  from 
giving  mouth-to-mouth 
resuscitation  to  accident  victims  in 
future.  Il  used  lo  be  fear  of  KIDS 
transmitted  by  saliva,  but  thai  was 
overcome  using  a  plastic  barrier 
dev  ice.  TB  sails  straight 
through....  vou  can  slill  crack  a  few 
ribs  giving  CPR  though! 

One  pharmaceutical  companj 
that  is  doing  its  bit  lo  tackle  TB  is 
Genus  Pharmaceuticals.  Earlier 
this  year  the  company  supported  a 
specialist  TB  nurse,  I  )iane 
Fiefield,  to  carry  out  fieldwork  in 
the  Theni  District  in  southern 


India.  She  visited  two  non- 
government projects  w  ith 
treatment  centres  at  Arogva 
Agam  and  Vasandham. 

Both  projects  relj  heavily  on 
charitable  f  unds  and  therefore  are 
required  to  provide  Iow-cosl 
services.  The  WI  lO  supplies 
medication  and  treatment  is  in 
line  with  WHO  recommendations. 
Education  makes  up  an  important 
part  of  the  project's  programme. 

One  of  the  major  problems  in 
treating  TB  where  health  services 


Genus's  managing 
director  Peter  Ballard 
visited  the  Theni 
district  earlier  this  ye; 
to  get  a  first  hand 
understanding  of  the 
difficulties  of  treating 
TB  in  an  area  where 
health  services  are 
stretched  to  the  limit 


are  ihin  on  the  ground  is  ensurii 
patients  actuall)  take  their 
medication.  These  two  centres 
are  committed  to  'directly 
observed  therapj '  and  have  beer) 
achiev  ing  cure  rates  of  83  per  o 
compared  w  ith  a  rate  of  40  per 
cent  at  government  cent  res. 

As  Diane  found  out,  poor 
health  affects  the  economy  in 
this  part  of  India  to  the  extent 
that  if  you  are  unable  to  work  it 
is  difficult  to  survive  on  a  day-t< 
dav  basis. 
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GENUS  PHARMACEUTICAL' 
Pharmacyupdate  is 

supported  by  Genus 
Pharmaceuticals 


>n,  Sove 
y  credit 
s. 


Q  Please  register  me  for 
Pharmacyupdate  for  2004. 

I  enclose  a  cheque  payable  to 
CMP  Information  for  £30. 

□  I  am  a  pharmacist 
practising  in  Northern  Ireland 
and  wish  to  register  under  the 
NICCPET  scheme  (Do  not 
enclose  a  cheque). 

PSNI  registation  no  


Name: 


Address: 


Postcode: 


Daytime  telephone  number: 


Information  you  supply  to  CMP  Information  Ltd  may  be  used  for  publication  (where  you  provide  details  for  inclusion  in  our  directories  or 
catalogues  and  on  our  websites)  and  also  to  provide  you  with  information  about  our  products  or  services  in  the  form  of  direct  marketing  activity 
by  phone,  fax  or  post.  Information  may  also  be  made  available  to  3rd  parties  on  a  list  lease  or  list  rental  basis  for  the  purpose  of  direct  marketing 
If  at  any  time  you  no  longer  wish  to  i)  receive  anything  from  CMP  Information  Ltd  or  ii)  to  have  your  information  made  available  to  3rd  parties, 
please  write  to  the  Data  Protection  Co-ordinator,  CMP  Information  Ltd.  Dept  [PHP649]  FREEPOST  LON  15637,  Tonbridge,  TN9  1  BR  or 
Freephone  0800  279  0357  quoting  the  following  codes  i)  PHP649C  Ii)  PHP  649T 


harmacists  practising  in  Northern  Ireland  will  have  their  registration  fee  paid  by  the  Northern  Ireland  Centre  for  Pharmacy 
postgraduate  Education  &  Training  (tick  box  on  registration  form  when  applying). 


Be  part  of  the 
biggest 

pharmacy  even 
of  the  year 

Manchester  International  Convention  Centre 

Monday  27  -  Wednesday  29  September  200 


Book  online  at  www.bpc2004.org 

or  call  0121  248  3399 


HURRY  early-bird  reductions  end 
on  6  August  2004 


CD  A  supplement  to  Chemist  &  Druggist  magazine 


over  the 
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HALF  TIME 


HEALING 


CUT  COLD  SORE  HEALING  TIME  BY  UP  TO  HALF 


Nothing  works  faster  than  Zovirax"  Cold  Sore  Cream  to  treat  the  tingle  or 
bust  the  blister  of  cold  sores. '    Zovirax  helps  soothe  pain  within  an  hour 
of  application  and  cuts  cold  sore  healing  time  by  up  to  half. ' '  You  and 
Zovirax  together  -  what  a  great  team. 

'Compared  to  no  treatment 


EASY  RUB-IN  FORMULA 


Zh    COLD  SOFtE  CREAM 
OVIRAX 
-     ...Jor  tingle 


aciclovi 


Zovirax  Cold  Sore  Cream  Product  Information 

Presentation:  5%  w/w  aciclovir  in  water  miscible  cream  base  Uses:  Treatment  ot  Herpes  Simplex  virus 

infect  s  ni  the  lips  and  face  (cold  soresi  Dosage  and  administration:  Apply  5  times  a  day  for  5  days  It  is 

important  to  start  treatment  as  early  as  possible  after  the  start  ot  infection,  ideally  during  the  tingle  phase.  If 
healing  h  urred  treatment  may  be  continued  for  up  to  an  additional  5  days  Contraindications 

Known  hypersensitivity  to  aciclovir  or  propylene  glycol. 
Precautions  Only  to  be  used  on  cold  sores  on  the  lips  and 
BB  face.  Do  not  apply  inside  the  mouth  or  in  the  eye.  Do  not 

,^c~;ti,i/i;„„  use  for  herpes  infections  ot  the  eye  or  the  genital  area.  Do 
not  use  it  the  patient  is  under  the  care  of  a  doctor  because 
of  a  weak  immune  system.  Consult  doctor  if  pregnant  or 


nxoSmithKIine 

r;i  imer  HMlthivirp 


breast  feeding  Side  effects:  Transient  burning  or  stinging  may  follow  application  Mild  drying  or  flakirl 
skin  has  occurred  in  about  5%  of  patients.  Erythema,  itching  and  contact  dermatitis  have  been  reportds 
following  application  Legal  category:  P  Product  licence  number:  00003/0304  Product  licence 
The  Wellcome  Foundation  Limited.  Greenford,  Middlesex,  UB6  0NN.  U  K  Further  information  avail 
request  from:  Medical  and  Consumer  Affairs,  GlaxoSmithKline  Consumer  Healthcare,  Brentford,  W 
U  K  Package  quantity  and  RSP:  2  g  tube  -  £5.99;  2  g  pump  -  £6.19  Date  of  last  revision:  Man' 
Zovirax  is  a  registered  trade  mark  of  the  GlaxoSmithKline  group  of  companies. 
References: 

1.  Spruance  SL  et  at  Antimicrob  Agents  Chemother  2002;  46(7)  2238-43.  2.  Spruance  SL.  Sen 
Dermatology  1 992;  1 1  (3):  200-206. 3.  Van  Vloten  WA  et  at  J  Antimicrob  Chemother  1 983;  1 2(Suppl  B 
4.  Fiddian  AP  et  al.  Br  Med  J  1983;  286: 1699-1701.  5.  Data  on  file,  GlaxoSmithKline.  2001. 


8 

8 

12 


The  7  ages 
of  woman 

Part  One:  Mary  Allen  looks 
at  the  teens,  20s  and  30s 
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Q  Q  And  so  to  bed... 

^_    Jeremy  Clitherow  on 
tackling  sleeplessness 
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Counter  talk 

Pharmacy  news 

On  the  counter 

Product  news 

Behind  the  counter 

Verity  on  men 
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An  all-round  winner 

Ailsa  Colquhoun  on  treating 
sporting  mishaps 


Q  O  Bad  head  days 

\Jj  ^_    Sarah  Purcell  sees  how 

migraine  affects  the  family 


DEAUT^ 


Information  you  supply  to  CMP  Information  Ltd  may  be  used  for 
publication  (where  you  provide  details  for  inclusion  in  our  directories  or 
catalogues  and  on  our  websites)  and  also  to  provide  you  with 
information  about  our  products  or  services  in  the  form  of  direct 
marketing  activity  by  phone,  lax  or  post  Information  may  also  be  made 
.available  to  3rd  parties  on  a  list  lease  or  list  rental  basis  tor  the  purpose 
'if  direct  marketing  If  at  any  time  you  no  longer  wish  to  (i)  receive 
anything  from  CMP  Information  Ltd  or  (ii)  to  have  your  information  made 
available  to  3rd  parties,  please  write  to  the  Data  Protection  Co-ordinator. 
?ept  0CP652,  CMP  Information  Ltd,  FREEPOST  LON  15637.  Tonbridge, 
JN9  1  BR  or  Freephone  0800  279  0357  quoting  the  following  codes' 
:'  0CP652  C.  (M)  0CP652T 
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It's  a  tough  job... 

Lesley  Keen  on  her  most 
outstanding  recent 
beauty  finds 
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A  matter  of 
application 

Top  make-up  artists  give  us 
their  tips  on  making  faces 


end  a  stronger  painRillef. 


rther  information  is  available  from  Crookes  Healthcare  Limited,  Nottingham  NG2  3AA 
gal  category  P     Date  of  preparation  June  2004  NFN654 


CROOKES 
HEALTHCARE 
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talk 


As  the  holidays  get 
under  way  and 
customers  are  rushing  in 
to  stock  up  before 
heading  for  the  sun, 
suncare  remains  high  on 
the  agenda. 

So  it  was  particularly 
depressing  to  read 
reports  of  the  testing  by 
Trading  Standards 
officials  and  Which?  magazine. 

The  results  told  a  sorry  tale  of  products 
which  failed  to  live  up  to  their  UVA  star 
and/or  SPF  ratings,  but  while  Which? 
named  the  products  it  tested  and  detailed 
the  results,  Trading  Standards  did  not. 

With  extensive  media  coverage  of  both 
tests  -  and  the  inevitable  and  probably 
justified  counter  claims  made  by 
manufacturers  -  it  all  dealt  another  body 
blow  to  those  promoting  sun  sense. 

Consumers  are  already  told  they  must 
use  more  sunscreen  per  application  and 
reapply  more  frequently,  that  the  fair- 
skinned  should  never  go  below  a  factor 


15  and  that  the  cost  of  sufficient 
sunsi  reei  i  t<  >r  a  fai  nih  "I  toi  ir  t<  u  a 
fortnight  could  add  £200  or  more  to  the 
cost  of  their  holiday. 

It  Trading  Standards  had  been 
prepared  to  put  its  money  where  its  press 
release  is  -  and  at  time  of  writing,  I  have 
still  not  had  a  reply  to  my  e-mail  asking 
why  more  details,  including  names  of 
those  which  failed  the  test,  were  not 
revealed  -  at  least  consumers  would  have 
some  guidance  to  help  make  their 
suncare  choices. 

But  is  it  any  wonder,  with  only  half  the 
evidence  available  to  them,  that  many 
already  cash-strapped  holidaymakers  may 
wonder  whether  any  of  the  products  on 
the  market  are  worth  buying? 

As  usual,  it's  left  to  the  pharmacist  and 
pharmacy  staff  to  explain  why  sunscreen 
is  as  vital  a  part  of  the  holiday  luggage  as 
passports  and  travel  documents.  Perhaps 
the  best  advice  you  can  give  is,  if  in 
doubt,  buy  the  next  factor  up  from  the 
one  you  think  you'll  need. 

Lesley  Keen 


Our  £2bn 
industry 

The  UK  OTC  market  is  now 
worth  almost  £2  billion. 

PAGB's  annual  report  showed 
the  market  grew  by  more  than 
4  per  cent  in  2003  to  reach 
£1 .973bn.  The  growth  was 
much  faster  than  the  2002 
figure  of  just  1  per  cent. 

Some  of  the  main  growth 
areas  were  pain  relief  and 
skin  treatments,  up  by  4.2  per 
cent  and  7.8  per  cent 
respectively. 

Cough,  cold  and  sore  throat 
treatments  reversed  the  decline 
of  the  previous  year  and  hay 
fever,  topical  analgesics  and 
smoking  cessation  continued 
to  grow  strongly. 

The  statistics  were  prepared 
in  conjunction  with  the 
information  specialist  IRI  and 
the  company's  Martin  Wood 
said  2003  saw  stronger  overall 
value  growth  than  at  eny  time 
since  the  abolition  of  RPM. 


Carol  clocks  up  a  quarter  of  a  century 


Carol  Hurst  (centre),  dispensary  technician  at  the  St  Helens  branch  of  United  Co-op  Healthcare, 
celebrated  25  years  of  service  last  month.  To  mark  the  occasion,  Co-op  business  development 
manager  Janice  Perkins  (second  left)  and  area  manager  Michelle  Roberts  (far  right)  presented  Carol 
with  a  bottle  of  Champagne.  Also  in  the  picture  are  healthcare  assistant  Carol  Coupe  (second  right) 
and  branch  manager  Peter  O'Neill  (left). 

If  you're  reaching  a  milestone  anniversary  in  pharmacy,  drop  us  a  line  and  send  a  picture,  if  you 
have  one,  to:  Over  The  Counter,  Sovereign  House,  Sovereign  Way,  Tonbridge,  Kent  TN9  1 RW 
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AWARDS 2004 

As  the  Over  The  Counter  Awards 
gear  up  for  their  second  year,  it's 
time  to  start  thinking  about  the 
products,  people  and  services 
which  have  been  most  effective, 
most  popular  and  have  had  the 
biggest  impact  on  your  working 
life  this  year. 

The  Awards  are  particularly 
valued  because  the  winners  are 
chosen  by  the  people  who  spend 
their  working  lives  advising 
customers  and  recommending 
products  to  meet  their  needs. 

We'll  be  looking  for  the: 

•  OTC  medicine  launch  of 
the  year 

•  Beauty  launch  of  the  year 

•  Advertising  campaign  of 
the  year 

•  Supplement  of  the  year 
j|  and  then  it's  over  to  you  for  the 

•  Pharmacy  Assistants'  Choice, 
nd  of  course,  as  an  extra 
|ntive  to  get  you  all  voting, 

I  be  a  prize  draw  with  a 
I  first  prize. 
'  more  details  in  the 
□f  Over  The  Counter.  ^ 
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Time  for  action... 


Threadworm  Action  Month 


September  2004 


rhreadworn  Action  Month 
Degins  on  September  6,  with 
parents  being  urged  to  check 
or  possible  symptoms  and 
seek  advice  from  their 
nharmacist  if  they  are 
concerned. 

Around  40  per  cent  of  children 
jnder  10  are  likely  to  have 
hreadworms  at  some  stage, 
/et  nearly  90  per  cent  of 
parents  are  unlikely  to 
ecognise  the  signs. 

The  promotion  is  headed  up 
Dy  Fred  Worm,  a  friendly 
;artoon  character  designed  to 
jestigmatise  threadworms.  The 
action  month  is  being 
supported  by  Thornton  &  Ross, 
ihe  licence  holder  for  the 
hreadworm  treatments  Pripsen 

ablets  and  Sachets.  Consumer 
>ress  activities,  a  threadworm 
:hecklist,  pharmacy  posters, 


leaflets  and  information  packs 
support  the  activity. 

Other  imminent  health 
promotions  include: 
AUGUST: 

•  Sexual  Health  Week,  August 
2-8,  organised  by  the  fpa, 
formerly  the  Family  Planning 
Association,  focuses  on  raising 
awareness  of  sexually 
transmitted  infections 
www.fpa.org.uk 
SEPTEMBER: 

•  Herbal  Medicine  Awareness 
Week,  September  3-10,  run  by 
the  National  Institute  of  Medical 
Herbalists 
www.nimh.org.uk 

•  Migraine  Awareness  Week, 
September  4-11,  organised  by 
the  Migraine  Action  Association, 
this  year  highlights  migraine  and 
the  family 

www.  migraine.org.  uk 


(see  our  migraine  feature  on 
page  32) 

•  Leukaemia  Awareness 
Week,  September  11-18, 
organised  by  the  voluntary 
fundraising  branches  of  the 
Leukaemia  Research  Fund 
www.lrf.org.uk 

•  Children's  Hospice  Week, 


September  18-25,  to  raise 
awareness  and  funds  for  the 
children's  hospice  movement 
www.  childhospice.  org.  uk 
•  National  Eczema  Week, 
September  20-26,  organised  by 
the  National  Eczema  Society  to 
raise  awareness  of  the  condition 
www.eczema.org 


Are  you  an  Over  The  Counter  winner? 


Lloyds  goes  public 
about  privacy 


loydspharmacy  is  boosting 
wareness  of  its  private 
onsultation  areas  with  a 
'ational  TV  advertising 
ampaign  on  terrestrial  and 
Satellite  stations. 
The  vast  majority  of  the  1 ,364 
loyds  pharmacies  now  have 
irivate  consultation  areas 
'here  customers  can  discuss 
ersonal  health  issues  in 
rivacy. 


The  areas  also  allow 
diagnostic  screening  and  other 
intervention  services  which  are 
currently  being  negotiated  with 
the  new  pharmacy  contract. 

Andy  Murdock,  pharmacy 
director  and  superintendent 
pharmacist  at  Lloydspharmacy 
said:  "This  is  a  clear 
demonstration  of  our 
commitment  to  championing 
people's  health  in  the  UK." 


Congratulations  to  these  Over 
The  Counter  readers  who  are 
winners  of  the  quizzes  and 
giveaways  in  the  last  issue. 

Bottles  of  Champagne  go  to 
the  following  Test  your 
Knowledge  winners:  slimming: 
Pat  Roberts,  of  Nicholsons, 
Widnes;  anti-ageing:  Sue  Price, 
Old  Swan  Pharmacy,  Powys;  sun 
protection:  Joanne  Morris, 
Rowlands  Pharmacy,  Wirral; 
pain  relief:  Sandra  Webb,  West 
Midlands  Co-op,  Bilston; 
photography:  J  Tobey,  Tesco 
pharmacy,  Hounslow;  childcare: 
Shirley  Mutch,  R&N  Summers, 
Fraserburgh. 

Winners  of  the  Palmer-Cutler 
giveaway:  Kate  Walker,  Dalton, 
Huddersfield;  Judith  Knott, 
Peak  Pharmacy,  Brampton;  Mrs 
J  Jarvis,  Ryders  Chemist, 
Formby;  Viv  Pollock,  NCC, 
Dunoon;  Lisa  Mawson, 
Stockbridge;  Mrs  D  Kershaw, 
Llloydspharmacy,  Thornton, 
Lanes;  Gaynor  Hunter, 
Strathallan  Pharmacy,  Bridge 
of  Allon;  Jackie  Shaw, 
Bay  Pharmacy,  Paignton; 
Fatema  Master,  Laser 


Pharmacy,  Birmingham. 

Winners  of  the  Nivea  Shower 
Mousse  giveaway:  Ann  Walsh, 
Gloucester  Royal  Hospital;  Miss 
T  Bonner,  Huddersfield;  Sarah 
Dow,  Rowlands  Pharmacy, 
Bournemouth;  T  Fish,  AM  Clark, 
Sheffield;  Sandra  MacDougall, 
NCC,  Dunoon;  Fiona  Millar, 
Cumbria;  B  Baker,  Rowlands 
Pharmacy,  Southsea;  A 
Archibald,  Newtons  Pharmacy, 
Hull,  Amy  Cook, 
Lloydspharmacy,  Heme  Bay; 
Priya  Jethwa,  Boots,  Newport, 
Gwent. 

Winners  of  the  Selenium 
giveaway:  Shazia  Ashraf,  K 
Foster,  Janie  Faulkner,  Rita 
Trodden,  D  Clarke,  Mrs  B 
Griffiths,  Isabel  Cooper,  Lizzie 
Brady,  Mrs  J  Ruffell,  Nayera 
Naguib,  Alison  Milton,  Tracy 
Bonner,  PB  Johnson,  Mrs  CM 
Varney,  Joanne  Morris,  Angela 
Cambrook,  Shabner  Dagli,  Mrs  E 
Silver,  Kelly-Anne  Stewart, 
Kirsty  Tainor,  Sharon  White,  Mrs 
DL  Smith,  Mrs  M  Hughes,  Miss  J 
Glazzard,  Mrs  C  Forth,  L  Gellatly, 
S  Moodie,  Shahla  Gustlaski, 
Carol  Ann  Brown,  Clare  Rodd. 


31  July  2004  *lOP 


on  the 

Brunei  taps  into 
water  market 


YOUR; 
^TER 


A  new  teabag-like  sachet 
from  Brunei  Healthcare 
takes  just  five  minutes  to 
improve  the  taste  and 
quality  of  drinking  water. 

vivatap®  removes  all 
chlorine  from  tap  water  and 
also  increases  pH  and 
mineral  content  where  the 
pH  level  of  the  tap  water  is 
below  neutral. 

Developed  and  produced 


in  Norway,  vivatap® 
contains  a  blend  of  natural 
coral  algae,  chitosan,  shell 
and  an  antioxidant  blend. 

With  a  pack  of  18  sachets 
retailing  at  £2.99,  using 
vivatap®  equates  to  a  cost 
of  8p  per  litre  to  the 
consumer. 


Brunei  Healthcare, 
Tel:  0117  959  7040 


LIKE  TO  TRY  VIVATAP®  FOR  YOURSELF? 

Turn  to  page  35  for  a  chance  to  win  one  of  30  packs 
of  18  sachets  courtesy  of  Brunei  Healthcare 


NtW  UFE  TO  YOUR  TAP 
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Supplement 
to  counteract 
alcohol  effects 

Thickhead,  from  Principle 
Healthcare,  is  a  new 
multivitamin  and  mineral 
supplement  formulated  to  help 
before  and  after  drinking. 

The  product  is  formulated  to 
replace  the  nutrients  which  are 
depleted  by  alcohol,  absorb 
the  toxins  it  produces  and 
counteract  free  radical  damage. 

Vitamins 


buprofen 

suspension 

for  kids  from  Care 


include  A,  B-,, 
B2  and  B12  C 
and  E,  plus 

niacin,  folic 

acid, 

magnesium, 

zinc  and 

betaine. 

Activated 
I  charcoal 
|  helps 
\  absorb  the 
I  toxins 
produced 
by  alcohol. 


1  hickhead  retails  at 
ir  a  pack  of  20  tablets. 


■  for 
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Fast  Effective  Relief 
of  Pain  and  Fever 

•  Orange  flavour 
•  Colour  and  Sugar  Free 




100ml 


Colour  and  Sugar  Fre« 

100ml 


f  ■  Healthcare, 

T«       <  ">92600 


Suitable  for  children  over  the 
age  of  six  months,  the  new 
Care  Ibuprofen  for  Children 
Oral  Suspension  costs  23  per 
cent  less  than  the  branded 
market  leader,  says 
Thornton  &  Ross. 

The  colour  and  sugar-free 
suspension  has  an  orange 


flavour  and  a  100ml 
bottle  retails  at  £2.79. 
The  launch  is  being 
supported  by  a  trade 
discount. 

Care  product 
manager  Leanne 
Doughty  said:  "The 
launch  of  Care 
Ibuprofen  for  Children 
Oral  Suspension  is 
the  first  in  a  series  of 
three  liquid  analgesic 
launches  planned  by 
Care  and  will 
significantly  increase 
our  presence  in  the 
major  OTC  pain 
relief  category.  As  a 
P  line,  it  offers  the 
opportunity  for  pharmacy 
recommendation  and  this  is 
recognised  by  the  excellent 
launch  discount  we  are 
offering." 


Thornton  &  Ross  Ltd, 
Tel:  01484  848200 


Supplementing 
eye  health 


BUSCH 

&  lomb 

"SB?" 


-ass* 


Nutrition  tor  tfrnt 


Eyecare 
specialist 
Bausch  & 
Lomb  is 
introducing 
Ocuvite 
Lutein,  a 
one-a-day 
vitamin  and 
mineral 

supplement  formulated  for 
eye  health.  A  study  has  shown 
that  a  daily  intake  of  6mg  of 
lutein  can  help  improve  ocular 
nutrition. 

Bausch  &  Lomb  worked 
closely  with  nutritionists  and 
the  Lutein  Information  Bureau 
to  create  Ocuvite  Lutein,  which 
contains  6mg  of  purified  lutein 
as  well  as  safe  levels  of  other 
eye-protecting  antioxidants  - 
vitamins  C  and  E  and  zinc. 

Aimed  mainly  at  adults  over 
30  who  are  keen  to  maintain 
eye  health  and  eyesight  into 
older  age,  it  may  also  be  of 
benefit  to  those  at  risk  of  other 
eye  health  problems. 

Ocuvite  Lutein  retails  at  £9.99 
for  a  36-day  supply. 

Bausch  &  Lomb  Visioncare  UK 
Ltd,  Tel:  020  8781  2900 


Omega  acquisition 

Omega  Pharma  has  bought  60 
European  OTC  and  personal  care 
brands  from  Pfizer.  Among  the 
brands  to  change  hands  are 
Buttercup,  Lyclear  and  TCP 

Linctus  goes 

Shire  Pharmaceuticals  has 
discontinued  Expulin  Children's 
Cough  Linctus  -  Sugar  Free  100ml. 
Shire  Pharmaceuticals  Ltd, 
Tel:  01256  894107 

Getting  Fresh 

Get  Fresh  is  the  new  limited 
edition  fragrance  from  Lynx, 
available  until  the  end  of 
September. 

Lever  Faberge,  Tel:  020  8439  6100 
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hurch  Lane  Pharmacy,  Farnborough 
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Boots,  Kingswinford 


onia  mappledoran 


Superdrug  Pharmacy,  Cambridge 


Congratulations  to  the  winners  of  our  IBULEVE  4head  bazuka-  OtBX 

competitions,  featured  in  the  Pharmacy  assistants  training  modules. 

If  you've  missed  any  of  the  guides,  call  your  Dendron  representative  on  01923  229  251 


Another  bright  idea 
from  Diomed. 

in  association  with 


on  the 

Steri-Strips  in  new  ad  campaign 


k  hours  in  casualty 
when  you  could  have 
been  on  the  beach 


Treat  cuts  easily  at  home  or 
on  holiday  with  3M  "Nexcare  " 
Steri-Strip  "Skin  Closures' 


Closures  will  close  ihe  edgescl  deeper  tut: 
and  reduce  Ihe  chance  o(  starring,  helping 
to  3rd  a  last  recovery  without  Hie  slow  wall. 


3M  is  supporting  its  Nexcare 
Steri-Strip  Skin  Closure 
dressings  with  advertising 
and  PR. 

The  campaign  is  based  on 
the  increased  leisure  activity  in 
summer,  when  people  are  more 
likely  to  suffer  cuts  and  grazes. 
Deeper  cuts  may  not  be 
covered  properly  by  a  plaster, 
but  may  not  need  stitches.  3M 
says  Steri-Strip  Skin  Closures 
(£2.25)  offer  an  alternative  to 


hours  spent  waiting  in  casualty 
for  the  application  of  a  butterfly 
stitch  to  hold  the  edges  of  a 
cut  together. 

The  campaign  is  aimed  at 
pharmacies  as  well  as 
consumers,  showing  how  the 
strips  work.  Information  leaflets 
are  also  available  for 
pharmacies. 


Contact:  Kate  Walker, 
Tel:  07836  737856 


New  name, 
new  look  for 
linctus 

Following  the  recent  relaunch  of 
Galpseud  Tablets,  Galpseud 
Linctus  is  also  being  relaunched 
in  a  new  OTC  pack  and  is 
renamed  Galsud  Linctus. 

Galsud  Linctus  (100ml,  £2.79) 
is  an  oral,  sugar-free  nasal 
decongestant  containing 
pseudoephedrine 
hydrochloride  to  relieve  nasal, 
sinus  and  upper  respiratory 
congestion  without  causing 
drowsiness.  It  can  be  used  by 
adults  and  children  over  two 
years.  Thornton  &  Ross  also 
promises  a  new  product  for  the 
range  later  this  year. 

Thornton  &  Ross  Ltd, 
Tel:  01484  848200 


£1  million  boost 
for  Zanprol 


TO  GET 


National  press  advertising, 
radio  and  direct  mail  form  part 
of  GlaxoSmithKline  Consumer 
Healthcare's  £1  million  support 
package  for  Zanprol  1 0mg 
Tablets,  the  company's  new 
OTC  omeprazole  brand. 

The  campaign,  which  runs 
until  November,  focuses  on 
Zanprol  as  a  breakthrough  in 
recurrent  heartburn 
management,  emphasising  that 
a  short  course  of  treatment  can 


bring  weeks  of  remission. 

GSK  has  invested  heavily  in 
education  resources  for 
pharmacy  since  Zanprol's  OTC 
launch  last  March  and  the 
company  says  now  is  the  time 
to  raise  consumer  awareness. 

Zanprol  is  available  in  14- 
tablet  packs  retailing  at  £9.49. 

GlaxoSmithKline  Consumer 

Healthcare, 

Tel:  0845  762  6637 


HOURS 

DAYS 

WEEKS 

FREE 

FROM 
RECURRENT 
HEARTBURN 


Repel  mosquitoes  with  a  wipe 


New  Anti-Mosquito  Dry 
Wipes,  distributed  in  the  UK 
by  Premia  Cosmetics, 
contain  menthoglycol,  the 
natural  extract  of  the 
Chinese  eucalyptus 
citriodora  plant. 

DEET-free  and  safe  for  use 
by  children  and  adults  with 
sensitive  skin,  the  active 
ingredient  in  the  wipes  has 
been  clinically  proven  to  be 
as  effective  as  DEET  and 
has  been  tested  and 
certified  by  the  Swiss  Tropical 
Institute  and  the  London 
School  of  Hygiene  and  Tropical 
Medicine. 

Each  wipe  contains  tiny 
capsules  impregnated  with 
menthoglycol,  released  when 


the  wipe  is  brushed  against  the 
skin.  They  come  in  a  handy 
five-tissue  pack  (£4.99)  and  a 
100ml  spray  (£6.99). 


The  Supply  Team, 
Tel:  023  9247  2421 


MAM  patents 
anti-colic  bottle 

MAM's  new  anti-colic  feeding 
bottle  and  teat,  the  ULTIvent 
System,  which  will  be  available  in 
September,  is  so  effective,  says 
the  company,  that  it  has  patented 
the  design.  The  bottle  comes  in 
two  sizes  and  five  pastel  colours 
and  the  supersoft  and  super  wide 
teat  is  also  in  two  sizes.  The 
bottles  are  available  singly  or  in 
packs  of  three. 

MAM  (UK)  Ltd,  Tel:  0208  943  8880 

Wider  distribution 

EMT  Healthcare  has  joined  forces 
with  Ultralife  to  extend  the 
distribution  of  Ultralife  nutritional 
products,  including  Ultra  Daily 
Detox,  Multi-Vites,  Antioxidant, 
Fruit  &  Veg  and  Ultra  Shakes. 
EMT  Healthcare  Ltd,  Tel:  01 1 5  849  700 
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jroggy  head 


itchy  eyes 
sneezing 


Flixonase, 
for  the  man 

who  has 
everything 


Are  customers  getting  the  right  treatment? 

People  with  airborne  allergies  have  a  lot  to  put  up  with. 
Only  26%  of  people  who  treated  for  allergy  reported  that 
their  symptoms  were  well  or  completely  controlled. 
That's  why  you  should  recommend  Flixonase  Allergy 
Nasal  Spray,  the  most  effective  once  a  day  treatment  you 
can  give  them.2" 

So  much  more  than  an  antihistamine 

Flixonase  Allergy  can  provide  up  to  24  hours  relief  from  a 
wide  range  of  airborne  allergy  symptoms,  not  just  itchy 
eyes,  runny  nose  and  sneezing.  Flixonase  Allergy  goes 
further  to  relieve  nasal  congestion  and  associated  sinus 
discomfort  as  well  as  that  blocked  up,  groggy-headed 
feeling.     For  eye  symptoms  in  particular,  clinical  studies 
have  shown  that  Flixonase  Allergy  is  as  effective  as 
loratadine.2'3'5"8 


The  most  effective  once  a  day  airborne 
allergy  treatment 

Flixonase  Allergy  is  suitable  for  people  who  suffer  from 
airborne  allergies  throughout  the  summer  or  those  who 
occasionally  have  both  early  and  late 
phase  symptoms.  This  simple,  once  a 
day  spray  is  ideal  for  busy  people  who 
just  want  to  get  on  with  their  lives. 


So  what  do  you  give  the  customer 
who  has  everything?  Flixonase  Allergy, 
because  nothing  is  more  effective  for 
airborne  allergy  symptoms. 
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So  much  more  than  an  antihistamine 


Relief  from 
airborne  allergy 
symptoms 


fluticasone 


lixonase  Allergy  Nasal  Spray  Product  Information.  Presentation:  Aqueous  nasal  spray 
uspension  containing  50  micrograms  of  fluticasone  propionate  per  spray.  Uses:  Prevention  and 
reatment  of  allergic  rhinitis.  Dosage  and  administration:  Intranasal  use  only  Adults  and  the 
lealthy  elderly:  Two  sprays  into  each  nostril  once  a  day,  preferably  in  the  morning.  Use  twice  daily 
required.  Do  not  use  more  than  4  sprays  a  day  in  each  nostril.  Prophylaxis  of  allergic  rhinitis 
equires  treatment  before  contact  with  allergen.  Children  under  18  years:  Not  to  be  used, 
ontraindications:  Known  hypersensitivity  to  ingredients.  Precautions:  If  symptoms  have  not 
mproved  after  7  days  or.  if  symptoms  have  improved  but  are  not  adequately  controlled,  consult 
doctor.  Not  to  be  used  for  more  than  3  months  continuously  without  consulting  a  doctor, 
onsult  a  doctor  before  use  in:  concomitant  use  of  other  corticosteroid  products,  nasal/sinus 
nfection,  recent  nasal  injury/surgery,  nasal  ulceration.  Risk  of  adrenal  suppression  with  higher 

than  recommended  doses.  Significant  interactions 
between  fluticasone  propionate  and  potent 
inhibitors  of  the  cytochrome  P450  3A4  system, 
e.g.  ketoconazole  and  protease  inhibitors,  such  as 
ritonavir,  may  occur.  This  may  result  in  increased 
systemic  exposure  to  fluticasone  propionate. 


Side  effects:  Dryness  and  irritation  of  the  nose  and  throai.  unpleasant  taste  and  smell,  headache 
and  epistaxis.  Hypersensitivity  reactions  including  skin  rash  and  oedema  of  the  face  or  tongue.  Rarely 
anaphylaxis/anaphylactic  reactions  and  bronchospasm.  Extremely  rarely  nasal  ulceration  and 
nasal  septal  perforation  usually  following  previous  nasal  surgery  Pregnancy  and  lactation: 
Do  not  use  except  with  medical  advice.  Legal  category:  P  Product  licence  number: 
PL  10949/0360  Product  licence  holder:  Allen  8  Hanburys.  Stockley  Park.  Middlesex.  UB11  1BT 
Further  information  available  on  request  from  Medical  and  Consumer  Affairs.  GlaxoSmithKhne 
Consumer  Healthcare.  Brentford.  Middlesex,  TW8  9GS  Package  quantity  and  RSP:  60  spray 
pack  £6.79  Date  of  preparation:  December  2002.  Flixonase  is  a  registered  trade  mark  of  the 
GlaxoSmithKhne  group  of  companies 

References:  1.  Storms  W  ef  al  J  Allergy  Clin  Immunol  1997:  99:  S825-S828.  2.  Jordana  G 
ef  al.  JACI  1 996:  97:  588-595.  3.  Van  Bavel  JH  ef  al.  Ann  Allergy  Asthma  Immunol  1 997,  78  128 
4.  Gehanno  P  and  Desfougeres  J-L.  Allergy  1997:  52:  445-450.  5.  Ratner  PH  ef  al  J  Fam 
Pract  1998.  47:  118-125.  6.  Strieker  WE  ef  al  Ann  Allergy  Asthma  Immunol  1998:  80:  115. 
7.  Kaszuba  SM.  Arch  Intern  Med  2001:  161:  2581-2587.  8.  GlaxoSmithKline  Data  on  file. 
FNM30033.  9.  Vervloet  D  et  al  Clin  Drug  Invest  1997;  13(6):  291-298.  10.  GlaxoSmithKhne 
Data  on  file.  FNM40184  &  FNM40185. 


on  the 

Karate  gives  pain 
the  chop  again 


GlaxoSmithKline  Consumer 
Healthcare  is  supporting 
Solpadeine  Max  with  a  national 
TV  campaign  featuring  the 
successful  'Karate'  commercial. 

The  spend  of  almost  £2 
million  sees  a  combination  of 
10  and  30-second  ads  on  TV 
until  mid-September  and 
emphasises  that  no  other  pain 
reliever  is  more  powerful 
without  prescription  than 
Solpadeine  Max. 


The  ads  show  a  couple 
systematically  smashing  their 
way  through  headache, 
backache,  period  pain  and 
migraine,  signalling  the 
effectiveness  of  the 
paracetamol  and  codeine 
combination  in  Solpadeine 
Max. 


GlaxoSmithKline 
Consumer  Healthcare, 
Tel:  020  8047  2700 


New  TV  run  for  Germoloids 


The  Germoloids  TV  advert,  set 
in  a  theatre,  is  back  on  national 
TV,  showcasing  Germoloids  HC 
Spray,  the  only  non-touch 
haemorrhoid  spray  available  in 
the  UK. 

The  ad  is  designed  to  raise 
awareness  among  piles 
sufferers  aged  40-65,  who 
traditionally  do  not  treat  their 
problem,  and  is  supported  by 
in-store  point  of  sale  material. 

The  brand  is  also  targeting 
mums  and  pregnant  women, 
another  key  audience,  with  its 
cartoon-style  ad  which  is  in 


Ahrays  tm-i  Ilia  lub-tl 


women's  magazines  for  the  rest 
of  the  year. 

www.germoloids.co.uk 
incorporates  a  detailed  section 
for  healthcare  professionals. 


Laser  Healthcare, 
Tel:  01202  449700 


£1  million  boost  for  Bisodol 


No  other  indigestion  tablet  acts  faster 

Always  read  the  label 


Forest  Laboratories  is 
supporting  its  newly-acquired 
Bisodol  brand  with  a  £1  million 
TV,  print  and  outdoor 


advertising  campaign. 

The  heartburn  and 
indigestion  brand  will 
be  appearing  on  satellite 
TV,  in  national 
newspapers  and 
shopping  centre 
washrooms. 

TV  advertising  is  timed 
to  coincide  with  the 
barbecue  and  holiday 
season. 


Forest  Laboratories, 
Tel:  01322  550550 


New 


•  FOOD  FOR  THOUGHT 

Feeding  babies  and  toddlers  can  cause  parents 
great  anxiety.  They  know  it  is  important  to  meet 
the  nutritional  needs  of  their  infant  to  give  them 
the  best  start  in  life,  but  this  is  an  area  fraught 
with  controversy. 

The  authors  of  Infant  Feeding  and  Nutrition  for 
Primary  Care  aim  to  clear  up  the 
misunderstanding  with  a  book  which  will  help 
answer  parents'  questions.  Topics  include  breast- 
feeding, formula  feeding,  pre-term  and  low 
birthweight  babies  and 
reaning. 
'  "blished  by  Radcliffe 
c  .!  Press,  Infant 
i  I  and  Nutrition  for 
^re,  by  Donald 
S<  "jhie  Aubrey  and 
h  t  ley  (Radcliffe 

Me,  s,  £24.95). 

ISBN  .'.66  8 


•  HERBAL  HELPERS 

Fatigue,  insomnia,  anxiety, 
depression,  nausea  and  pain 
are  often  part  and  parcel  of 
conventional  cancer 
treatment,  but  herbal 
remedies  can  help  ease 
these  and  other  problems, 
says  Dr  Jo  Walker  in 
her  new  book, 
Cancer  Herbs  in  Holistic 
Healthcare. 

Dr  Walker  says  patients  should  seek 
thorough  investigation  and  treatment  from  a 
cancer  specialist,  but  she  believes  that  orthodox 
medicines  and  plant-based  remedies  are  not 
mutually  exclusive  and  by  combining  the  two, 
patients  can  be  helped. 

Cancer  Herbs  in  Holistic  Healthcare  by  Dr  J 
Walker  (Amberwood  Publishing,  £15.99). 
ISBN  1  899308  28  8 


•  MEN'S  MANUAL 

Haynes,  the  workshop  manual  publisher  best 
known  for  its  car  manuals,  targets  men  with 
Cancer  Any  Age,  Any  Time.  The  author, 
Dr  Ian  Banks,  is  president  of  the  Men's 
Health  Forum  and  a  practising  casualty 
doctor  who  has  written  many  other  books, 
including  the  Haynes  Man,  Baby  and 
Sex  manuals. 

When  men  are  likely  to  take  more  care  of 
their  cars  than  their  bodies,  the  manual, 
published  in  co-operation  with  the  Men's 
Health  Forum,  is  designed  to  arm  men  with  the 
information  they  need  to  keep  their  bodies 
"running  like  a  finely  tuned  engine".  The  book 
offers  the  tools  needed  to  identify  early 
warning  signals  of  trouble  and  quick  reference 
fault-finding  charts. 

Cancer  Any  Age,  Any  Time,  A  Haynes 
Owners  Workshop  Manual  (Haynes  Publishing, 
£12.99).  ISBN  1  84425  158  6 
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Fired  up  by  skin  flare-up? 
Go  for  rapid  clear  up. 


Nothing  OTC  clears  skin  flare-up  faster  than 
Eumovate  Eczema  and  Dermatitis  Cream. 

Early  use  is  proven  to  clear  skin  flare-up  in  as 
little  as  5  days1,2  and  break  the  destructive  itch- 
scratch  cycle  in  as  little  as  3  days.23  And  by 
advising  regular  emollient  use  between  attacks 
you  can  help  stop  skin  drying  out  too. 


EUMOTHERAPY  :  FIRST  CHOICE  FOR  SKIN  FLARE-UP  OF  ECZEMA  &  DERMATITIS 


References:  1 .  Pagnes  P.  Chronii 
i  Caramia  G,  Bizzarri  V,  Gregoi 
W):  213-24.  3.  Peroni  A,  Nigra 
1(4):  373-80. 

:umovate  Eczema  &  Dermatit 


Dermatologica  1984;  15: 734-41. 
[Setal.  CurrTher  Res  1985: 
|Schena  D.  Clin  trials  J  1985: 

Zream  Product  Information. 


presentation:  Cream  containing  clobetasone  butyrate  0.05% 
|v/w.  Uses:  Short-term  treatment  and  control  of  patches  of 
ezema  and  dermatitis  including  atopic  eczema  and  primary 
ritant  and  allergic  dermatitis.  Dosage  and  administration: 

clults  and  children,  aged  12  years  and  over:  Apply  sparingly  to 
e  affected  area  twice  a  day  for  up  to  7  days.  If  the  condition 
hin  7  days  stop  treatment.  If  condition  does  not 


improve  in  the  first  7  days  or  becomes  worse,  or  if  after  7  days 
treatment  an  improvement  is  seen  but  further  treatment  is 
required,  the  patient  should  be  advised  to  consult  a  doctor. To  be 
used  in  children  under  12  years  only  on  the  advice  of  a  doctor. 
Contraindications:  Known  hypersensitivity.  Broken  skin  or 
skin"  lesions  caused  by  infection  with  viruses  (e.g.  herpes 
simplex,  chicken  pox),  fungi  (e.g.  candidiasis,  tinea)  or  bacteria 
(e.g.  impetigo).  Acne  vulgaris.  Precautions:  Absorption  can  be 
increased  by  occlusion  so  treatment  is  limited  to  no  more  than 
7  days  continuous  treatment  without  occlusion. Treatment  should 
not  be  initiated  at  the  same  site  for  a  third  time  without  medical 
advice.  Only  to  be  used  for  the  treatment  of  eczema  or  dermatitis 


as  other  conditions  may  be  masked  or  exacerbated.  Should  not 
be  used  on  the  face,  groins,  genitals  or  between  the  toes. 
Medical  advice  should  be  sought  in  seborrhoeic  dermatitis. 
Consumers  should  be  warned  against  letting  the  cream  get  into 
the  eye,  as  topical  steroids  can  cause  glaucoma.  Do  not  use  with 
other  topical  corticosteroids  or  in  the  treatment  of  psoriasis, 
Pregnancy  and  lactation:  Use  only  on  the  advice  of  a  doctor! 
Side  effects:  Hypersensitivity.  Exacerbation  of  symptoms.  Legal" 
category:  P.  Product  licenccfiumber:  10949/0346.  Product . 
licence  holder:  GlaxoSmithKlindrtonsumer  Healthcare,  Brentfdrd, 
TW8  9GS,  U.K.  Package  quantity  and  RSP:  15g.tubo  £5.49. 
Date  of  preparation:  May  2003. 


AIMS  OF  THIS  FEATURE 


The 

ages 


Consultant  pharmacist  Mary  Allen,  FRPharmS, 
tracks  the  health  issues  which  affect  women  at 
different  stages  of  their  lives.  In  the  first  part  of  the 
feature,  she  looks  at  the  teens,  20s  and  30s 


Being  a  girl  is  an  X-rated  condition  -  at 
least  when  it  comes  to  our 
chromosomes.  Males  and  females  have 
2^  pairs  of  chromosomes,  and  differ 
only  in  the  sex  chromosomes.  Females  have 
two  X  chromosomes,  while  men  have  one  X 
and  one  V.  Following  conception,  it's  the  Y 
chromosome  m  a  male  foetus  which  causes  the 
development  of  testes.  Absence  of  a  Y 
chromosome  results  in  the  development  of 
ovaries.  It  takes  around  10  to  12  years  for  a 
girl  to  reach  puberty  -  the  age  at  which  she 
becomes  fertile  and  could  conceive.  .After 
this,  it's  all  a  hit  of  a  hormonal 
rollercoaster  for  some,  from 
puberty  to  the  menopause. 

Puberty  and  the  I  CYST 

teenage  years 

Changes  at  puberty  are  vast  - 
levels  of  the  hormones  oestrogen, 
progesterone  and  even  androgens  increase 
rapidly.  This  produces  the  body  changes  we 
.  late  with  becoming  a  woman  as  well  as 
•ahlishing  the  ovulatory  cycle  and  the  onset 

M  iods. 

'iil  periods 

ely  that  any  woman  has  escaped  the 
painful  periods  (dysmenorrhoea). 
.  that  more  than  two  thirds  of 
n  regularly  use  painkillers  for  it. 
ii  av  period  pain  disrupts  their 
I  he  pains  are  caused  by 


contractions  of  the  uterus  (womb)  -  just  as  in 
childbirth,  in  fact,  hut  less  forceful.  The 
contractions  are  caused  by  chemicals  called 
prostaglandins,  and  their  purpose  is  to  help 
the  womb  to  shed  its  lining  (as  a  period)  so  a 
new  one  can  he  prepared  each  month  for  a 
fertilised  egg  to  implant  itself  to  produce  a 
pregnancy.  The  stronger  the  contractions,  the 
more  likely  thev  are  to  he  painful. 
•  What  helps? 

Anti-inflammatory  painkillers  like  ibuprofen 
are  particularly  useful  as  they  have  anti- 
prostaglandin  effects.  Women  with  a  lot  of 
pain  should  take  them  at 
regular  intervals  without 
!   waiting  for  the  pain  to  return. 
Aspirin  works,  too,  hut 
remember  that  it  cannot  be 
sold  for  use  by  anyone  under 
16.  Ibuprofen  is  safe  tor  most 
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«»  To  look  at  common  health  ptoblems 
facing  women  at  various  life  stages 

-»  When  to  recommend  and  when  to  refer 

->  How  to  tackle  teenage  health  problems 

~>  Identifying  and  recommending  OTC 
products  and  self-help  measures  for  PMS, 
thrush  and  cystitis 

->  Dos  and  don'ts  for  pregnant  women 
and  those  trying  to  become  pregnant 

->  Fertility  issues 


people,  hut  not  everyone  tolerates  it  (or 
aspirin),  particularly  those  with  asthma, 
indigestion  or  a  risk  of  stomach  or  duodenal 
ulcer.  So  always  ask  the  2 WHAM  questions 
before  selling  any  analgesics.  Paracetamol  is 
helpful  for  those  who  can't  take  anti- 
inflammatory (NSAID)  painkillers. 

Some  young  women  benefit  by  taking  an 
oral  contraceptive  which  helps  prevent 
painful  periods.  Antispasmodics  (such  as 
hyoscine,  Buscopan)  can  help.  A  few  women 
suffer  very  severe  period  pain  and  may 
actually  be  sick,  needing  an  anti-emetic.  It's 
important  they  see  their  GP  about  this. 


Coping  with  painful  periods:  some  tips 


•  Many  find  over  the  counter  medicines 
such  as  those  with  ibuprofen  control 
the  pain. 

•  Stress  makes  period  pains  worse,  so 
relax  and/or  meditate. 

•  Exercise  helps  prevent  and  treat 
period  pain. 

•  A  balanced  healthy  diet  throughout 


the  cycle  helps  to  reduce  period  pain. 

•  When  pain  is  unbearable,  the  GP  can  help. 
There  are  several  treatments  available  on 
prescription,  and  there  are  tests  to  check  for 
any  underlying  conditions.  Always  note  any 
extra  or  abnormal  symptoms  and  tell  your  GP. 

•  In  young  women,  period  pains  are  not 
usually  a  sign  of  disease. 
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Some  simple  measures  can  reduce  the 
ikelihood  or  severity  of  period  pains. 
Exercise  such  as  gentle  swimming  or 
valking  really  helps  and  stress  makes 
)eriods  worse,  so  regular  relaxation  or 
neditation  can  make  a  difference. 
Evening  primrose  oil  capsules  can  also 
K'  helpful. 
I  Acne  and  spots 

Vlost  girls  suffer  with  spots  from  time  to  time  (especially  at  'that' 
ime  of  the  month).  Some  have  to  cope  with  acne  which, 
ilthough  hardly  life-threatening,  doesn't  do  much  for  sell- 
:onfidence.  Acne  can,  in  fact,  affect  people  of  almost  any  age,  and 
s  often  worse  at  times  of  hormonal  change. 

It  isn't  caused  by  being  dirty  or  not  washing,  or  by  eating  t< » i 
nany  greasy  foods  or  chocolate.  It  is  linked  with  hormonal 
actors,  and  to  bacteria  which  grow  on  the  skin.  There  are  very 
dfective  treatments,  including  benzoyl  peroxide  creams  and  gels, 
vhich  can  be  b<  night  over  the  counter.  They  work  by  drying  the 
.km  and  dealing  with  the  skin  bacteria.  If  these  don't  work,  GPs 
ran  prescribe  certain  long-term  antibiotic  tablets  or  lotions. 
5ome  women  see  an  improvement  it  they  take  the  oral 
:ontraceptive  pill,  which  helps  to  control  hormone  levels. 

20s  and  30s 

i  Pre -menstrual  syndrome  (PMS) 

\round  one  in  three  women  suffer  with  PMS,  the  physical  and 
Dsychological  symptoms  that  appear  before  a  period,  but  which 
.mprove  once  the  period  begins.  PMS  can  occur  at  any  age,  but 
nay  be  worse  in  the  teens  and  at  the  menopause,  or  after 
diildbirth,  and  during  times  of  stress.  Symptoms  include 
depression,  feeling  agitated  or  irritable,  mood  swings,  bloating, 
fluid  retention,  headaches,  changes  to  skin  and/or  hair  condition. 
In  some  women,  the  symptoms  are  severe  enough  to  disrupt  their 
lives  for  up  to  two  weeks  each  month. 

PMS  is  thought  to  be  due  to  fluctuations  in  hormone  levels 
during  the  menstrual  cycle,  but  no  one  knows  quite  why  There 
may  also  be  a  link  with  serotonin,  a  chemical  messenger  in  the 
brain  -  women  with  low  levels  seem  to  be  more  likely  to  suffer 
with  PMS. 

©  Prevention  and  treatment 

A.  healthy  lifestyle,  with  a  balanced  diet  high  in  fruit,  vegetables 
and  wholegrains,  and  low  in  salt  and  caffeine,  together  with 
regular  exercise,  relaxation  and  plenty  of  sleep  can  help  keep 
symptoms  to  a  minimum.  Some  women  find  that  eating  regular 
small  meals  helps  and  keeping  a  diary  may  help  to  identify 
patterns  and  triggers. 

Evening  primrose  oil  capsules  may  help  (but  they  are  not 
recommended  for  people  with  epilepsy).  Some  women  find 
Vitamin  B6  reduces  symptoms,  but 


I  suffer  from  hayfever  and  take  an 
antihistamine  to  relieve  my  symptoms, 
but  why  do  I  always  feel  so  drowsy? 

Antihistamines  work  by  blocking  the  effects  of  histamine  -  the 
natural  substance  that  causes  allergic  symptoms  such  as  sneezing, 
a  runny  nose  and  itchy  eyes.  Release  of  histamine  is  triggered  by 
the  immune  system's  response  to  invading  allergens.  By  blocking 
the  chemical,  histamine,  from  reaching  the  receptors,  allergic 
symptoms  are  prevented.  However,  limiting  the  presence  of 
histamine  in  the  brain  rather  than  the  body  can  have  an  adverse 
effect  due  to  the  role  of  histamine  in  stimulating  the  brain  and 
keeping  us  awake.  For  example,  first  generation  antihistamines 
cross  the  blood-brain  barrier  too  easily,  which  causes  sedation 
that  can  increase  the  risk  of  accidents  /injuries  or  impair 
performance  at  work  or  during  study  and  leisure  time. 
Conversely,  second  generation  antihistamines,  such  as  loratadme, 
do  not  cross  the  blood-brain  barrier  and  so  provide  effective 
relief  without  causing  drowsiness. 


Clantyn  Allergy,  containing  loratadme,  is  a  truly  non-sedating 
antihistamine.  It  can  help  relieve  the  debilitating  symptoms  of 
hayfever  quid  ly  and  effectively  without  making  you  feel  drowsy. 
This  is  especially  important  if  you  are  a  driver  or  doing  any 
potentially  dangerous  activity  or  cannot  afford  to  be  performing 
below  par  at  worf  or  school. The  Clantyn  Allergy  one-a-day 
range  is  available  in  a  tablet  form  in  paefs  of  seven  or  1 1  for 
adults  and  children  ( 1 2  years  and  over)  or  as  a  pleasant  peach 
flavour  syrup  for  children  (two  years  and  over).  If  you  suffer  with 
itchy  eyes,  Clantyn  Allergy  is  also  available  as  eye  drops.  Clantyn 
Allergy  eye  drops  contain  sodium  cromoglycate,  which 
help  provide  relief  from  sore,  itchy  runny  eyes  associated 
with  hayfever  and  perennial  allergic  rhinitis.  Clantyn 
Allergy  eye  drops  may  be  taken  with  the  other  products 
in  the  Clantyn  Allergy  range.  Don't  let  hayfever 
threaten  your  summer,  use  a  truly  non- 
sedating 

antihistamine 
such  as 
Clantyn 
Allergy,  to 
allow  you  to 
get  on  with 
your  life. 


Prescribing  information 
Clantyn  Allergy  tablets  and  syrup. 

■ 

lications  Adults  and  children  aged  12 

Children  aged  2  to  1 2  years  For  the  symptomatic  treatment  ot 
gic  skin  conditions,  such  as  urticaria  Dosage 
Adults  and  children  aged  1 2  and  over  one  tablet  once  daily 
or  two  5ml  spoons  ot  syrup  once  daily  Children  aged  6  to  1 2 
years  two  5ml  spoons  of  syrup  once  daily  Children  aged  2  to 
5  years  one  5m!  spoon  ot  syrup  once  daily  Contra- indications. 
Precautions  Hypersensitivity  Pregnancy  and  lactation  Use  in 
children  under  2  years 

Side-effects  Rarely,  tatigue,  nausea,  headache,  alopecia, 
anaphylaxis,  abnormal  hepatic  function,  supraventricular 
tachyarrhythmias  tachycardia  and  syncope  have  also  been 
reported  rarely  although  causal  relationship  has  not 
been  established  Concomitant  administration  of  drugs  which 
inhibit  P450  3A4  and  2D6  metabolic  pathways  may  result  in 


ire  Pari  Atelv/yn  Garden  City  H-it 
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■  i  ence  Holder  Schering-Plough  Ltd.  Welwyn  Garden 


it  can  be  associated  with 
neurological  problems  in 
high  doses. 

I  lormone  treatments 
may  be  prescribed  in 
severe  cases  -  either  the 

contraceptive  pill,  or  in  some  cases,  progesterone 
suppositories.  Prescribed  antidepressants  from  the 
group  known  as  Selective  Serotonin  Reuptake 
Inhibitors  (SSRJs)  may  help  by  boosting  serotonin 
levels  (but  these  are  no  longer  recommended  for  use 
in  young  people).  See  www.pms.org.uk,  the  National 


Test 


Win  a  bottle  of  Champagne 
with  Over  The  Counter 

Take  a  few  moments  to  check  what  you  have 
learned  in  our  women's  health  feature  and  you 
could  celebrate  with  a  bottle  of  bubbly.  Just  tick 
the  correct  answers  to  the  questions  below,  fill  in 
your  details  and  send  off  the  form.  The  first 
correct  entry  drawn  on  the  closing  date  of  August 
31  will  be  the  winner. 

1  Which  sex  has  a  Y  chromosome? 
a  men  b  women  c  both 

2  How  many  young  women  regularly  take 
painkillers  for  period  pain? 

a  one  third  b  half  c  two  thirds 

3  Which  of  the  following  is  not  usually  a 
symptom  of  PMS? 

a  depression  b  weight  loss  c  headaches 

4  How  many  couples  take  more  than  two 
years  to  conceive? 

a  one  in  1 0  b  one  in  20  c  one  in  30 

5  Over  the  counter  cystitis  remedies  help 
make  the  urine: 

a  more  alkaline  b  more  acid  c  more  concentrated 


Name 


Pharmacy 
Address 


inlc 

select  , 


 ry  to:  Test  Your  Knowledge,  Over  The 

:io  Health,  Sovereign  House, 
..  Tonbridge,  Kent  TN9  1 RW. 
,'ou  want  to  enter  for  more  than  one  of 
ii  giveaways,  save  postage  by 
■  tries  into  one  envelope  and  make 

if  you  do  not  wish  to  receive 
IP  Information  or,  from  time  to  time,  from 
.  See  Contents  page  for  further  details. 


•/  Think  ahead  and  plan  your  pregnancy. 

✓  Give  up  smoking. 

✓  Reduce  alcohol  intake. 

Eat  a  good  diet,  with  plenty  of  fresh  fruit  and 
vegetables. 

*^  Have  frequent  dental  check-ups. 

✓  Encourage  your  partner  to  give  up  smoking  as 
far  ahead  as  possible. 

✓  Have  regular  gentle  exercise. 

✓  Ask  your  pharmacist  or  doctor  before  taking 
any  medicines. 

Don'ts 

X  Don't  smoke. 

X  Don't  drink  more  than  small  amounts  of  alcohol. 

X  Don't  put  on  too  much  weight. 

X  Don't  eat  soft  or  blue-veined  cheeses  or  pate. 

X  Don't  eat  undercooked  meat  or  eggs. 

X  Don't  take  unnecessary  medicines. 

X  Don't  eat  food  rich  in  vitamin  A  such  as  liver  or 

take  supplements. 


Association  for  Pre-menstrual  Syndrome's  website. 

•  Pregnancy 

The  20s  and  30s  are  associated,  tor  many,  with 
motherhood.  Keeping  well  during  pregnancy  and 
producing  healthy  babies  requires  a  healthy  lifestyle, 
preferably  starting  at  least  a  few  months  before 
conception.  Eating  a  balanced  diet  with  plenty  of 
fruit  and  vegetables  is  important  for  good  health  tor 
mother  and  baby,  and  will  help  to  prevent 
constipation,  which  can  be  common  in  pregnancy 
and  can  contribute  to  varicose  veins  and  piles. 
Help  pregnant  customers  by: 

•  stocking  leaflets  about  healthy  pregnancies 

•  stocking  folic  acid  supplements  and  information 

•  encouraging  customers  to  see  their  doctors  and 
dentists  early  in  their  pregnancy 

•  encouraging  customers  to  ask  about  medicines 
during  pregnancy  and  breast-feeding 

•  encouraging  them  to  give  up  smoking 

•  your  pharmacy's  Sales  of  Medicines  Protocol  will 
probably  want  you  to  refer  pregnant  customers  to 
the  pharmacist.  Discuss  remedies  for  problems  like 
piles,  constipation  and  indigestion  in  pregnancy 
with  your  pharmacist. 

•  Fertility  problems 

Infertility  is  becoming  more  common  as  couples  put 
off  having  babies  until  later.  One  in  10  couples  take 
more  than  a  year  to  conceive,  and  one  in  20  take 
more  than  two  years.  Problems  can  be  caused  by  the 
male  or  the  female,  and  a  healthy  lifestyle  (for  both 
partners)  helps  to  reduce  the  risk  of  infertility. 

Treatment  varies,  depending  on  the  cause. 
Medicines  can  be  prescribed  to  stimulate  ovulation, 
if  this  is  the  problem.  A  variety  of  techniques  arc 
available  to  aid  conception  including  IVF  and 
artificial  insemination.  Fertility  problems  can  be 
stressful  and  cause  strain  on  relationships,  so  a  sense 
of  humour  is  needed  to  remain  sane  -  and  together. 

•  Cystitis 

Cystitis  is  a  painful  inflammatory  condition  of  the 
bladder.  It's  more  common  in  women  than  men 
and  symptoms  include  a  frequent  urge  to 
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Nicorette  Freshmint  Gum 
Prescribing  Information. 
Presentation:  Nicorette  Freshmint 
4mg  gum  and  Nicorette  Freshmint 
2mg  gum  contain  4mg  and  2mg  of 
nicotine  respectively 
Uses:  For  the  relief  of  nicotine 
withdrawal  symptoms  as  an  aid  to 
smoking  cessation 
Dosage:  Each  piece  should  be 
chewed  slowly  for  30  minutes.  Use 
may  be  continued  for  up  to  3  months 
then  gradually  reduced.  Not  more 
than  1 5  pieces  of  gum  may  be  used 
each  day  Not  to  be  used  by  people 
under  age  18  unless  recommended 
by  a  doctor 

Contraindications:  Nicotine  in  any 
form  is  contraindicated  in  pregnancy 
and  lactation. 

Precautions:  Denture  wearers, 
transferred  dependence,  gastritis, 
peptic  ulcers,  allergic  reactions, 
history  of  cardiovascular  disease, 
diabetes  mellitus,  hyperthyroidism, 
phaeochromocytoma. 
Pregnancy  &  Lactation:  Consult 
doctor 

Side  and  Adverse  Effects: 

Dizziness,  headache,  nausea, 

gastrointestinal  discomfort,  hiccups, 

sore  mouth  or  throat,  jaw  ache,  gum 

sticking  to  dentures. 

Price  (ex-VAT):  2mg  30s  £4.84, 

2mg  105s  £13  27,  4mg  30s  £5  95. 

4mg  105s  £16.16 

Legal  category:  GSL 

PL  holder:  Pharmacia  Limited,  Davy 

Avenue,  Milton  Keynes,  MK5  8PH 

PL  number:  4mg  PL  00032/0295, 

2mg  PL00032/0283 

Date  of  preparation:  March  2004 


nicorette 

nicotine 

The  UK's  best  selling  stop-smoking  branc 


new! 


m  Freshmint 


The  best  tasting  gum  ever 
from  Nicorette  is  here. 


6  ^  New  crispy  coating 

%CC°^^         Easy  to  chew 
<b     ✓  Fresh  minty  taste 

With  a  £6. 5m  promotional  spend 
m    including  TV,  now's  a  good  time  to 
stock  up  on  Nicorette  Freshmint  Gum. 
It's  a  fresh  way  to  keep  your  customers 
coming  back  for  more. 

nicorette 


<r  prescribing  information  please  see  adjacent  quarter  page  strip 


nicotine 


The  UK's  best  selling  stop-smoking  brand 


urinate,  and  pain 
<  >r  burning  on 
urination.  Some 
people  may  also 
experience  a  nnlil 
fever  anil  chills, 
abdominal  pain  or 
blood  in  the  urine.  If  untreated,  cystitis 
infection  can  spread  to  the  kidneys. 

Cvstitis  is  usually  caused  by  bacterial 
infection  transferred  to  the  bladder  and 
urethra  from  the  vagina  or  anus,  often  during 
sex  (especially  vigorous  sex),  or  through  poor 
hygiene.  (It's  important  to  wipe  from  front  to 
back  af  ter  going  to  the  loo). 

Sometimes  cystitis  may  be  due  to  Candida, 
a  fungal  infection.  Presence  of  infection  can 
be  confirmed  by  a  urine  test  and,  if  positive, 
the  condition  can  be  treated  with  antibiotics. 
Otherwise,  OTC  treatments  containing 
sodium  or  potassium  salts  will  help  by 
making  the  urine  more  alkaline.  Always  ask 
customers  requesting  these  products  whether 
they  are  taking  any  other  medicines,  and  refer 
anyone  who  is  to  the  pharmacist.  It's 
important  to  drink  lots  of  fluid,  even 
though  this  may  make  sufferers  cringe 


at  the  thought  of  more  trips  to  the  loo. 

Cranberry  juice  is  excellent  tor  cystitis  -  tor 
treating  and  helping  to  prevent  it.  It  contains 
an  ingredient  that  stops  bacteria  from  sticking 
to  the  bladder  wall,  but  you  may  need  to  drink 
that  300ml  (half  a  pint)  a  day.  Again,  eating 
healthily  helps  to  reduce  risk.  Drinking 
plentiful  fluids  is  also  essential.  Remember  too 
that  holiday  time  can  be  risky  -  lots  of  young 
women  on  holiday  drink  more  alcohol  and 
less  water,  have  more  sex,  or  sit  around  in  wet 
swimsuits  after  bathing  in  chlorinated  pools  - 
all  these  can  trigger  cystitis. 
©  Thrush 

This  is  a  common  infection  caused  by  a  yeast, 
Candida  albicans,  which  lives  on  the  skin  and 
in  the  mouth,  gut  and  vagina.  It  is  usually 
harmless,  but  sometimes  body  changes  can 
cause  it  to  multiply  rapidly,  leading  to  thrush. 

Factors  include  wearing  tight  trousers, 
non-cotton  underwear,  tights,  some 
antibiotics,  pregnane}'  or  diabetes.  Symptoms 
include  soreness,  and  itching  around  the  vulva 
and  vagina,  thick  white  vaginal  discharge  and 
pain  during  intercourse. 

Thrush  is  easily  treated  using  vaginal 
pessaries,  cream  or  oral  single-dose  capsules. 


Women  with  thrush  should  trv  to  avoid  sex 
until  the  treatment  is  completed  and  the 
infection  has  cleared  up,  and  should  tell  their 
partner  to  use  thrush  cream  so  the  infection 
isn't  passed  backwards  and  forwards. 

Most  products  are  available  over  the 
counter  but  avoid  selling  them  to  pregnant 
women  or  first-time  sufferers,  who  should 
see  their  GP.  © 

COMING  IN  SEPTEMBER:  What  is  waiting  for 
the  40s,  50s,  60s  and  beyond! 


WHAT  WE  HAVE  LEARNED 


-»  What  causes  painful  periods  and  how  to 
treat  them 

-:  Strategies  for  coping  with  acne 

-*  Which  problems  may  affect  women  in  their  20s 

and  30s 

-o  Self-help  measures  and  OTC  medicines  for 
thrush  and  cystitis 

:  How  lifestyle  measures  can  help  PMS 

-»  Why  some  couples  have  problems  conceiving 

->  How  couples  can  give  themselves  the  best 
chance  of  a  healthy  pregnancy  and  healthy  baby 


Canesten  Duo 
responds  to  demand 

The  latest  addition  to  the  market- 
leading  Canesten  brand  is 
Canesten  Duo  (£12.50),  which 
responds  to  consumer  demand 
for  a  thrush  treatment  pack  which 
includes  a  cream  for  external  relief. 

The  Duo  pack  contains  Canesten 
Oral  (150mg  fluconazole)  and  a  10g 
tube  of  Canesten  double  strength 
thrush  cream  (2%  clotrimazole).  The 
pack  is  positioned  as  a  most  cost- 
effective  and  convenient  purchase 
for  pharmacy  customers.  Canesten 
Duo  is  also  suitable  for  partners  with 
thrush  of  the  penis,  so  it  is  advisable 
to  recommend  treating  the  sufferer's 


partner. 
Thrush  can  be  the 
result  of  irritation  caused  by 
perfumed  washing  products  and 
Canesten  Care  Feminine  Wash  and 
Wipes  are  soap  and  fragrance-free, 
gynaecologically  tested  and  enriched 
with  vitamin  E.  The  wash  is  £4.99  for 
200ml  and  the  wipes  £2.99  for  10. 


Laser  Healthcare, 
Tel:  01202  780558 


Herbal  help  for  PMS 


Water  works  with 
CystiCare 

At  some  tune  in  her  life,  one  in  every 
tl  iree  \  omen  will  suffer  a  bout  of 

i:  e  who  do,  HealthAid 
iiati  I  CystiCare,  a  well- 

bal  vomplex  complete  with 
il  properties  of  cranberries 
1    .vmploms  and  keep  the 


c 

veg-..-,-. 


Hed\th/Vid 


PhartT 


iiorn  HealthAid.  is  free  from  1 

■■s  and  suitable  for 
•  tails  at  £7.49  for  60  tablets. 

id,  Tel:  020  8426  3400 


Research  has  shown  that  the 
herbal  remedies  St  John's  wort 
and  agnus  castus  could 
significantly  reduce  symptoms  of 
PMS. 

Kira  St  John's  Wort  is  taken  by 
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millions  of  women  for  low  mood 
and  Kira  Agnus  Castus  is  used  for 
irritability,  breast  tenderness  and 
headaches.  Kira's  St  John's  Wort 
One-A-Day  tablets  are 
standardised  to  provide  900mg  of 
hypericin  and  in  Kira 
Agnus  Castus,  the  active 
ingredients  casticin  and 
agnosides  are  equivalent 
to  up  to  240mg  of  dried 
fruit. 

Chemist  Brokers: 
Tel:  02392  222500 


lis  a 


Lesley  Keen  reports  on  some  of  the 
best  products  she  has  tried  in  recent  weeks 


put  my  hair  under  scientific 
scrutiny  last  month  -  and  the 
result  was  not  nearly  as 
depressing  as  I  anticipated! 
ottered  up  my  head  to  the  Inner 
iealth  Meter  at  the  launch  of 
he  reformulated 

range,  which  now 
ontains  a  special  amino  acid 
omplex  designed  to  replace 
hese  essential  building  blocks  of 
irotein  which  are  lost  through  all 
he  'nasties'  to  which  our  hair  is 
ubjected  every  day. 

A  neat  little  gizmo  takes 
eadings  at  the  root  and  then 
he  tip  ot  a  strand  ot  hair  and  a 
mart  graphic  on  a  linked 
omputer  shows  how  much 
mino  acid  lias  been  lost  from 
our  hair  over  time. 
In  spite  ot  colouring,  styling 
nd  a  week's  sunny  holiday,  my 
lair  was  in  surprisinglv  healthy 
hape.  Ot  course  it  could  be 
letter  and  the  test  identified 
vhich  Pantene  products  would 
lelp  improve  it  and  give  me  the 
tyling  look  I  want. 

The  Pantene  Pro-V  Inner 
dealth  Meter  will  be  available  in 
elected  larger  branches  of 


Boots  and  Superdrug  trom  mid- 
September  until  the  end  ot 
October. 

I  went  on  to  try  the  Repair  & 
Protect  Shampoo  and 
Conditioner  and  Triple  Amino 
Instant  Repair  Treatment  and 
was  delighted  with  the  results. 
The  products  teel  rich  and 
luxurious  -  you  could  certainly  be 
forgiven  tor  thinking  you  were 
using  a  premium-priced, 
celebrity  endorsed  product  -  and 
they  smell  lovely  Even  better, 
they  work!  The  shampoo  lett  my 
hair  beautifully  clean  and  well 
behaved,  while  the  Instant  Repair 
Treatment,  left  on  tor 
just  three  minutes,  made  it 
teel  healthy  trom  the  roots 
right  to  the  tips. 

I  also  went  to  the  launch  of 
Rimmel  London's  new 

which 

demonstrated  just  how  tar  this 
brand  has  come  in  the  last  few 
years.  Responding  to  consumers' 
continuing  demand  tor  fuller  lips, 
the  company  has  come  up  with  a 
formula  which  makes  lips  look 
up  to  40  per  cent  fuller.  There's  a 


litlmililiiui  ih. 


slight  tingle  just 
after  the  lipstick  is  applied  as  it 
gets  to  work  delivering  smoother, 
fuller  lips  and  a  high  shine.  And 
at  just  £4.99  for  each  of  the  very 
wearable  15  colours,  even  if  you 
bought  the  whole  set,  it  would 
still  be  cheaper  than  a  course  oi 
c  ( illagen  injec  tii  ms! 
'fi  I  was  lucky  enough  to  be  given 
a  generous  voucher  to  spend  at 

recently.  I  hadn't  been  to  one  of 
the  stores  before,  but  had  read  a 
lot  about  them  in  various 
magazines  and  colour 
supplements  and  I  was  pleased  to 
find  one  had  opened  nearbv. 

1  went,  I  looked  and  I  am 
in  danger  of  becoming 
hooked! 

If  you  have  a  beauty  counter  - 
even  a  beauty  corner  -  in  your 
pharmacy,  try  to  take  a  look 
round  one  of  Space. NK's  stores 
and  I'm  sure  you'll  come  away 
inspired.  The  products  - 
luxurious  skincare,  bodycare, 
haircare,  suncare,  fragrances, 
cosmetics  etc  -  are  merchandised 
superbly;  staff  are  knowledgeable 
and  friendly  and  the  whole 
atmosphere  is  relaxed  and 
'special'. 


One  product  I  wanted  to  buy 
was  the  Spa.NK  liquid  blusher, 
but  1  wasn't  sure  which  shade  to 
choose,  so  Daniela,  the  very 
professional  assistant  who  was 
guiding  me  round  the  ranges  on 
otter,  said  that  it  I  had  time  to 
spare,  she  would  re-do  my  make- 
up, using  the  blusher  so  I  could 
make  sure  the  colour  was  right. 
Of  course  I  had  time! 

Daniela  quicklv  removed  the 
make-up  I  was  wearing 
and  introduced  me  to  the 
fabulous  Chantecaille  foundation 
and  concealer,  the  perfect 
Spa.NK  blusher  and  a  lovely 
Nars  lip  gloss. 

>fi  I've  now  been  wearing  the 

'underwear 
extraordinaire'  for  five  weeks  and 
I  do  seem  to  see  a  slightly 
sm< » ither  outline  in  the  relevant 
area.  This  may  be  the  single  least 
attractive  garment  I  have  ever 
worn  -  and  that  includes  purple- 
velvet  loon  pants  in  the  1970s  - 
but  the  pants  are  surprisingly 
comfortable  and  I  even  survived 
the  hot  spell  without  tainting  or 
li  ising  friends! 

The  only  problem  is,  they  stop 
at  the  waist  -  and  for  those  i  if  us 
whose  problem  areas  include  the 
waist  and  midriff,  this  can  result  in 
a  somewhat  unattractive  overhang. 
Hopefully,  the  genius  who 
designed  them  is  beavering  awav 
to  solve  this  problem  as  well! 
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An  matter  of 


It's  one  thing  to  have  all  the  latest  make-up 
products  in  your  bag,  but  in  the  case  of  cosmetics,  it's 
not  necessarily  what  you've  got,  it's  how  you  use  it. 
Lesley  Keen  asks  some  top  make-up  artists  for  tips 


3 hat  bright  red  lipstick  looked  great  on  the  pale-skinned 
celeb  on  the  red  carpet,  the  bronzer  added  shape  and 
colour  to  the  airbrushed  perfection  of  the  model  in  the 
magazine  ad  and  the  latest  cheek  stain  certainly  didn't 
make  the  girl  on  daytime  TV  look  like  a  rag  doll. 

But  there  they  are,  languishing  at  the  bottom  of  your  make-up 
bag.  Too  expensive  to  chuck  away,  too  tricky  to  get  right  at  seven 
o'clock  on  a  damp  Wednesday  morning  when  the  family  are 
clamouring  for  breakfast  and  you  can't  find  a  pair  of  tights 
without  holes. 

When  it's  applied  well,  make-up  can  turn  ugly  ducklings  into 
swans  and  swans  into  supermodels.  When  it's  applied  badly  it 
can  turn  a  pretty  woman  into  a  plain  one  and  a  plain  one  into  a 
circus  freak. 

So  Beauty  Counter  turned  to  some  leading  make-up  artists  for 
their  top  tips  on  achieving  the  look  you  want  -  every  single  time! 


Louise  Middleton  is  the  make-up  artist  to  EX1  Cosmetics, 
the  range  of  foundations  and  powders  for  women  with 
exotic  skintones. 
Louise  told  us: 

•  FOUNDATION:  "I  usually  start  by  dabbing  little  dots  of 
foundation  on  to  the  cheek  area,  then  blend  downwards  and 
outwards  towards  the  jawline  and  hairline  using  a  sponge, 
taking  care  to  blend  well  along  the  jaw  so  as  not  to  leave  a 
noticeable  line."  She  says  foundation  should  always  be  used  to 
enhance  a  woman's  natural  skin  tones  rather  than  as  a 
camouflage.  "The  two  main  aims  of  foundation  are  to  even  out 
skin  tone  and  cover  imperfections  so  I  always  apply  foundation 
i  tire  face."  She  recommends  a  medium  cover  product  for 
■  "  •rage  of  imperfections,  but  where  extra  coverage  is 
neoded.  :-rie  recommends  a  concealer  rather  than  a  heavy 
For  a  lasting,  modern  finish,  I  try  to  use  a  good 
■  lation  and  apply  as  light  a  coating  as  possible.  The 
■    i  'ing  -  this  guarantees  that  all  imperfections  and 
ore  covered  with  only  a  thin  layer  of  foundation. 
)  of  finely  milled  powder  can  be  used  for  a  really 
inish  and  to  maximise  staying  power." 

HAVES:  "For  myself,  foundation  is  vital  as 
i/as  ;or  the  rest  of  the  make-up.  I  would  then 
cine  mascara.  These  three  items  are  the  basis  for 
tl  look." 
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■   Barbara  Daly 


Princess 
Diana's 
wedding  day 
look  and  heir 
career  has 
included  worrying  with  leading 
photographers  and  magazines  and  on 
landmark  films  such  as  A  Clockwork 
Orange  and  Barry  Lyndon.  Barbara  Daly's 
make-up  for  Tesco  is  constantly  being 
praised  and  recommended  by  leading 


beauty  writers.  With  summer  in  mind, 
here  are  some  of  Barbara's  tips: 

®  F  'jijr^yty:^^'^  wring  out  a  <:  lean  face 
flannel  in  very  cold  water  and  press  It  over  your 
make  up  to  help  it  'set'  and  last  longer  on  a  hot 
night  out.  Perk  up  a  tired  complexion  by 
brushing  a  little  bronzer  over  the  cheeks,  bridge 
of  the  nose,  forehead  and  top  of  the  chin,  then 
add  a  little  lip  gloss. 

®  L5 PS  mT«  EYt.H  pop  eye  pencils  .-iir]  lip 
colours  in  the  fridge  for  a  short  time  before  you 
use  them  in  hot  weather  to  help  stop  them 
melting.  Help  make  eyeshadow  last  all  day  by 


dusting  your  lids  lightly  with  powder  before 
applying  the  shadow. 

notes  three  strong  catwalk  looks  for  autumn 
and  winter  2004  -  nearly  nude,  which  looks 
almost  make-up  free:  strong  eyes,  still  fairly 
pale  apart  from  smoky,  dramatically  dark  eyes; 
bronzed,  which  extends  the  golden  glow  of 
summer  through  to  the  cooler  months.  In 
October,  Barbara  Daly's  make-up  for  Tesco 
launches  a  new  range  of  eight  See-Through  Lip 
Glazes  in  sheer  colours  with  a  hint  of  pearl  and 
glitter  and  high-shine  Seasonal  Nail  Polishes. 


Colin  Pollard  is  creative  director  of  Visage 
International  and  created  the  SVIiss  SeSfridge  brand. 
He  has  worked  in  the  UK  and  overseas,  hosting 
catwalk  and  make-up  shows  including  Clothes  Show 
Live.  He  has  hosted  his  own  Ultraglow  hour  on  the 
QVG  shopping  channel  and  continues  to  act  as  a 
consultant  for  developing  brands  including  Visage's 
Black  By  Design  collection.  Here  are  his  tips: 
•  You  should  apply  dots  of  foundation 

over  the  forehead  and  down  the  nose,  then  blend  them  on 
to  the  skin.  Next,  apply  dots  to  each  cheek  and  across  the 
chin  and  blend  the  two  halves  of  the  face  together.  Gently 
pat  a  little  more  foundation  under  the  eye  area  and  blend 
with  a  sponge  wedge.  Always  finish  blending  with 
downward  strokes  in  the  direction  of  facial  hair  to  prevent 
clogging  and  give  a  more  natural  look.  Use  a  powder  with 
a  gentle  light-reflecting  quality  to  avoid  a  pancake  look 
and  sweep  a  large,  clean  brush  over  the  face  to  whisk 
away  excess. 

®  PUHSHEK/BRO'S'CER:  look  in 
the  mirror,  smile  and  apply  to  the 
apple  of  the  cheek  for  a  perfect 
blusher  look.  When  using  a 
bronzer,  the  secret,  says  Colin,  is 
in  the  brush.  Use  a  large  brush 
with  a  very  small  amount  of 
powder  dispersed  through  it  and 
dust  evenly  over  the  face  for  a 
healthy  glow,  applying  gentle 
shading  to  add  emphasis  and 
create  highlights  by  using  less  on 
some  areas,  such  as  cheekbones. 
®     ' ;  avoid  eyeshadow 
creasing  by  making  sure  the  eye 
area  is  free  from  excess  moisturiser  and  reasonably  dry 
before  applying  eyeshadow.  If  you  are  prone  to  oily  skin  or 
perspiration,  use  a  fine  layer  of  translucent  powder  as  a 
base  or  choose  an  eyeshadow  base  with  light-reflecting 
pigments. 


Cream  to  powder 
formulas  tend  to  be  more 
crease  resistant  and  older 
people  should  opt  for  softer, 
lighter  colours  rather  than 
avoiding  powder  shadows 
altogether. 

©  :••  again,  the  secret  is  in  the  brush  and  Colin 

says  you  may  have  to  try  a  few  before  finding  the  right  one. 
"To  get  perfect  application  of  mascara,  use  a  small  mirror 
and  hold  it  up  above  the  nose  about  level  with  the  forehead 
and  look  up  into  it."  This  will  make  the  lower  lashes  stand 
out  more,  so  no  blobby  lower  lash  lines.  Then  lower  the 
mirror  and  look  down  to  get  the  top  lash  line  right. 
®  the  older  'brush  on  a  slid- '  variety's  aiv  liaidei 

to  use  if  you  haven't  got  a  steady  hand,  so  Colin 
recommends  one  of  the  new  'inkwell-style'  pots  containing  a 
very  fine  applicator  so  you  can  rest  your  hand  on  your  cheek 
and  still  get  at  the  eye  area  with  steady  precision. 

•  LiPS:  how  do  you  get  your  gloss  to 
stay  glossy?  Colin  says  if  you  don't 
want  to  give  up  eating,  drinking, 
smoking  or  kissing,  you  could  try  a  layer 
of  translucent  powder  on  the  lips  before 
glossing. 

Make  thin  lips  look  fuller  with  a  soft 
brown  or  browny  pink  lip  liner  on  the 
outer  edges  of  the  natural  lip  line  and 
avoid  dark  lip  colours.  Colour  the  whole 
lip  area  with  a  medium  shade,  then 
create  a  pout  with  a  lighter  shade  in  the 
Spr-   /  centre  of  the  top  and  bottom  lips. 

m  •  TRENDS  TO  LOOK  OUT  FOR:  Colin 

says  the  50s  are  back  this  season,  with  a 
modern  twist.  Think  liquid  eyeliner  and  strong  lip  colours  a  la 
Audrey  Hepburn.  Hot  for  summer  are  shimmering  golds, 
pinks  and  blues  for  eyes,  warm  pinks  and  corals  for  lips. 

.  Colin  would  not  be  without 
i  Ultraglow.  (§) 
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Test  your  knowledge 

Win  a  bottle  of 
Champagne  with 
Over  The  Counter 

Take  a  few  moments  to  check  what 
you  have  learned  in  our  cosmetics 
feature  and  you  could  celebrate  with 
a  bottle  of  bubbly.  Just  tick  the 
correct  answers  to  the  questions 
below,  fill  in  your  details  and  send  off 
the  form.  The  first  correct  entry 
drawn  on  the  closing  date  of  August 
31  will  be  the  winner. 

1  How  does  Barbara  Daly 
recommend  stopping  eye  pencils 
and  lipsticks  melting  in  hot 
weather? 

a  keep  them  in  the  freezer 
b  keep  them  in  a  bathroom  cabinet 
c  put  them  in  the  fridge  for  a  short 
time  before  using  them 

2  Two  of  our  experts  say  you  can 
help  eyeshadow  to  stay  in  place 
without  creasing  by: 

a  applying  it  thickly 

b  applying  a  light  dusting  of  powder  to 
the  eyelid  first 

c  applying  it  very  lightly  and  reapplying 
regularly 

3  How  would  Colin  Pollard  make 
thin  lips  look  fuller? 

a  use  brown  or  browny  pink  liner  on  the 
outer  edge  of  the  natural  lipline,  avoid 
dark  colours  and  use  a  lighter  shade  in 
the  centre  of  top  and  bottom  lips 
b  always  choose  high  gloss  products 
c  create  a  new  'lipline'  outside  the 
natural  one  and  fill  in  with  rich,  vibrant 
colour 

4  Which  decade  is  back  this 
season,  according  to  Colin 
Pollard? 

a  the  40s  b  the  50s  c  the  60s 

5  What  are  Louise  Middleton's 
make-up  must-haves? 

a  foundation,  concealer  and  lip  gloss 
b  powder,  eyeliner  and  blusher 
c  foundation,  powder  and  mascara 

Name  


Pharmacy. 


Sally  Hansen 
has  launched 
Lipcolor  Sealer, 
a  top  coat  for 
lips  which  the  company  says  will 
help  colour  stay  put  for  up  to  eight 
hours.  Minty-tasting  Lipcolor 
Sealer  (£4.95)  may  cause  a  slight 
tingling  on  application  until  the 
colour  is  sealed. 
Lornamead,  Tel:  01252  533333 


Jerome  Russell's  Colour  Shots 
Sprays  offer  wash-in-wash-out 
colour  in  a  spray.  In  six  bright 
colours  and  three  glitters,  the 
range  retails  at  £2.99  for  75ml. 
Dendron  Ltd,  Tel:  01923  229251 


With  carnival  time 
in  mind,  Elegant 
Touch  launches 
Rouge  Plumes  - 
a  set  of  scarlet 
nails  with  hand- 
applied  red 
diamante  and  downy  white 
feathers.  Each  set  contains  24 
nails  to  make  sure  you  can  find 
the  perfect  fit,  and  glue.  A  little 
carnival  chic  retails  at  £25.00. 
Original  Additions, 
Tel:  020  8573  9907 

Foaming  cleanser 

Vichy  is  launching  Oligo  25 
Foaming  Cleansing  Water  (150ml, 
£8.50)  next  month.  The  active 
ingredients  manganese  and 
Polyfructol  are  proven  to  boost 
skin  radiance.  The  pink  liquid 
becomes  a  lightly-fragranced 
cleansing  foam  on  contact  with  the 
air.  It  is  applied  to  the  face,  then 
rinsed  off  with  water. 
Cosmetique  Active  (UK)  Ltd, 
Tel:  020  8762  4030 


Chemical  processes,  environmental 
damage,  daily  wear  and  tear  and 
stress  can  all  affect  the  health  of 
hair,  says  P&G  Beauty  -  and  now 
the  company  has  developed  an 
amino  acid  complex  to  put  back  the 
proteins  lost  as  hair  grows. 

The  range  has  been  reformulated 
to  include  Pro-V  Amino  Complex, 
which  is  designed  to  help  rebuild  the 
natural  strength  and  beauty  of 
lifestyle-damaged  hair. 

The  Sheer  Volume,  Smooth  & 
Sleek,  Perfect  Curls,  Repair  & 
Protect,  Radiant  Colour  and  Classic 
Care  products  all  include  the  new 
complex  and  the  company  has  also 
launched  super-restorative  Pantene  Pro-V  Triple  Amino 
Instant  Repair  Treatment  with  a  triple  concentration  of  the 
amino  acid  complex. 


P&G  Beauty,  Tel:  01932  3896000 


Send  your  entry  to: 
Test  Your  Knowledge,  Over  The 
Counter/Cosmetics,  Sovereign  House, 
l  oven  ignWay  ionbridge,  Kent  TN9 
en  lember,  if  you  want  to  enter 
n  i  le  of  our  competitions 
i  |  wstage  by  putting 
i  nto  one  envelope  and 
Competitions. 

lis  box  if  you  do  not  wish  to 
)ti  !rom  CMP  Information  or, 
from  seleced  third  parties. 
3.  lor  further  details. 


Saving  face  with  Flavashave 

The  new  Flavashave  gift  set  (£9.99)  offers  traditional 
shaving  with  a  new  twist  to  make  shaving  as 
comfortable  as  possible.  The  set  contains  a  pure 
bristle  shaving  brush.  100ml  of  high  performance 
spearmint  shave  gel  and  250ml  shave  enhancer.  A 
small  amount  of  the  shave  enhancer  is  added  to  the 
shaving  water  to  help  reduce  the  risk  of  shaving  rash 
by  removing  calcium  and  magnesium  ions  from  the 
water,  softening  it  to  give  maximum  razor  glide. 

Flavashave  gel  is  applied  with  the  shaving  brush 
and  the  spearmint  fragrance  and  taste  are  designed 
to  invigorate. 

ACT  Products  (UK)  Ltd, 
Tel:  01923  442230 


31  July  2004 


Pharmacy  FORUM 

The  summer  sunshine  is  welcomed 
by  many,  but  for  some  it  is  a  mixed 
blessing.  For  the  hundreds  of 
children  affected  by  dry  skin  and 
eczema,  itching,  often  a  symptom  of 
these  conditions,  can  be  made  worse 
by  the  summer  heat  and  other 
irritants  like  pollens 
and  dust 


m 


I 


B 


y  attending  to  the  root  of  the 
problem,  ie  the  itch,  children 
can  be  made  more 
comfortable  and  are  less  likely  to  have 
their  condition  flare  up  as  the 
temptation  to  scratch  the  si  in  has  been 
reduced,  Reducing  the  itch  can  help  to 
calm  a  child  with  dry  skin  which  often 
means  that  parents  and  other  family 
members  will  be  less  stressed  too  -  an 
important  message  to  get  across  to 
your  customers. 

Dry  skin  occurs  when  the  top  layer  of 
the  si  in  loses  moisture. The  water  in  the 
top  layer  of  the  skin  evaporates  more 
rapidly  during  the  summer  because  of 
direct  sunshine  and  drier  air  As  skin 
becomes  dry  it  may  also  become  itchy  and 
microscopic  cracks  can 
develop  in  the  top  skin 
layer 

The  itch  that  arises 
from  dry  skin  can  lead 
to  an  itch-scratch  cycle, 
which  can  be  worse  in 
young  children  who  find 
it  difficult  to  exercise  the 
willpower  to  stop 
scratching.  Scratching 
causes  further  damage 
to  the  already  fragile  skin 
surface,  also  allowing 


DRY  SKIN  ITCH  CYCLE 

1:  Skin  barrier  Dysfunction 

2 

2:  Water  loss 

1     3:  Imbalance/Dryness 

] 

:< 

SPRAY 

•J     4:  Itching  and  Scratching 

5 

5:  Inflammation 

access  to  irritants  like 
pollen  and  dust. 
These  factors  can 


Dry  skin  is  a  symptom  of 
eczema.  Eczema  is  quite 
common  in  infants,  but  at  least 
half  of  the  cases  clear  by  an  age 
of  36  months.  In  adults,  it  is 
generally  a  chronic  or  recurring 
condition.  A  hypersensitivity 
reaction  (similar  to  an  allergy) 
occurs  in  the  skin,  causing 
chronic  inflammation.  The 
inflammation  causes  the  skin 
surface  to  crack  and  dry  out, 
and  become  itchy  and  scaly. 


stimulate  the  release  of  histamine  from 
mast  cells  just  below  the  skin  surface. 
Histamine  is  a  chemical  mediator  in  the 
body  that  causes  further  itching,  followed 
by  flushing  (inflammation)  and  heat.Thus 
the  itch-scratch  cycle  is  reinforced. 

By  reducing  or  stopping  the  itch,  the 
cycle  can  be  broken  and  the  skin  allowed 
to  heal.  Antihistamine  creams  are  one 
option  and  have  the 
benefit  of  being 
available  over  the 
counter  They  work  by 
blocking  the  nervous 
response  that  histamine 
triggers.  Applications 
such  as  Eucenn®  Dry 
Skin  Relief  Soothing 
Spray,  which  contains 
vital  ingredients  to 
moisturise  and  soothe 
the  skin,  are  another 
option.  Menthol 
activates  cold  receptors 
in  the  skin  that 
interrupt  the  itch 


sensory  pathways  .while 
Polidocanol  is  a  proven 
anti-itch  agent  that  de- 
sensitises and  calms  the 
skin.  Cold  flannels  and  wet 
wraps  similarly 'damp 
down'  the  itch,  but  they 
are  not  always  practical. 

Preventing  dry  skin  in 
the  first  place  will  stop  the 
itch-scratch  cycle  from  becoming 
established.  A  key  message  for  customers 
is  to  keep  the  skin  moisturised  throughout 
the  day.  A  moisturising  spray  offers  a 
convenient  way  to  re-hydrate  the  skin, 
especially  for  families  on  the  move  over 
the  summer.  It  also  minimises  the  need  to 
rub  lotion  into  the  skin. 

Other  commonsense  advice  is  to  avoid 
using  hot  water  when  washing.  If  the  water 
is  too  hot  it  will  cause  dilation  of  the  blood 
vessels  and  make  the  itching  worse.  Soap 
should  be  used  sparingly  since  it  will  strip 
out  the  natural  oils  from  the  skin,  so  use  an 
alternative  if  possible.  An  emollient  should 
be  applied  immediately  after  bathing  or 
showering  to  help  'lock'  water  into  the  skin 
by  preventing  evaporation. 

Skin  conditions  can  sometimes  be 
difficult  to  diagnose.  If  in  doubt,  refer  to 
your  pharmacist,  particularly  if  the  skin  is 
very  red,  hot,  scaly  or  weepy. 


/  Re/c 
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Eucerin...  calm  the  itch 


Promotion 


Dry  Skin  Relief  Soothing  Spray  from 
Eucerin®  is  a  clinically  approved  light 
spray-on  moisturiser  that  contains  vital 
ingredients  to  moisturise  and  relieve  dry 
skin,  while  helping  to  soothe  away  the 
itching  it  can  cause. 

One  spray  delivers  a  blend  of  soothing 
menthol,  polidocanol.  dimethicone  and 
evening  primrose  oil,  ingredients  chosen 
for  their  ability  to  moisturise,  soothe  and 
cool  dry  skin.  Importantly,  using  a  spray 
means  the  problem  area  doesn't  need  to 
be  touched,  so  any  itch  is  not 
exaceit>ated! 

Re-hydrate  the  skin 

Evening  primrose  oil  strengthens  the  lipid 
barrier  by  helping  to  replenish  the 
structural  lipids  in  the  skin  as  well  as 
reducing  flaking  by  adhering  to  the 
surface  of  the  skin,  smoothing  the 
surface.  At  the  same  time,  glycerin  in 


Eucerin  Dry  Skin  Relief  Soothing  Spray 
binds  water  to  the  skin,  effectively 
enhancing  the  skin's  own  moisture 
content. 

Dimethicone  protects  the  skin  like  a 
physical  barrier;  reducing  water 
evaporation  therefore  increasing  the 
water  content  of  the  skin. 
Relieve  the  itch! 
Menthol  activates  a  special  class  of  cold 
receptors  that  interrupt  the  itch  sensory 
pathways.The  cooling  sensation  soothes 
the  skin,  and  helps  break  the  itch-scratch 
cycle  that  can  prolong  or  exacerbate 
dry  skin. 

Polidocanol,  known  to  have  local 
anaesthetic  (anti-pruntic)  properties, 
soothes  the  skin  by  de-sensrtising  it, 
leaving  a  wonderfully  calming  sensation. 

Eucerin®  Dry  Skin  Relief  Soothing 
Spray  is  fragrance,  colourant  and  alcohol- 


free  to  minimise  the  risk  of  skin  irritation 
and  allergies,  and  is  suitable  for  children 
from  two  years  of  age. 

A  clinical  trial  on  35  children  aged  2- 
1 2  years  showed  the  product  was  well 
tolerated,  with  no  significant  skin  or  eye 
irritation  after  two  weeks  of  daily  usage. 
The  product  demonstrated  rapid  and 
sustained  itch  relief  and  promoted 
significant  improvements  in  skin 
moisturisation.  The  spray  was  also  found 
to  be  completely  compatible  with  daily 
topical  corticosteroid  use  in  patients  with 
active  eczema  or  erythematous  dermatitis. 

For  more  information  on  the 
Eucerin  Dry  Skin  range  visit 
www.eucerin.co.uk 

Ib/ei  file  an '  efficacy  of  menthol  contomrr? 
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nd  so  to  bed... 


The  odd  night  spent  tossing  and  turning  may  leave  us 
feeling  worn  out  and  grumpy  the  next  day,  but  when  does 
sleeplessness  need  OTC  or  professional  intervention? 
Jeremy  Clitherow  MBE  FRPharmS  investigates 


AIMS  OF  THIS  FEATURE 


What  causes  sleep  problems 

The  potential  health  implications 

When  is  the  condition  more  serious? 

How  much  sleep  do  we  need? 

Can  we  sleep  too  much? 

When  to  refer  and  when  to 
recommend  an  OTC  product 


Every  pharmacy  assistant  must  have 
encountered  the  customer  who 
wanders  around  the  shop,  picks  up  a 
few  items,  then  says:  "Oh  yes,  and  a 
pack  of  those  tablets  which  help  you  to  sleep, 
please.  No,  make  it  two,  one  is  for  my  sister." 

It  is  all  too  easy  to  dismiss  this  person  as 
one  of  "those"  customers,  but  have  you  ever 
thought  why  she  wants  the  tablets?  Have  you 
already  decided  she  is  addicted  t<  > 
them?  Or  perhaps  wondered  why 
she  can't  sleep  without  them,  or 
whether  she  has  ever  tried? 

The  answers  are  probably 
irrelevant.  The  important  issue  is 
that  she  needs  your  help. 

Short-term  sleep  disruption 
can  be  caused  by  emotional 
problems  including  depression,  stress, 
bereavement,  exams  and  relationship 
breakups  or  by  physical  factors  such 
as  nocturnal  pain,  twitchy  legs, 
arthritis,  uncomfortable  beds  or 
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r  The  bedroom 

should  be  not 

m 

too  hot  or  cold 

bedrooms  which  are  too  hot  or  too  cold. 

Short-term  use  of  an  OTC  product  may 
help  restore  good  sleep  patterns,  but  if  there  is 
any  doubt,  or  if  requests  are  becoming  regular, 
refer  the  customer  to  your  pharmacist. 

Prescribing 

The  British  National  Formulary  sums  up  the 
prescribing  side  of  the  problem  by  saying 
that  while  most  sedatives  will  induce  sleep  if 
given  at  night  and  admits  that  their 
presi  ribing  is  still  w  idespread,  dependence 
and  tolerance  do  occur.  It  advises  that 
sleeping  tablets  should  therefore  only  be 
given  for  short  courses  and  only  ever 
intermittently,  never  regularly 

In  the  case  of  prescription-only  sedatives, 
the  decision  is  in  the  doctor's  hands,  but 
what  of  OTC  sedatives?  Prohibition  is  not 
the  answer,  because,  despite  our  best  efforts, 


By  the  age  of  40,  a  person's 

sleeping  pattern  is  lighter 

and  shorter  than  in  former  years 


this  customer  will  keep  calling  at  pharmacies 
until  she  is  successful  -  unless  you  are  able  to 
persuade  her  to  go  for  help  first. 

Health  risks 

The  health  risks  of  overuse  are  twofold.  Our 
customer  could  be  doing  herself  harm,  but 
she  could  also  be  harming  others.  Perhaps  the 
greatest  risk  to  herself  is  becoming  dependent 
on  the  sleeping  tablets. 

Characteristics  of  dependence  include 
tolerance,  where  the  patient  needs  a  larger 
dose  to  produce  the  desired  effect,  an  urge  or 
craving  for  the  substance,  and  withdrawal 
symptoms  if  they  are  not  available.  Many 
OTC  sedatives  also  interact  with  alcohol  in 
unpredictable  ways. 

There  is  always  the  risk  that  the  patient 
may  be  overcome  by  the  sedative  effect  and 
fall.  If  they  are  driving  they  could  have  an 
accident,  or,  if  in  charge  of  children,  lose 
concentration  and  fail  to  notice  potentially 
dangerous  situations. 

Use  the  NPA  2 WHAM  questions  to 
determine  if  the  tablets  are  for  the  customer, 


what  else  she  takes  and  for  how  long  she  has 
needed  them,  but  remember,  we  are  here  to 
help,  not  to  judge. 


How  much  sleep? 

Sleep  requirements  vary  with  age,  physical 
activity,  individual  make-up  and  a  host  of 
other  factors. 

Apart  from  when  they  are  hungry,  wet  or 
teething,  babies  seem  to  be  able  to  sleep 
around  the  clock;  toddlers  seem  to  be  able  to 
fall  asleep  on  a  clothes  line  and  adolescents 
can  usually  be  relied  upon  to  sleep  all 
weekend,  given  the  chance.  But  by  the  age 
of  40,  a  person's  sleeping  pattern  is  lighter 
and  shorter. 

At  the  other  end  of  the  scale,  former  Prime 
Ministers  Lady  Thatcher  and  Sir  Winston 
Churchill  managed  on  four  to  five  hours  per 
night  -  and  theirs  were  the  most  highly 
stressed  jobs  imaginable. 

Shift  working  brings  one 
of  the  biggest  disruptions  to 
the  normal  day/night  pattern. 
Our  body  clock  works  on 
a  24-hour  cycle,  known 
as  the  circadian  rhythm, 
where  we  rise,  work  and 
play  during  daylight  and  rest 
and  sleep  in  the  darkness  (see  our  giveaway  on 
page  16).  Shift  working  wrecks  this  balance 
and  can  be  more  and  more 
damaging  with  age. 

If  someone  does  not  have  enough  sleep, 
and  continues  to  have  too  little,  the  body 
goes  into  'sleep  deprivation  mode'  and  all 
thought  processes  and  bodily  functions 
become  deranged. 

Elderly  people  often  complain  that  they  do 
not  sleep  at  all,  but  it  may  be  that,  at  least 
some  of  the  time,  they  catnap  while  they  are 
sitting  comfortablv  during  the  day.  Could  it 
also  be  that  thev  are  suffering  from  clinical 
depression,  where  early  morning  waking  and 
insomnia  are  two  symptoms? 

Depression  can  also  trigger  a  condition 
where  the  patient  sleeps  for  very  much 
longer  than  expected. 

This  is  not  to  be  confused  with  narcolepsy, 
a  condition  suffered  by  the  late  actor  Arthur 
Lowe  of  Dad's  Army  fame,  in  which  the 
patient  suddenly,  and  without  any  warning, 
falls  fast  asleep,  sometimes  even  mid-sentence 
while  they  are  talking. 
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What  can  you  recommend? 

There  are  four  basic  categories  of  medicine 
advocated  tor  sleeplessness,  and  in  addition 
there  are  non-medicinal  treatments  such  as 
acupuncture,  relaxation  therapy  and  sleep 
hygiene.  The  first  of  the  medicinal  group  is 
jthe  sedating  antihistamines,  the  second  the 
[herbal'  remedies,  the  third  melatonin  and  the 
fourth  the  homoeopathic  preparations. 
By  far  the  most  popular  medicinal  products 


lie  in  the  first  category.  They  are  known  as 
first  generation  antihistamines,  because, 
unlike  their  later  counterparts,  they  cross  the 
blood  brain  barrier  and  do  cause  sedation. 

The  brand-leading  products  contain 
diphenhydramine  or  promethazine  as  their 
active  ingredient  and  are  clearly  labelled  not  to 
be  used  by  children  under  16  years.  Also  check 
the  lable  tor  possible  interaction  with  alcohol. 

There  are  also  some  popular  night  time 


cold  remedies  containing  these  sedative 
antihistamines,  but  the  mixtures  are 
tormulated  to  contain  large  doses 
of  paracetamol  to  bring  down  the 
patient's  temperature  and  ease  the 
discomfort  of  the  cold. 

Unfortunately,  some  people  relv  on  these 
cold  remedies  tor  their  sedating  properties, 
forgetting  the  other  ingredients.  The  danger 
of  overdosage  of  paracetamol  ► 
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Test  your  knowledge 

Win  a  bottle  of  Champagne 
with  Over  The  Counter 


Take  a  few  moments  to  check  what  you  have  learned  in 
our  sleep  feature  and  you  could  celebrate  with  a  bottle  of 
bubbly.  Just  tick  the  correct  answers  to  the  questions 
below,  fill  in  your  details  and  send  off  the  form.  The  first 
correct  entry  drawn  on  the  closing  date  of  August  31  will 
be  the  winner. 

1  Which  of  the  following  can  cause  sleep  disruption? 

a  depression  b  stress  c  uncomfortable  beds 

2  Sedatives  to  aid  sleep  should  be  taken: 

a  over  a  period  of  many  months 

b  as  a  short-term  measure 

c  for  as  long  as  the  patient  feels  they  are  needed 

3  Which  of  the  following  factors  does  not  usually  affect 
your  sleep  requirement: 

a  age  b  physical  activity  c  diet 

4  How  many  basic  categories  of  medicines  can  be  used 
to  tackle  sleep  problems? 

a  four  b  six  c  eight 

5  Sleep  hygiene  is  a  term  used  to  describe: 

a  how  clean  someone  is  when  they  go  to  bed 
b  how  clean  their  bedroom  is 

c  a  routine  designed  to  'cleanse  the  mind'  before  bedtime 
Name  


Pharmacy 
Address 


Send  your  entry  to:  Test  Your  Knowledge,  Over  The 
Counter/Sleep  Problems,  Sovereign  House,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1 RW.  Remember,  if  you  want  to  enter  for 
more  than  one  of  our  competitions  or  giveaways,  save  postage 
by  putting  all  your  entries  into  one  envelope  and  just  mark  it 
July  Competitions. 

Please  tick  this  box  if  you  do  not  wish  to  receive  information  from 
CMP  Information  or,  from  time  to  time,  from  seleced  third  parties.  See 
Contents  page  for  further  details. 


Giveaway.. 


Wake  up  to  sunlight  -  even  in  winter 

Lumie  Bodyclocks  have  been  developed  by  Europe's  leading 
specialists  in  light  therapy  to  use  the  body's  natural  response  to 
light  to  help  people  sleep  better  and  feel  better. 

The  Bodyclocks  use  the  body's  natural  response  to  sunrise 
and  sunset  to  synchronise  the  sleep/wake  pattern.  In  the 
morning,  the  light  comes  on  and  slowly  gains  intensity, 
simulating  dawn  and  waking  the  user  gently  and  naturally.  This 
means,  says  Lumie,  that  users  wake  feeling  alert  and  positive. 
At  night,  the  Bodyclock  gradually  fades  to  darkness. 

The  company  says  using  the  Bodyclock  helps 
regulate  the  melatonin  cycle,  so  sleep  soon 
becomes  regular  and  revitalising. 

There  are  three  models  in  the  range  with 
prices  from  £59,  but  the  company  is  offering 
two  lucky  Over  The  Counter  readers  the 
chance  to  regulate  their  circadian  rhythms 
FPEE! 

Just  send  us  your  name,  address  and  the 
name  of  the  pharmacy  where  you  work  for 
the  chance  to  win  a  Lumie  Bodyclock 
Sunray  worth  £59.  Entries  should  be  sent 
to  Over  The  Counrer/Bodyclock, 
Sovereign  House,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1  RW  to  arrive 
by  August  31 . 

Lumie  Careline  0845  658  9292 
31  July  2004 


is  well  known,  but  the  risk  of  becoming  habituated  to  the  sedative  is  also  there. 

Herbal  remedies  are  currently  popular  again,  possibly  because  or"  the  mistaken 
belief  that  everything  natural  and  organic  is  automatically  safe  and  harmless.  St 
JohnV  wort,  which  is  often  promoted  for  use  in  depression  and  sleeplessness,  is 
one  remedy  which  should  be  recommended  and  used  with  caution. 

It  the  customer  asking  for  a  simple  sleeping  aid  is  also  a  depressive  and  is 
being  treated  by  the  GP  she  should  always  be  referred  back  to  her  doctor.  The 
Medicines  Control  Agency  issued  a  warning  statement  on  the  potential 
hazardous  interactions  between  St  John's  wort  and  many  prescription 
medicines  as  long  ago  as  2000.  The  list  covers  medicines  for  heart  conditions, 
depression,  breathing,  epilepsy,  HIV,  oral  contraceptives  and  more. 

Of  all  of  the  usual  herbals,  valerian,  hops,  lettuce,  passiflora  and  dogweed 
seem  to  be  the  most  popular  active,  and  sate,  ingredients  tor  wakefulness. 

Melatonin  regularly  hits  the  news  headlines.  This  hormone  is  produced 
naturally  in  our  brains  when  we  sleep  and  is  present  in  milk  and  plants  such  as 
oats,  corn,  rice  and  barley.  Melatonin  is  chemically  related  to  serotonin,  the 
'happy  hormone'.  (Many  modern  antidepressants  work  by  maintaining  the 
levels  of  serotonin  in  our  brains.) 

In  the  UK,  melatonin  itself  is  a  Prescription  Only  Medicine,  but  in  some 
parts  of  the  world  it  is  freely  available  OTC.  There  are,  however,  melatonin 
enriched  milks  which  are  being  imported  and  remain  uncontrolled  and 
unclassified.  Further  details  about  melatonin  may  be  found  on  the  website 
www.dotpharmacy.co.uk. 

Customers  interested  in  treatment  with  homeopathy  and  acupuncture  should 
be  referred  to  suitably  qualified  practitioners. 

Sleep  hygiene 

This  is  a  non  drug  regime  tor  'cleansing  the  mind'  before  bedtime.  Patients  are 
advised  to  avoid  caffeine-containing  drinks  after  teatime,  avoiding  heavy  meals 
late  on,  not  relying  on  alcohol  or  nicotine,  having  a  warm  bath  or  shower,  and 
making  sure  that  they  have  taken  all  their  medication  before  retiring. 

They  then  take  a  warm,  milky  drink  to  bed  with  them,  checking  that  the 
bedroom  is  not  too  hot  and  not  too  cold,  remembering  that  the  bed  is  nice 
and  comfy  and  thinking  about  something  pleasant  as  they  drop  oft.  Others 
prefer  to  read.  If  they  can't  fall  asleep  within  20  minutes,  they  should  get  up 
and  read,  or  watch  TV  or  a  video  for  half  an  hour  and  try  again.  With  the 
correct  sleeping  pattern  re-established,  your  customer  will  wake  happy,  healthy 
and  invigorated  each  morning!  © 


WHAT  WE  HAVE  LEARNED 


Short-term  sleep  problems  may  be  caused 
by  a  range  of  emotional,  physical  or 
environmental  problems.  Fix  the  cause, 
wherever  possible,  but  if  not... 

Recommend  a  sleep  hygiene  routine 
Use  sleep  aids  intermittently  and  for 
short  periods  only 

Sedating  antihistamines  are  the 
category  leaders 

Avoid  alcohol  with  many  of  them  - 
check  the  leaflet 


:  Driving  ability  may  be  impaired 

They  can  be  habit  forming  -  so  be 
careful 

:  Some  are  contraindicated  in  pregnancy 
and  lactation 

St  John's  wort  interacts  badly  with 
many  Rx  medicines 

NPA  2WHAM  questions  every  time 

Refer  the  patient  to  the  pharmacist 
or  their  GP  if  there  is  any  doubt 
whatsoever 


Nytol  leads  the  way  towards  a  good  night 

The  Nytol  range  from  GSK  Consumer  Healthcare  offers  four  products  to  help 
with  short  term  or  temporary  sleeplessness.  P-licensed  Nytol  and  Nytol  One 
Night  contain  the  mildly  sedating  antihistamine 
diphenhydramine  hydrochloride  to  help  restore  natural  sleep 
patterns,  but  do  not  leave  the  user  groggy  the  next  day.  Nytol  ( 
Herbal  contains  hops,  dogwood  Jamaica, 
wild  lettuce,  passiflora  and  Pulsatilla  to  help 
promote  natural  sleep  and  Unwind  Herbal 
Nytol  has  valerian,  wild  lettuce  and  hops  to 
help  consumers  wind  down  gently. 


GlaxoSmithKline  Consumer 
Healthcare,  Tel:  020  8047  2700 


BOOO  NVIOI.  BREM  MORNING. 


Sleeplessness:  why  sleep  is  so  important 

i  good  night's  sleep  lets  our  bodies  recover  and  helps  us  to  be  at  our 
est .'  When  we  don't  get  adequate  sleep,  we  don't  perform  as  well  at 
/ork,  we  feel  irritable  and  can't  concentrate 

leeplessness  is  a  common  problem  in  the  population  up  to  I  in  3  people 
;port  experiencing  temporary  sleep  disturbance  :  But  many  do  not  seek 
elp  and  continue  to  suffer 

Vhat's  keeping  them  awake? 

'our  customers  may  not  know  why  they  are  experiencing  temporary 
leeplessness  Here  are  some  common  causes: '" 


Common  Causes  of  Sleeplessness 

Stress 

-  Worry  or  anxiety  about  personal  or  professional  problems 

-  Sudden  or  dramatic  changes  or  events,  such  as  divorce, 
bereavement,  starting  a  new  job,  moving,  or  exams 

Drugs 

-  Certain  prescription  and  over  the  counter  medications 

-  Caffeine,  especially  when  taken  in  the  late  afternoon  or  evening 

-  Alcohol  and  nicotine  may  Increase  sleep  disruptions 

Lifestyle 

-  Not  taking  enough  time  to  relax  before  bedtime 

-  Shift  work  or  travelling  to  a  different  time  zone  (jet  lag)  can 

disrupt  sleep  and  wake  times 

iood  habits  for  good  sleep 

'ou  can  reassure  your  customers  that  simple  changes  to  their  routine 
an  go  a  long  way  in  helping  them  to  get  a  better  night's  sleep  for  a 
letter  day  ahead  Share  these  tips  with  your  customers: 


GlaxoSmithKline 


The  Good  Sleep  Tip  Sheet78 

•  Avoid  alcohol,  cut  the  caffeine,  and  stop  the  smoking  Alcohol, 
caffeine,  and  nicotine  are  all  stimulants  and  can  interfere  with  sleep. 
Stop  drinking  caffeinated  products  after  16.00  and  to  drink  no  more 
than  two  cups  per  day.  Similarly,  avoid  smoking  60-90  minutes 
before  bedtime.  It  may  be  even  more  effective  to  avoid  these 
substances  4-6  hours  before  bed 

•  Exercise  your  options  -  and  try  to  do  some  physical  activity  during 
the  day  or  early  evening.  Avoid  exercising  in  the  late  evening 

•  Hit  the  snack  -  a  light  snack  before  bedtime  such  as  a  warm  glass 
of  milk  may  help  induce  sleep 

•  Soak  in  the  sleepiness  -  a  hot  bath  taken  90  minutes  before 
bedtime  will  raise  and  then  gradually  produce  a  drop  in  your  body 
temperature,  which  can  make  you  fall  asleep  faster 

•  Establish  a  routine  -  go  to  bed  when  you  are  feeling  sleepy,  and  try 
to  wake  up  at  the  same  time  each  morning 

•  Modify  your  environment  identify  things  that  may  be  keeping  you 
awake  le  g.  noise,  too  much  light  from  a  window,  active  pets) 

Recommend  Nytol  -  for  good  mornings  and  restful  nights 

Taking  Nytol  can  help  to  restore  natural  sleep  patterns,  your  patients 
can  get  a  good  night's  sleep,  and  wake  feeling  rested  and  ready  to  take 
on  the  day 

A  range  of  Nytol  for  your  customers 

Different  customers  have  different  needs  -  that's  why  Nytol  comes  in 
three  different  formulations 

•  Nytol  One-A-Night:  One  50mg  caplet  a  night  for  ease  of  use 

•  Nytol  25mg:  Conventional  format  of  two  25mg  caplets 

•  Nytol  Night  Time  Herbal  Sleep  Aid:  A  herbal  alternative  to  promote 
calmness  and  natural  sleep 


Night  time  ilccp  aid 


Dogwood  Jamaica,        Diphenhydramine  Hydrochloride 
Wild  Lettuce,  Passiflora, 
Hops,  Pulsatilla 

Rise  and  shine 


toduct  Information:  Nytol,  Nytol  One-A-Night,  and  Nytol 
Herbal  Presentation:  Nytol  White  uncoated  oblong 
aplets  imprinted  with  an  "N",  each  containing  25mg  of 
)iphenhydramine  Hydrochloride  BP  Nytol  One-A-Night 
Vhite  coated  oblong  caplets  imprinted  with  "N50",  each 
ontaming  50mg  of  Diphenhydramine  Hydrochloride  BP 
•Jytol  Herbal  Tablets,  each  containing:  Hops  30mg, 
)ogwood  Jamaica  90mg,  Dry  Extract  of  Wild  Lettuce  5=1 
>4mg,  Dry  Extract  of  Passiflora  5=1  36mg,  Dry  Extract  of 
'ulsatilla  3=1  15mg  Dosage  and  administration:  Two 
!5mg  caplets  or  one  50mg  caplet  to  be  taken  orally  20 
ninutes  before  going  to  bed,  or  as  directed  by  a  physician 
tot  recommended  for  children  under  16  years  Nytol 
Herbal:  Two  tablets  at  bedtime  Not  recommended  for 
:hildren  Uses:  An  aid  to  the  relief  of  temporary  sleep 
listurbance  Nytol  Herbal  A  traditional  herbal  remedy  to 
iromote  calmness  and  natural  sleep  Contraindications: 
Hypersensitivity  to  diphenhydramine,  asthma,  narrow 
ingle  glaucoma,  prostatic  hypertrophy,  stenosing  peptic 
ilcer,  pyloroduodenal  obstruction  or  bladder  neck 
)bstruction  Nytol  Herbal  None  known  Precautions: 
■Jytol  and  Nytol  One-A-Night  are  not  recommended 
luring  pregnancy  or  for  lactating  mothers  Concomitant 


use  with  alcohol,  other  hypnotics,  sedatives,  tranquillizers 
or  monoamine  oxidase  inhibitors  should  be  avoided  Nytol 
and  Nytol  One-A-Night  should  be  used  with  caution  in 
patients  with  myasthenia  gravis  or  seizure  disorders  Nytol 
and  Nytol  One-A-Night  produce  drowsiness/sedation  soon 
after  dosing  and  will  affect  ability  to  drive/use  machines 
Tolerance  may  develop  with  continuous  use  Nytol  Herbal 
Keep  all  medicines  away  from  children  If  symptoms 
persist,  seek  medical  advice  Not  recommended  in  early 
pregnancy  and  lactation  Side  effects:  Nytol  and  Nytol 
One-A-Night  Dizziness,  drowsiness,  grogginess,  dryness 
of  mouth,  nausea  and  nervousness  Antihistamines  have 
been  reported  rarely  to  cause  thrombocytopenia  Nytol 
Herbal  None  known  Legal  category:  Nytol  and  Nytol 
One-A-Night  P  Nytol  Herbal  GSL  Product  licence 
number:  Nytol  00036/0050  Nytol  One-A-Night 
00036/0069  Nytol  Herbal  00250/0005R  Product 
licence  holder:  GlaxoSmithKline  Consumer  Healthcare, 
Brentford,  TW8  9GS,  U.K.  Nytol  Herbal  Potter's  (Herbal 
Supplies)  Ltd,  Wigan  WN1  2SB  Package  quantity  and 
RSP:  Nytol  £2  85  for  16  caplets  Nytol  One-A-Night 
£4  29  for  16  caplets,  Nytol  Herbal  £4  65  for  28  tablets 
Date  of  last  revision:  March  2004  Nytol  is  a  registered 


trademark  of  the  GlaxoSmithKline  group  of  companies 
References:  1  National  Sleep  Foundation  http  //www 
sleepfoundation  org/publications/letsleepwork.cfm. 
(Accessed  02  July  20041  2  The  Society  for  Neuroscience 
Brain  Facts  A  Primer  on  the  Brain  and  Nervous  System 
http  //web  sfn  org/content/Publications/BrainFacts/bramfa 
ctspdf  pp24  (Accessed  02  July  2004)  3  Taylor  Nelson, 
UNA  2000  4  National  Institutes  of  Health  Problem 
sleepiness  in  youi  patient  http  //wwwnhlbi  nih  gov/health/ 
prof/sleep/pslp_pat.htm  (Accessed  June  16  2004i 
5  NHS  National  Electronic  Library  for  Health  Sleep 
Disorders  Insomnia  -  Description  http  //www  nelmh  org/ 
page_view  asp?c=12&did=1039&fc=00300l  001 
(Accessed  June  16  2004)  6  Aetna  IntelliHealth  Health  A 
To  Z  Insomnia  http  //www intelihealth  com/IH/ihtlH/ 
WSIHW000/9339/10750  html  (Accessed  June  16  2004) 

7  NHS  National  Electronic  Library  for  Health  Summary  of 
good  sleep  habits  http //www  nelmh  org/  page_viewasp? 
c=12&fc=O04002&did=1098  (Accessed  June  21  2004) 

8  The  Sleep  Well  Home  Page  How  to  sleep  well 
http //www Stanford  edu/  -dement/howto  html  (Accessed 
June  21  2004) 


Pharmacy  FORUM 


Your  body's  joints  undergo  many  trials 
throughout  their  lifetime.  But  there  is  an 
increasing  volume  of  clinical  evidence 
suggesting  that  glucosamine  can  be  helpful 
in  healing  joint  injuries  and  relieving 
degenerative  conditions  such  as  arthritis 


Glucosamine  is  an  amino 
sugar  that  is  produced 
naturally  by  the  body  from 
glucose  and  glutamme.  It  is 
a  nutrient  specific  to  the  connective 
tissue  -  it  is  found  particularly  in 
cartilage,  tendons  and  ligaments. 

It  has  been  described  as  the 
"cement  of  the  connective  tissues" 
because  one  of  its  essential  functions  is 
to  stimulate  the  manufacture  of 
cartilage  components  called 
glycosaminoglycans  (GAGS)  and 
proteoglycans  (PGs).  GAGs  form  the 
bulk  of  most  cartilage  tissue. 

There  has  been  debate  over  the 
value  of  using  glucosamine  in  treating 
osteoarthritis,  but  the  evidence  in  its 
favour  has  been  gathering  weight. 
Giving  its  comments  on  a  systematic 
review  conducted  by  Richy  et  al 
(Archives  of  Internal  Medicine  2003 
1 63: 1 51 4-1 522),  Bandolier  says  that 
the  clinical  bottom  line  is  that  as  many 
as  one  in  five  patients  with  knee 
arthritis  will  benefit  from  using  oral 
glucosamine  at  1 ,500mg  daily. 

Fifteen  studies  were  included  in  the 
review,  with  data  on  1 ,775  patients 
( 1 ,020  glucosamine  and  755 
chondroitin).  Quality  scores  were  high, 
notes  Bandolier.  Glucosamine  doses 


were  mostly  1 ,500mg  daily.  Trial 
duration  was  6-8  weeks  to  three 
years.  Chondroitin  doses  were  800mg 
to  2,000mg  daily  in  trials  of  three 
months  to  one  year 

Glucosamine  significantly  reduced 
joint  space  narrowing  by  2.7mm  over 
three  years  compared  with  placebo. 
Given  in  combination,  glucosamine 
and  chondroitin  improved  continuous 
outcomes  such  as  pain  and  mobility. 
There  was  no  difference  between 
treatment  and  placebo  for  adverse 
effects. 

This  reinforces  conclusions  reached 
in  a  Cochrane  review  in  2001  (7  £ 
Towheed  et  al.  Cochrane  Library  Issue  I . 
2001)  and  a  meta-analysis  byT  E 
McAlindon  et  al  (JAMA  2000  283: 
1469-1473). 

How  it  works... 

The  precise  mechanism  of  action  of 
glucosamine  when  taken  as  a 
supplement  is  unclear.  There  is  a 
significant  decrease  in  the  glucosamine 
content  of  osteoarthritic  cartilage, 
which  in  turn  leads  to  a  fall  in  the 
amount  of  chondroitin  sulphate. 
Glucosamine  takes  part  in  the 
synthesis  of  both  chondroitin  sulphate 
and  hyaluronic  acid,  and  these  two 
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ALWAYS  READ  THE  LABE 
VERY  CAREFULLY 

compounds  are  also  both  depleted 
in  osteoarthritis. 

Three  possible  mechanisms  have 
been  put  forward: 

■  Inhibition  of  cartilage  breakdown. 

■  Promotion  of  cartilage  repair. 

■  An  anti-inflammatory  effect. 
Elastase  is  an  enzyme  which  has  an 

important  role  in  breaking  down 
articular  cartilage  in  arthritis  sufferers. 


rwhy  chondroitin  ? 

Glucosamine  is  frequently  combined  with  chondroitin  in 
supplements.  What  is  the  rationale? 

To  help  answer  that  question,  let's  look  at  the  structure  of 
the  knee  joint.  The  ends  of  the  femur  and  tibia  meet  at  the 
knee  and  are  covered  with  a  material  called  hyaline  cartilage. 
This  cartilage  contains  cells  called  chondrocytes  which  are 
surrounded  by  a  tough  yet  flexible  'matrix'. 

The  matrix  includes  collagen  fibres,  elastic  fibres  to 
promote  flexibility,  and  proteoglycans.  These  proteoglycans 
have  a  protein  trunk  to  which  are  attached  branches  of 
sulphated  mucopolysaccharides  (complex  carbohydrates 
which  bind  with  water  to  form  a  jelly-like  substance).  One  of 
the  most  important  mucopolysaccharides  in  the  human  body 
is  chondroitin  sulphate. 

Chondroitin  sulphate  has  a  highly  electronegative  structure 
with  a  powerful  capacity  to  attract  and  retain  water  molecules. 
The  resulting  ample  presence  of  water  within  chondroitin 
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sulphate-rich  cartilage  means  that  it  is  elastic,  yet  highly 
resistant  to  friction  and  impact  forces.  It's  one  reason  why 
cartilage  is  so  good  at  protecting  bony  tissue  from  damage 
during  movement. 

Bones  can  not  grind  away  at  each  other  when  they  are 
capped  properly  with  cartilage,  and  the  cartilage  itself  is 
usually  not  damaged  because  of  its  flexibility  and  resiliency. 

In  osteoarthritis  the  cartilage  matrix  is  disturbed,  and  the 
molecules  of  chondroitin  sulphate  begin  to  break  down, 
causing  the  cartilage  to  lose  its  water-retaining  properties 
and  protective  function. 

The  attraction  of  chrondoitin  supplementation  is  that  it 
might  replace  what  is  being  lost  in  the  joints  as  part  of  the 
disease  process.  There  is  evidence  in  clinical  trials  involving 
small  numbers  of  osteoarthritic  patients  that  some  relief  in 
symptoms  is  seen  after  1,200mg  has  been  taken  for  30  days 
or  more  (J.  Rheum  23(8):1 385-1 391,  1996). 


N-acetylglucosamme  inhibits  the 
enzyme  in  a  dose-dependent  way,  and 
so  may  be  a  factor  in  preventing 
cartilage  breakdown. 

D-glucosamme,  the  active 
principle  of  glucosamine  salts,  is 
a  small  molecule  that  easily  diffuses 
through  biological  membranes.  It  has 
a  high  affinity  for  cartilaginous  tissue 
and  is  incorporated  into  proteoglycan 
molecules.  It  is  also  the  preferred 
building  block  for  the  synthesis  of 
GAGs. 

Commercially  glucosamine  comes  in 
three  basic  forms: 

I  N-acetylglucosamme  is  selectively 
taken  up  by  the  liver,  so  there  may  be 
less  available  to  repair  cartilage. 

■  Glucosamine  sulphate  breaks 
down  in  the  presence  of  air  and 
water  so  sodium  or  potassium 
chloride  is  often  used  as  a  stabiliser 
It  may  account  for  a  third  of  the 
total  weight  of  the  compound. The 
sulphate  grouping  accounts  for  a 
further  20  per  cent,  so  some  products 
may  only  contain  half  their  weight  of 
the  active. 

■  Glucosamine  hydrochloride  is 
claimed  to  contain  83  per  cent  active 
principle  and  to  be  more  stable. 


Promotion 


Health  Perception  passes 
the  glucosamine  test 


Always  read  the  label  before  you  buy  a 
glucosamine  product. 
Health  Perception's  is: 

■  The  original  glucosamine 

■  Glucosamine  and  chondroitin    both  from 
marine  source 

■  Used  by  World  and  Olympic  champions 

■  Pharmaceutical  grade  quality 

■  Offers  the  widest  choice  -  there  is 
something  there  for  everyone,  which  means 
that  the  consumer  can  chose  from  a  tablet,  gel, 
gel  patch,  effervescent  or  the  NEW  liquid 
format. 

Whichever  you  choose,  you  can  be  sure  of 
the  strength,  quality  and  concentration  of  the 
product. 

Joint  Solutions  from  Health 
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Glucosamine  Sulphate  Tablets 

Now  people  can  supplement  their  diet  with 
High  Strength  Glucosamine,  a  convenient  and 
readily  absorbed  form  of  Glucosamine  Sulphate 
which  also  contains  Vitamin  C,  Calcium  and 
Manganese,  which  has  been  shown  to  enhance 
the  bioavailability  of  supplemented  nutrients 
through  increased  absorption.  Each  tablet 
contains  I  OOOmg  Glucosamine  2KCL  which 
provides  750mg  pure  Glucosamine  Sulphate. 

Glucosamine  &  Chondroitin  Tablets 
Glucosamine  and  Chondroitin  Sulphate  play  an 
important  role  in  the  production  of  cartilage 
which  is  necessary  for  proper  joint  movement. 
Chondroitin  Sulphate  acts  like  a  liquid  magnet 
stimulating  the  uptake  of  fluid  and  nutrients  into 
the  cartilage.  Each  high  strength  Glucosamine 
and  Chondroitin  tablet  contains  665mg 
Glucosamine  2KCL  which  provides  500mg 
Glucosamine  Sulphate,  and  400mg  Chondroitin 
Sulphate  (90%  purity  from  a  marine  source). 

Glucosamax.  A  unique  tablet,  whereby 
new  technology  has  been  used  to  compress  all 
the  glucosamine  into  an  easy-to  swallow  tablet, 


so  just  ONE  tablet  daily  could  provide 
nutritional  support  for  the  pints  throughout 
the  day.  Each  GlucOsamax  tablet  contains 
2000mg  of  Glucosamine  2KCL  which  provides 
I  500mg  of  Glucosamine  Sulphate. 

NightOsamine  is  a  unique  capsule  that 
combines  cod  liver  oil,  a  nutrient  known  for  its 
role  in  helping  maintain  supple  joints,  along  with 
hops  and  lemon  balm  extracts,  So  two  capsules 
help  provide  your  joints  with  nutritional  support 
while  they  are  at  rest  at  the  end  of  the  day. 

BackOsamine.  This  product  combines 
Glucosamine  and  Chondroitin  with  the  added 
benefits  ofTurmeric  and  Bromelain,  both  well 
I  nown  for  their  natural  anti-inflammatory 
properties.  Bromelain  has  also  been  shown  to 
enhance  the  absorption  of  Glucosamine. 

Glucosamine  Gel  and  Glucosamine 
Gel  Patch.  A  topical  application  of 
Glucosamine,  formulated  to  contain  horse- 
chestnut  extract  and  menthol.  N-Acetyl 
Glucosamine  is  a  specialist  form  of  glucosamine 
which  provides  a  sustained  release  of  gel  over 
time  into  the  si  in.  Health  Perception's 
Glucosamine  gel  was  developed  at  the  School 
of  Pharmacy  &  Biomolecular  Services, 
University  of  Brighton. 

Joint-Flex  tablets.  A  convenient  and 
readily-absorbed  form  of  sodium  salt-free 
Glucosamine.  A  daily  intake  of  Joint-Flex 
supplements  your  own  diet  with  Glucosamine 
and  plays  an  important  role  in  joint  care.  Each 
Joint-Flex  tablet  contains  665mg  Glucosamine 
2r  CL  which  provides  500mg  pure  Glucosamine 
Sulphate. 

New  Joint-Flex  liquids 

Glucosamine  and  Glucosamine  and 
Chondroitin.  For  those  who  would  prefer  a 
liquid  format  of  glucosamine  and  glucosamine 
and  chondroitin.  JOINT-FLEX  liquids  are  a 
delicious  strawberry  flavour  and  are  fast  acting! 
Glucosamine  hydrochloride  has  been  used  in 
the  dnnl-  due  to  its  excellent 
stability  and  purity  in  a  liquid 
format.  Liquids  are  absorbed 
quickly,  so  improving  the 
effectiveness  of  the  active 
ingredients  (90%  of  liquids 
are  absorbed  almost 
immediately). 


Sportscare  is  not  just 
about  treating  injuries, 
these  days  it's  all 
about  prevention  and 
high-tech,  high  value 
products  for  you  to  sell. 
Ailsa  Colquhoun 
reports 
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AIMS  OF  THIS  FEATURE 


To  find  out  the  level  of  UK  participation 
in  sport 

What  are  the  main  injuries  and  how 
are  they  caused? 

Strategy  for  treating  sports  injuries 

Injury  prevention 

Recommendations  for  items  for  a 
sports  kit 


An  all-round 


j 


As  the  recent  TV  images  of  beer- 
bellied,  flag-waving  England  football 
fans  show,  the  UK  is  a  nation  better 
known  for  watching  sport  than  tor 
actually  taking  part  in  it. 

A  recent  report  from  the  Department  for 
Culture,  Media  and  Sport  reveals  that  while 
participation  in  sport  is  95  per  cent  among 
eight  to  15  year  olds,  by  the  age  of  65  and 
over,  rates  tall  to  just  30  per  cent.  It  seems 
that,  given  the  choice,  we  ]iist  want  to  eat, 
work,  sleep  and  watch  TV,  and  the  research 
savs  this  is  especially  true  it  you  are  a  woman, 
from  a  lower  social  or  ethnic  minority  group. 

Yet  the  health  benefits  of  physical  activity 
are  well  known.  Onlv  30  minutes  of  moderate 
activity  five  times  a  week  can  help  reduce  the 
risk  of  cardiovascular  diseases,  some  cancers, 


strokes  and  obesitv.  According  to  the  British 
Heart  Foundation,  regular  exercisers  are  halt 
as  likely  to  suffer  a  heart  attack,  and  among 
people  who  do  suffer  an  attack,  exercisers  are 
twice  as  likely  to  survive  as  their  sedentary 
counterparts. 

Adding  in  the  benefits  of  exercise  to 
osteoporosis,  the  bone-thinning  disease  that 
affects  one  in  three  women  over  50  in  the 
UK,  it  is  easv  to  see  why  the  Government 
(conservatively)  believes  that  around  54,000 
people  die  prematurely  because  they  don't 
exercise.  Physical  inactivity  costs  the  UK  at 
least  £2bn  a  year  and  a  10  per  cent  increase  in 
adult  activity  would  benefit  England  by  at 
least  £500m  a  year  and  save  about  6,000  lives. 

Yet,  the  Government  acknowledges  that  its 
calculations  do  not  take  into  account  the  cost 
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pf  injuries  suffered  during  exercise,  despite 
::he  fact  that  there  are  around  29  million  of 
these  every  year.  Research  published  in  the 
American  Journal  of  Sports  Medicine  shows 
that  in  the  average  year,  around  85  per  cent  of 
dite  and  recreational  badminton  players  are 
njured.  Runners  and  walkers  are  also 
:ommonly  affected  by  an  injury  severe 
:nough  to  force  a  reduction  in  training. 

Types  of  sports  injuries 

Sports-related  injuries  affect  both  soft  tissues, 
uch  as  the  ligaments  and  tendons,  and  the 
nones,  most  commonly  the  wrist,  knee  or 
inkle.  Private  healthcare  provider  BUPA 
oelieves  half  of  all  fitness-related  injuries 
occur  in  the  knee,  thigh  and  shoulder  and 
physiotherapists  say  injuries  are  five  times 
more  likely  to  take  place  in  a  joint  that  has 
previously  been  injured. 
All  injuries  fall  into  one  of  two  types: 
Acute  injuries:  occuring  suddenlv  and 
often  related  to  heavy  or  repeated  loads. 

Chronic  injuries:  resulting  over  a  much 
longer  period  and  caused  by  repeated  low- 
loads  or  persistent  overuse.  Chronic  injuries 
can  also  occur  after  a  reinjury. 

Treating  sports  injuries 

Treating  a  sports  injury  is  based  on  the 
principle  of  RICE:  Rest,  Ice,  Compression, 
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Elevation,  and  there  are  commonly  two  stages 
in  the  pr<  icess: 

One:  to  limit  bleeding,  swelling  and  relieve 
pain,  apply  a  cold  treatment,  either  wrapped 
ice  or  cold  spray,  over  the  injury  tor  15-30 
minutes,  dins  can  be  repeated  every  two  hours. 
Apply  firm  but  not  excessive  compression  to 
the  affected  area  and  elevate  if  possible  to 
control  bleeding  and  reduce  swelling. 

Two:  after  two  to  three  days,  and  after 
seeking  medical  advice,  light  exercise  can  be 
resumed.  The  injured  area  should  be 
supported  with  strapping. 

Preventing  injuries 

Physiotherapists  believe  up  to  half  of  all 
injuries  could  be  avoided  altogether  with 
better  preparation.  Experts  recommend  that 
all  sportsmen: 

make  sure  they  are  in  good  health  and, 
ideally,  fit  enough  for  their  chosen  sport 
®  spend  time  warming  up,  making  muscles 
more  flexible  and  less  prone  to  overstretching 
®  check  that  all  kit  and  the  environment  are 
in  good  condition  and  are  suitable  for  the 
sport  in  question 

drink  plenty  of  cool,  non-alcoholic  drinks, 
before,  during  and  after  sport 
@  make  sure  they  build  in  a  good  cool 
down  and  stretch  routine  after  exercising 

take  it  slowly. 


Increasingly,  professionals  use  strapping  or 
supports  as  a  preventive  measure;  in  Australia 
taping  anil  strapping  is  now  endorsed  at 
Government  level  as  a  way  of  preventing 
sporting  injuries  and  to  protect  healing 
structures.  Research  by  Elastoplast  shows  that 
preventative  strapping  can  reduce  the  severity 
of  a  ligament  injury  and  the  chances  of  it 
recumng  by  75  per  cent. 

A  good  sports  kit 

With  more  emphasis  on  injury  prevention 
and  a  consumer  trend  tor  convenience  sports 
products,  stocking  a  good  range  of  elasticated 
or  neoprene-based  supports,  cold  sprays, 
warming  rubs  ami  sprays  and  allied  items  is 
key  to  adding  value  to  your  sportscare  fixture. 

Sporty  customers  need  to  have  products  in 
their  sports  bag  to  treat  all  types  of  minor 
injury.  Elasticated  or  neoprene  supports  are 
reusable,  washable  ami  easy  to  apply.  They 
come  in  a  range  of  presentations  and  include: 

Anatomical  elasticated  supports:  to 
support  recently  injured  or  healing  tissue  in  a 
specific  body  area,  usually  the  knee,  wrist  or 
ankle.  The  anatomical  shape  otters  a  better 
individual  fit,  comfort  and  support.  Perfect 
for:  gymnastics  and  other  agility  sports. 

Neoprene  adjustable  supports:  based  on 
skin-friendly  material,  neoprene  supports 
provide  firmer  support  and  compression  than 
elasticated  supports.  Neoprene  also  retains 
muscle  and  joint  heat,  which  helps  relieve 
pain. These  are  presented  in  anatomical 
variants,  with  adjustable  Velcro  fastenings, 
which  make  them  easy  to  tit.  Perfect  tor: 
racquet  sports,  skiing  and  football,  all  of 
which  put  joints  under  intense  pressure. 

Elastic  adhesive  bandages:  single  use, 
adhesive  bandages  allow  supported  muscular 
movement  and  can  be  used  in  the  early  stages 
of  an  injury  or  later  m  the  recovery  process. 
They  can  be  used  with  strapping  tape  for 
additional  support.  Perfect  for:  sports 
requiring  awkward  movement,  such  as  rugby, 
netball  or  tennis. 

Rigid  strapping  tape:  single  use,  adhesive 
rigid  strapping  tape  is  used  to  restrict  joint 
movement,  usually  to  prevent  further  injury 
and  help  joint 
Test  your  knowledge     recovery.  It  is  not 
suitable  for 
suppi  irting  muscles. 
Perfect  for: 
protecting  an 
existing  injury. 
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What  are  the  most 
popular  sports? 

In  order... 


•  football 

•  athletics 

•  cricket 

•  rugby  union 

•  tennis 


•  swimming 

•  rugby  league 

•  boxing 

•  gymnastics 

•  golf 


Source:  Office  of  National  Statistics 
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Test  your  knowledge 


Win  a  bottle  of  Champagne 
with  Over  The  Counter  and 


Take  a  few  moments  to  check  what  you  have 
learned  in  our  sports  injuries  feature  and  you 
could  celebrate  with  a  bottle  of  bubbly.  Just 
tick  the  correct  answers  to  the  questions 
below,  fill  in  your  details  and  send  off  the 
form.  The  first  correct  entry  drawn  on  the 
closing  date  of  August  31  will  be  the  winner. 

1  Thirty  minutes  of  moderate  activity  can 
help  reduce  the  risk  of  cardiovascular 
disease.  How  many  times  a  week  should  this 
be  done? 

a  seven  b  five  c  three 

2  Which  are  the  most  common  joints  to  be 
injured? 

a  knee,  wrist  and  ankle 
b  hip,  shoulder  and  elbow 
c  knee,  shoulder  and  toe 

3  Research  by  Elastoplast  shows  that 
preventive  strapping  can: 

a  speed  recovery  of  any  injury 

b  reduce  the  severity  of  ligament  injury 

c  reduce  the  chance  of  recurrent  injury 

4  The  right  sports  drink  can  be  beneficial, 


Cold  spray  or  gel:  like  ice,  a  cold  spray 
works  by  cooling  the  affected  area,  reducing 
bleeding,  inflammation  and  subsequent  pain. 
Perfect  tor:  minor  soft  tissue  injuries. 

Heat  rub  and/or  spray:  once  the  initial 
swelling  and  inflammation  are  controlled, 
treatment  with  a  heat  rub  or  spray  will  bring  a 
penetrating  warmth  to  help  relieve  pain  and 
relax  stiff  muscles. 


but  how  many  groups  of  products  are 
available? 

a  one  b  three  c  five 

5  Physiotherapists  say  half  of  all  injuries 
could  be  avoided  by: 

a  better  preparation  b  better  kit  c  better  nutrition 
Name 


Pharmacy 
Address 


Send  your  entry  to:  Test  Your  Knowledge,  Over 
The  Counter/Sports  Injuries,  Sovereign  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1 RW. 

Please  tick  this  box  if  you  do  not  wish  to  receive 
information  from  CMP  Information  or,  from  time  to  time, 
from  selected  third  parties.  See  Contents  page  for 
further  details. 


Perfect  for:  muscle  and  joint  pain. 

Topical  NSAIDs:  such  as  ibuprofen,  help 
relieve  recurrent  pain  and  inflammation. 
Perfect  for:  some  sports  injuries  such  as 
sprains  and  strains. 

Plasters  and  antiseptic:  a  pack  ot  plasters  in 
various  sizes,  a  sticking  plaster  strip  or 
Micropore  tape  and  antiseptic  spray,  cream  or 


Linked  items 

Other  products  vou  should  consider: 

Joint  health  supplements:  including  omega- 
3  fatty  acids,  glucosamine  and  chondroitin. 

Antifungals:  athlete's  foot  alone  affects  up 
to  10-15  per  cent  of  the  population. 

Oral  analgesics:  but  remember  to  be  careful 
when  also  using  topical  NSAIDs. 
Sports  drinks:  three  types  available: 

Isotonic  drinks  are  ideal  for  ordinary  fluid 
replacement  during  exercise. 

Hypotonic  drinks  help  the  body  to  speed 
up  water  absorption  and  are  best  used  for 
urgent  fluid  replacement  after  exercise. 
G  Hypertonic  drinks  to  replace  and 
maintain  energy  levels  during  exercise  of 
at  least  an  hour,  (cj 


WHAT  WE  HAVE  LEARNED 


The  UK  has  a  relatively  low  level  of  sports 
participation 

Even  a  moderate  level  of  exercise  could  save 
lives  -  and  money 

Sports  injuries  can  affect  soft  tissues  and 
bones 

Knee,  wrist  and  ankle  injuries  are  the  most 
common 

Injuries  may  be  acute  or  chronic 

Sports  injuries  are  treated  with  the  RICE 
method 

Strategies  for  preventing  injury 

The  main  products  which  may  be 
recommended  for  a  sports  kit 


d.  Perfect  for: 


cuts  and  grazes. 


Elastoplast  Sport  offers  support 

The  Elastoplast  Sport  range  offers  muscle  and  joint 
supports,  traditional  elasticated  bandages, 
neoprene  strapping  supports  and  a  cold  spray. 

Three  Adjustable  Supports,  made  from  wetsuit 
technology  neoprene,  help  protect  from  further 
injury  and  keep  muscles  warm  by  retaining  body 
heat.  The  Knee  Support  (£16.99),  Ankle  Support 
(£14.99)  and  Wrist  Support  (£12.99)  fit  all  sizes. 

The  Elasticated  Supports  gently  compress  joints 
to  prevent  and  protect  strains  and  sprains.  The  Knee 
.■Support  (£8.59)  is  in  two  sizes  and  there  is  an  Ankle 
.Support  (£9.99)  and  Wrist  Support  (£7.49). 
fa '  Elastic  Adhesive  Bandages  in  two  sizes  (£4.79 
and  £6.29),  Rigid  Strapping  Tape  (£7.49)  and  Cold 
ay  with  menthol  (£4.49),  to  be  used  immediately 
;cidents  or  injuries,  complete  . the  range. 

idorf  UK  Ltd,  Tel:  0121  329  8800 


Liquid  Ice  is  an  injury  recovery  bandage 
which  provides  immediate  pain  relief  with 
coolness  and  compression. 

The  bandage  does  not  need  refrigerating, 
so  it  can  be  carried  in  the  sports  bag  and  a 
Recharger  allows  it  to  be  used  again  and 
again.  Each  application  of  the  pre-soaked 
bandage  lasts  up  to  two  hours  and  the 
product  is  drug-free  and  natural. 

Liquid  Ice  is  used  by  Wimbledon  finalist 
Andy  Roddick  and  football  clubs  including 
Arsenal,  Tottenham  Hotspur  and  Derby 


County.  It  is  now 
also  being  used  by 
the  NHS,  St  John 
Ambulance  and 
the  Ministry  of  I 
Defence.  i. 

Liquid  Ice  ice 
wraps  are  in  two  sizes  (£5.99  and  £6.99), 
a  Recharger  is  £19.99  and  a  Recovery  Pack 
(£29.99). 

Europcool,  Tel:  0845  330  1453 


Sporting  sponsorship  for  Mentholatum 


Mentholatum  has  sponsored  the  Telegraph 
5-A-Side  Cup  as  part  of  a  multi-million 
pound  2004  advertising  campaign  for  its 
topical  analgesics.  All  teams  received 
money-off  coupons  for  Mentholatum  Deep 
Heat  Rub  and  Spray  and  Deep  Freeze 
Cold  Gel  and  Spray. 
Branded  warm-up 
zones  were  at 
regional  heats  and 
the  national  finals. 

The  2004 
advertising  plans 


include  a  campaign  for  Deep  Freeze  from 
August,  targeting  sports  users  and 
building  on  the  'touchline'  campaign;  a 
£1 .2m  press  and  outdoor  advertising 
campaign  for  Deep  Heat  and  a  campaign 
for  Deep  Relief,  the  dual-action  ibuprofen- 
containing  gel  in 
speciality  titles. 

Pharma 

Consumer  Care, 
Tel:  01202 
314824 


AIMS  OF  THIS  FEATURE 


-»  What  is  migraine? 
-»  Who  is  likely  to  suffer? 
-*  Trigger  factors 
-»  Treatments 


Migraine  affects  eight  million 
people  in  the  UK  -  about  1 5 
per  cent  of  the  population  - 
and  is  thought  to  cost  £1 
billion  a  year  in  lost  workings 
days.  Sarah  Purcell  looks  at 
the  impact  of  migraine  on 
families  and  sufferers  and 
how  you  can  help 


Bad 


HEAD 


days 


t  you've  never  experienced  migraine  you 
probably  think  it's  just  a  bad  headache,  bur 
it's  far  more  debilitating  than  that.  In  a 
survey  carried  out  for  the  Migraine  Action 
Association,  70  per  cent  of  sufferers  said 
migraine  disrupted  their  family  life  and  75 
per  cent  said  it  interfered  with  their  holiday 
plans.  It  doesn't  only  affect  adults  -  children 
i  an  be  attected  too. 

Who  gets  migraine? 

.  i  bought  that  multiple  genes  are  involved 
•  inheritance  ot  migraine  for  most 
i   but  if  you  have  one  parent  with 
e  the  child's  risk  of  inheriting  it  is  30 
nd  with  two  parents  it  goes  up  to 
.   ;ays  Dr  Andy  Dowson,  director 
« rvices  at  King's  College 


of  h 


I  lo;   ■  / 


Ion.  "It  a  parent  had  attacks 


from  early  on  in  life  and  thev  were  severe,  the 
child's  risk  of  getting  migraine  is  higher." 

Women  are  generally  three  times  more 
likeh'  to  get  migraine  than  men,  but  before 
the  age  of  12  more  boys  suffer  than  girls. 

"By  the  age  of  20,  half  of  those  who  are 
going  to  get  migraine  will  have  had  their  first 
attack,  and  by  age  30  some  75  per  cent  will 
have  hail  an  attack.  Migraine  severity  tends  to 
peak  in  the  mid  40s,"  says  Dr  Dowson.  It 
normally  improves  after  the  menopause. 

Impact  on  family  life 

"Migraine  can  place  tremendous  strain  on 
personal  relationships,  so  understanding  and 
support  from  family  and  friends  is  absoluteh' 
invaluable  to  the  migraine  sufferer,"  says  Ann 
Turner,  director  of  the  Migraine  Action 
Association. 


Ot  the  migraine  sutterers  surveyed  bv  the 
MAA,  33  per  cent  said  they'd  had  a  birthday 
celebration  ruined  and  29  per  cent  s.iul 
migraine  had  prevented  them  from 
considering  promotion  or  applying  for  a  job. 

Summer  holidays  can  be  difficult,  as  travel, 
heat  and  stress  can  trigger  attacks.  The 
unpredictable  nature  ot  migraine  means  plans 
may  have  to  be  cancelled  at  the  last  minute. 

"I  think  the  biggest  impact  migraine  has 
can  be  on  the  things  you'd  like  to  do.  You 
might  manage  to  struggle  through  work  or 
chores  with  a  migraine,  but  it's  social  events 
that  will  get  sidelined.  And  for  people  who 
suffer  with  weekend  migraines,  this  can  mean 
they  aren't  getting  enough  down-time  at  the 
end  of  the  week  and  this  has  an  impact  on 
their  performance  at  work  during  the 
following  week,"  says  Dr  Dowson. 
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Childhood  migraine 

\bout  8  per  cent  of  children  under  14  are 
iflected  by  migraine.  It  most  commonly 
iffects  children  from  about  five  years/The 
ymptoms  tend  to  differ  from  adult  migraine, 
:o  it  can  be  harder  to  spot.  Some  children 
night  only  complain  of  a  tummy  ache  and 
eeling  sick,  while  others  will  have  the  typical 
me-sided  headache  as  well.  Children  may  get 
nigraine  aura  before  an  attack  (usually  visual 
listurbance),  just  as  adults  do. 

Common  triggers  for  children  include: 
I  getting  over-excited 
I  computers  and  video  games 
I  lack  of  sleep 
$  stress  at  school 
I  long  gaps  between  food 
I  certain  foods,  commonly 
:heese,  chocolate,  citrus  fruits. 

"Not  many  children  do  grow 
nit  of  migraine  by  puberty,  so  it 
s  important  to  seek  advice 
ibout  controlling  the  condition 
:arly  on.  Attacks  tend  to  be 
ihorter  and  easier  to  treat  in 
rhildren,  but  as  they  get  older  they  can  be 
nore  severe  and  longer-lasting,"  says  Dr 
Dowson. 

Young  children  can  be  treated  with 
paracetamol  or  ibuprofen  at  the  onset  of  an 
ittack.  An  anti-sickness  drug  may  be 
described  if  the  child  is  feeling  sick. 

A/hat  is  migraine? 

"or  anyone  who's  experienced  a  migraine 
here  can  be  no  confusing  it  with  an  ordinary 
leadache.  It's  been  likened  to  a  power  cut,  as 
:he  whole  body  seems  to  shut  down  until  the 
ittack  is  over.  Medically,  migraine  is 
:lassitied  as  a  severe  headache,  usually  on  one 
;ide,  lasting  between  four  and  72  hours, 
)ften  with  nausea  and  sometimes  vomiting. 

During  a  migraine,  sufferers  may  be 
lypersensitive  to  light,  sound  and  strong 
smells.  They  feel  tired  and  lethargic  and  the 
stomach  stops  functioning  normally,  making 
t  harder  tor  medication  to  be  absorbed  into 
:he  bloodstream. 

After  a  migraine,  many  sufferers 
experience  a  hangover  sensation,  and  it  can 
rake  a  day  or  two  to  get  back  to  normal. 
Between  attacks,  sufferers  are  symptom-free. 

Migraine  causes 

rhe  most  recent  theory  about  the  causes  of 
migraine  involves  the  role  of  neuro- 
transmitters. Changes  in  concentration  of 
diemical  messengers  such  as  serotonin  occur 
iuring  a  migraine  attack.  A  drop  in 
serotonin  causes  swelling  of  the  blood 
vessels  in  the  head,  which  leads  to  the 
oounding  headache. 

Warning  signs 

Doctors  divide  migraine  into  two  rvpes  - 
migraine  with  aura  (classical  migraine),  which 
recounts  for  10  per  cent  of  sufferers,  and 
migraine  without  aura  (common  migraine).  It 
is  possible  to  get  both  types. 


4  r 


Migraine  can 
affect  children 


Changes  in  concentration  of 
chemical  messengers  such 

as  serotonin  occur 

a  migraine  attack 


Possible  common  migraine  triggers 

9  missing  meals 

9  certain  foods  -  typically  alcohol, 

coffee,  chocolate,  cheese,  citrus  fruits 

%  too  much  or  too  little  sleep 

9  tension  in  neck  and  shoulder  muscles 

0  bright  or  flickering  lights 

®  over-exertii  >n 

•  travel 

.  •  weather  changes 
®  strong  smells 
0  stress 

9  hormonal  factors  -  menstruation, 
pregnancy,  menopause, 
iral  contraceptives,  HRT. 


1  he  'aura'  is  a  phase  which  may  occur 
before  the  migraine  begins,  acting  as  a  kind  of 
warning  signal.  Symptoms  include  visual 
disturbances,  slurred  speech,  pins  and  needles 
and  in  some  cases  paralysis  of  the  arms  and 
legs.  The  aura  usually  lasts  for  about  30 
minutes  before  the  headache  starts. 

Before  either  type  of  migraine  is  a 
stage  called  the  prodromal  state,  which  may  or 
may  not  be  recognised.  Symptoms  include 
tiredness  and  excessive  yawning,  increased 
awareness,  hyperactivity,  fluid  retention  and 
craving  for  food,  particularly  sweet  things  like 
chocolate.  Many  people  mistakenly  blame 
eating  chocolate  for  their  migraine,  when 
in  fact  the  craving  was  part  of  the 
prodromal  stage. 

Frequency  of  attacks 

Some  sufferers  will  only  get  one  or  two 
migraine  attacks  a  year,  but  others  can  have 
one  or  more  a  week.  An  average  is  every  tour 
to  six  weeks.  Whedier  frequent  or  occasional 
sufferers,  they  are  unlikely  to  visit  the  pharmacy 
during  an  attack,  so  you  need  to  question  patients 
carefully  about  dieir  usual  symptoms. 


WHAT  WE  HAVE  LEARNED 


-»  Migraine  is  not  to  be  confused  with  a 
bad  headache 

-»  It  affects  15  per  cent  of  the  population, 
including  many  children 

-»  It  has  a  severe  impact  on  life  for  sufferers 
and  their  families 

-»  The  majority  of  sufferers  have  never 
consulted  their  doctor 

-»  There  are  a  number  of  OTC  and  POM 
treatments  to  control  or  relieve  migraine 

-*  By  recognising  trigger  factors,  some  sufferers 
may  be  able  to  avoid  attacks  or  lessen  their 
severity  or  frequency 


Treatments 

Astonishingly,  some  60  per  cent 
of  migraine  sufferers  have  never 
consulted  their  doctor. 
Sufferers  don't  seek  medical 
help  because  they  don't 
want  to  waste  the  doctor's 
time  or  because  they  don't 
believe  they  can  be  helped. 
Many  also  delay  taking  medication 
because  they  are  concerned  about  side 
effects.  But  there  are  many  new 
treatments  available  that  can  control  and 
relieve  attacks,  so  it's  important  to  advise 
customers  to  consult 
their  CP. 

OTC  treatments 

©  painkillers  such  as  paracetamol  or 
ibuprofen  may  help  if  taken  early 
enough 

3  stn  mger  combination  painkillers  with 
codeine,  caffeine  or  an  antihistamine 
%  migraine-specific  painkillers  that  are 
combined  with  an  anti-sickness  ingredient 
such  as  buclizine. 

OTC  preventives 

I  The  herb  feverfew,  taken  daily,  has 
been  shown  to  help  by  regulating 
serotonin  production,  which  is  linked 
with  migraine.  It  should  initially  be 
taken  for  60-90  days. 

§  Vitamin  B2  supplements  may  help. 
©  A  supplement  of  360mg  of  magnesium 
a  day  may  help  reduce  frequency. 

Prescription  treatments 

®  5HT  agonists  (triptans)  are  the 
newest  tvpe  <  >f  drugs  to  treat  migraine 
and  have  replaced  ergotamine.  5HT 
agonists  correct  the  serotonin 
imbalance  in  the  brain  during  an  attack. 
The  newest  tvpe  of  tablet  is  said  to  work 
up  to  10  minutes  faster  than  older  tablets. 

Prescription  preventives 

9  Beta-blockers  may  help  with  frequent 
attacks,  but  side  effects  include  tiredness. 
#  Antidepressants  help  some  frequent 
sufferers  but  side  effects  can  include 
weight  gain.  (£) 
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Cooi,„g  Patches 

fpd Severe 
"eadaches 


Cooling  relief  for  all  the  family 


Mentholatum 
Migraine  Ice  patches  offer 
a  drug-free,  cooling  therapy 
which  can  be  used  alone  or 


alongside  migraine  medication. 

Migraine  Ice  is  applied  to  the 
forehead,  temples  or  the  back  of 
the  neck  -  wherever  the  pain  is 
worst  -  bringing  instant,  cooling 
relief  that  lasts  for  hours. 

The  patches  incorporate  a 
water-based  gel  and  users 
simply  peel  back  the  protective 


film  and  apply  the  soft,  flexible 
patch  when  they  feel  the  pain 
coming  on.  Each  pack  contains 
two  large  patches  in  a  resealable 
foil  pouch,  retailing  at  a 
recommended  £2.99. 

Pharma  Consumer  Care, 
Tel:  01202  314824 


;0LPADEINE 


Pharmacy-only  pain  reliever 
Solpadeine  Plus  has  added 
Solpademe  Headache  to  the  range. 
The  paracetamol  and  caffeine 
combination  is  available  for  self- 
selection. 

GSK  Consumer 
Healthcare  is  also 
supporting 
maximum  strength 
Solpadeine  Max 
with  a  national  TV 
campaign. 

Solpadeine  Plus 
is  available  as 
tablets,  capsules 
and  soluble  tablets; 
Solpadeine 
Headache  as 
tablets  and  soluble 
tablets  and  Solpadeine  Max  is  in 
packs  of  20  or  30  tablets. 

GlaxoSmithKline  Consumer 

Healthcare, 

Tel:  0845  762  6637 


ActiFast  for  faster  relief 


Panadol  ActiFast,  the  latest  addition  to  the 
Panadol  range,  offers  a  unique  formulation 
containing  paracetamol  with  sodium 
bicarbonate  to  aid  rapid  absorption. 

GSK  Consumer  Healthcare  says  the 
product  challenges  the  concept  that  'all 
paracetamol  tablets  are  the  same'.  Panadol 
ActiFast  comes  in  packs  of  eight,  16  and  30 
while  the  Compack  format  has  14  tablets. 

GlaxoSmithKline  Consumer 
Healthcare,  Tel:  0845  762  6637 


Test  your  knowledge 

Win  a  bottle  of  Champagne  with  Over  The  Counter 


Check  out  what  you  learned  in  our  migraine 
feature  and  you  could  win  a  bottle  of  bubbly.  Just 
tick  the  correct  answers  to  the  questions  below, 
fill  in  your  details  and  send  off  the  form.  The  first 
correct  form  out  of  the  hat  on  the  closing  date  of 
August  31  will  be  the  winner. 

1  How  many  people  in  the  UK  suffer  from 
migraine? 

a  two  million  b  five  million  c  eight  million 

2  Half  the  people  who  are  going  to  suffer  from 
migraine  will  have  had  their  first  attack  by  the 
age  of: 

a  10  b20  c35 

3  After  puberty,  three  times  more  women  than 
men  suffer,  but  what  is  the  case  before  puberty? 

a  girls  are  still  more  likely  to  suffer  b  more  boys  than 
girls  suffer  c  it's  about  the  same  for  both  sexes 

4  How  does  childhood  migraine  tend  to  differ 
im  that  in  adults? 

I  cks  are  longer 

sufferers  only  complain  of  a  stomach  ache 

a  :     'ling  sick 

c  ;  i  io  difference 
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5  Before  an  attack  (the  prodromal  state), 
warning  signs  include  which  of  the  following? 

a  tiredness  and  excessive  yawning 

b  hyperactivity 

c  craving  for  sweet  things 

Name  


Pharmacy . 
Address  _ 


Send  your  entry  to:  Test  Your  Knowledge,  Over  The 
Counfer/Migraine,  Sovereign  House,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1 RW.  Remember,  if  you  want  to 
enter  for  more  than  one  of  our  competitions  or 
giveaways,  save  postage  by  putting  all  your  entries 
into  one  envelope  and  just  mark  it  July  Competitions. 

Please  tick  this  box  if  you  do  not  wish  to  receive  information 
from  CMP  Information  or,  from  time  to  time,  from  selected  third 
parties.  See  Contents  page  for  further  details. 


MH  Pharma  is  strengthening 
support  for  its  MedicHerb  Feverfew 
herbal  remedy  with  a  consumer  PR 
campaign  to  raise  the  herb's  profile 
as  a  prophylactic  remedy  which  may 
help  relieve  migraine  symptoms. 

Research  has  shown  that  a  daily 
supplement  of  feverfew  in 
powdered  leaf  form  may  help 
prevent  migraines  and  a  study 
published  in  the  British  Medical 
Journal  reported  that  dried  feverfew 
leaf  could  help  reduce  the 
frequency  and  severity  of  attacks.  It 
also  showed  a  decrease  in  those 
suffering  nausea. 

MedicHerb  Feverfew  retails  at 
£7.99  for  30  one-a-day  capsules. 

Foodbrokers, 

Tel:  02392  222608 


Direct  action  against 
headache 

4head  from  Dendron  is  a  headache 
treatment  designed  to  be  applied 
directly  to  the  forehead  for  fast, 
effective  relief  without  the  possible 
side  effects  of  some  oral  analgesics. 

Brand  manager  Leonie  Schofield 
said:  "4head  has  awakened  a  dormant 
need  in  the  market  and  the  latent 
'waiting  behaviour'  where  sufferers  are 
reluctant  to  treat  at  the  first  sign  of  a 
headache  is  no  longer  necessary." 

4head,  which  contains  the  naturally- 
occurring  active  ingredient 
levomenthol,  is  suitable  for  all  ages.  It 
is  applied  by  gliding  the  retractable 
applicator  over  the  forehead. 

It  retails  at  £5.95  for  a  3.6g 
dispenser,  which  delivers  more  than 
100  applications. 

Dendron  Ltd, 

Tel:  01923  229251 
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4head 

A  natural  headache  treatment 


""he  warm  summer  days  are  finally  here  and  everyone  is  in 
festive  mood  in  our  neck  of  the  woods.  When  I  looked  out 
of  the  window  the  other  day,  many  of  the  cars  were  still 
flying  the  England  flag  and  houses  were  bedecked  in  red  and 
white.  Most  of  our  customers,  especially  the  men,  have  been 
suffering  from  football  fever. 

We  even  hung  a  flag  in  our  shop  window  as  we  thought  it 
might  create  a  more  male-friendly  environment,  especially  with 
the  recent  Men's  Health  Week.  We  made  sure  we  displayed 
leaflets  on  smoking  cessation,  healthy  eating,  prostate  problems 
and  other  health  issues. 

Some  of  our  male  customers  don't  look  that  comfortable  in 
our  pharmacy.  They  will  often  walk  round  several  times  and 
totally  avoid  any  eye  contact  until  they  find  what  they  want.  If 
help  is  offered,  some  have  been  known  to  flee! 

Did  you  know  that  the  average  man  can  expect  his  wife  to 
outlive  him  by  five  years?  Perhaps  it's  no  wonder  when,  to  prove 


Some  of  our 


customers  don't  look 

in  our  pharmacy 

their  masculinity,  some  men  drink  and  smoke  too  much  and 
sometimes  drive  dangerously.  Apparently  27  per  cent  of  the  male 
population  consume  alcohol  to  levels  that  are  harmful  to  health 
-  and  obesity  levels  in  men  are  soaring.  We  should  be  doing 
more  in  pharmacies  to  encourage  men  to  come  in  and  seek  help 
for  their  problems.  If  they  won't  come  to  us,  maybe  we  should 
make  the  effort  to  offer  advice  and  perhaps  some  screening  at 
venues  where  men  regularly  congregate. 

Yesterday,  an  elderly  lady  asked  me  for  some  junior  aspirin, 
which  is  unusual  these  days.  So  I  asked  her  who  it  was  for  and 
she  said  her  eight-year-old  grandson.  I  told  her  I  could  not  sell  it 
to  her  because  it  is  dangerous  to  give  aspirin  to  children  under 
16.  She  said  she  had  taken  aspirin  as  a  child  and  it  hadn't 
harmed  her.  But  I  explained  that  if  you  give  aspirin  to  children 
under  16  they  can  develop  Reyes  Syndrome.  Although  this  is  a 


Tap  water  in  the  UK  is  treated  to  make  it 
safe  to  drink,  but  many  of  us  do  not  like 
the  taste  of  chlorine  -  and  once  the  water 
'has  left  the  tap,  it  does  not  need  to  be 
there. 

Now  a  new  product  from  Brunei 
Healthcare  can  take  the  chlorine  out 
of  tap  water  in  just  five  minutes  -  and  at 
the  same  time,  improve  the  taste  and  quali- 
ty, wherever  you  are. 

The  blend  of  natural  coral  algae, 
;hitosan,  shell  and  antioxidants  in  vivatap® 


removes  all  the  chlorine  from  tap  water  and 
also  increases  pH  and  mineral  content 
where  the  pH  level  of  the  tap  water  is 
below  neutral. 

You  simply  add  the  teabag-style  sachet 
to  a  clean  jug  or  bottle  containing  one  to 
two  litres  of  tap  water,  stir  well  for  a  few 
seconds,  then  leave  for  a  minimum  of  five 
minutes  and  up  to  24  hours. 

A  pack  of  1 8  sachets  retails  at  £2.99,  so 
using  vivatap®  equates  to  8p  per  litre,  but 
30  Over  The  Counter  readers  can  try  it  free. 


rare  condition  it  can  cause  brain  damage  as  a  result  of  chemical 
changes  in  the  body.  I  carried  on  with  my  2WHAM  questioning 
and  discovered  the  boy  was  suffering  from  toothache.  I  asked  if 
he  suffered  from  asthma  or  tummy  problems  and  she  said  no,  so 
eventually  they  went  away  with  a  bottle  of  children's  ibuprofen 
and  the  telephone  number  of  an  emergency  dentist. 

My  pharmacist  had  overheard  and 
said  he  was  impressed  by  my 
knowledge  of  Reyes  Syndrome.  I  didn't 
tell  him  I  had  watched  an  episode  of 
Casualty  which  had  featured  this 
problem.  It's  nice  to  be  appreciated! 


If  you  would  like  a  chance  to 
receive  18  sachets  of  vivatap®, 
just  send  your  name,  address  and  the 
name  of  the  pharmacy  where  you  work  to: 
Over  The  Counter/freebie,  Sovereign 
House,  Sovereign  Way,  Tonbridge,  Kent 
TN9 1 RW,  to  arrive  by  August  31 , 

Please  tick  this  box  if  you  do  not  wish 
to  receive  information  from  CMP 
Information  or,  from  time  to  time,  from 
selected  third  parties.  See  Contents  page 
for  further  details. 


vivaias 

TO  YOUR  TAP  WATER 


i  -.  sass 
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Ocrookes  PRODUCT  INFORMATION  NUROFEN  FOR  CHILDREN  Suspension  containing 
healthcare  lbuprojen  io0mg/5ml  Indications:  Prescription  and  OTC  For  the  fast  and  effective 
reduction  of  fever,  including  post  immunisation  pyrexia  and  the  fast  and  effective  relief  of  mild  to 
moderate  pain,  such  as  sore  throat,  teething  pain,  toothache,  earache,  headache,  minor  aches  and 
sprains  Dosage:  For  pain  and  fever:  The  daily  dosage  of  Nurofen  For  Children  is  20-30  mg/kg 
bodyweight  in  divided  doses  This  can  be  achieved  as  follows  Infants  6-12  months  One  2  5  ml 
spoonful  may  be  taken  3  to  4  times  in  24  hours  Children  1  -  3  years:  One  5  ml  spoonful  may  be  taken 
3  times  in  24  hours  Children  4-6  years  7.5  ml  (5ml  +  2  5ml  spoonful)  may  be  taken  3  times  in  24 
hours  Children  7-9  years  Two  5  ml  spoonfuls  may  be  taken  3  times  in  24  hours  Children  10-12 
years:  Three  5ml  spoonfuls  may  be  taken  3  times  in  24  hours.  For  post  immunisation  pyrexia:  One 
2  5ml  spoonful  followed  by  one  further  2  5ml  spoonful  6  hours  later  if  necessary  No  more  than  two 
2  5ml  spoonfuls  in  24  hours  If  the  fever  is  not  reduced,  consult  your  doctor  For  oral  administration 
For  short  term  use  only  Contraindications:  Hypersensitivity  to  any  of  the  constituents  Patients  with 
a  history  of,  or  existing  peptic  ulceration  Patients  with  a  history  of  asthma,  rhinitis  or  urticaria 
associated  with  aspirin  or  other  non-steroidal  anti-inflammatory  drugs  Precautions  and  Warnings: 


If  symptoms  "persist  for  more  than  3  days,  consult  your  doctor.  Do  not  exceed  the  stated  dose. 
Caution  is  required  in  patients  with  renal,  cardiac  or  hepatic  impairment.  Asthma  sufferers,  anyone 
allergic  to  aspirin,  receiving  any  other  regular  treatment  and  pregnant  women  should  consult 
their  doctor  before  taking  Nurofen  For  Children  Sugar  Free.  Nurofen  For  Children  is  not  suitable  for 
patients  who  have  a  stomach  ulcer  or  other  stomach  disorder.  Not  recommended  for  children  under  6 
months  unless  advised  by  a  doctor  Side  effects:  Hypersensitivity  reactions  have  been  reported 
following  treatment  with  ibuprofen.  These  may  consist  of  (a)  non-specific  allergic  reaction  and 
anaphylaxis,  (b)  respiratory  tract  reactivity  comprising  of  asthma,  aggravated  asthma,  bronchospasm 
or  dyspnoea,  or  (c)  assorted  skin  disorders,  including  rashes  of  various  types,  pruritis  urticaria, 
purpura,  angiodema  and.  more  rarely,  bullous  dermatoses  (including  epidermal  necrolysis  and 
erythema  multiforme)  Side  effects  are  rare  but  may  include  abdominal  pain,  nausea,  dyspepsia  and 
gastrointestinal  bleeding  and  peptic  ulceration.  Also  very  rarely  thrombocytopenia  have  been 
reported.  Bronchospasm  may  be  precipitated  in  patients  with  a  history  of  aspirin  sensitive  asthma. 
Product  Licence  Number  PL  00327/0085  Licence  Holder  Crookes  Healthcare  Limited  NG2  3AA 
Legal  Category  P  MRRP  Price:  100ml:  £3.59  150ml:  £4.72  Date:  May  2004.  Code  NFN649B 


